Strategic Advocacy Applications
	DIMENSION
	GRASSROOTS ADVOCACY
	GRASSTOPS ADVOCACY

	Core Power Source
	Volume of constituent voices creating political imperative
	Credibility and access through established relationships and campaign contributions

	Optimal Timing
	Early campaign stages for momentum building
	Critical decision points (hearings, markups, floor votes)

	Primary Methods
	Petitions, rallies, social media campaigns, mass email campaigns, citizen-initiated ballot initiatives (See November Examiner)
	Private meetings or phone calls, expert testimony, advisory board service

	Advocate Profile
	Directly affected individuals (parents, teachers, administrators)
	Influential community and education leaders with political connections and history of supporting campaigns

	Legislative Impact
	Demonstrates constituent concern and electoral implications
	Provides policy expertise and personal persuasion

	ESA-Specific Application
	Teachers and parents in ESA service regions engaged via surveys and events
	Executive directors and board members with state/federal relationships



With the two approaches defined, it is time to shift attention toward identifying advocates in each group.

