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Fulton Montgomery Chamber Awards
$4,000 In Scholarships to local students

By Joanne E. McFadden
Since 1986, the Fulton
Montgomery Regional

Chamber of Commerce has
supported local high school
graduates as they embark
on their college -careers.
This year’s winners are
Kylee Rickard and Marcus
Johnson of Canajoharie High
School, Amanda Clifford
of Fonda-Fultonville High
School, and Matthew Syzdek
of Broadalbin-Perth  High
School.

The Chamber’s Scholarship
Committee evaluated the appli-
cants based on essays, academ-
ic achievements, community
involvement, economic needs,
and two reference each. The
committee also conducted per-
sonal interviews with finalists
as part of the selection pro-
cess. Eligible applicants either
had to be high school seniors
in Fulton or Montgomery
County or graduates from a
high school in one of these
counties. They also had to be
attending or entering a two- or
four-year college or university
this fall. The Chamber award-
ed each student $1,000.

All four scholarship win-
ners have impressive resumes.
They graduated at the top of
their class and participated in
numerous extracurricular ac-
tivities, athletics, and music.
What is striking about this
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Pictured from left to right: Marcus Johnson (Canajoharie High School), Larry Kelly
(scholarship Committee member), Jack Scott (Chair of the Scholarship committee),
Kylee Rickard (Canajoharie High School), Greg Truckenmiller (scholarship
Committee member), Mark Kilmer (President, Fulton Montgomery Regional Chamber
of Commerce), Denis Wilson (Chair of the Chamber Board).
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group, impacted by the expe-
rience of growing up in close-
knit, Fulton and Montgomery
communities, is that their
career choices all involve a
desire to help others in some
unique way.

Marcus Johnson gradu-
ated fourth in his class from
Canajoharie High School. He
served in Student Government
and on the Student Council,
and he was a member of the
National Honor Society. He
also belonged to his school’s
Science and  Technology
Clubs. As an athlete, Johnson
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was captain of the football
team and broke two school
records in the 400-meter hur-
dles and triple jump, earning
him the distinction of Track
Athlete of the Year and Field
Event MVP.

Johnson is a freshman at
Binghamton University where
he is studying mechanical en-
gineering. Living in a rural
area was part of the inspira-
tion for pursuing engineering.
“Since resources are limiting,
whether that is a store that is
too far away or the part I need
isn’t available, this has taught
me to think outside of the box
and really step out of my com-
fort zone,” Johnson said.

He plans to put this engi-
neering skills to use by creat-
ing a global non-profit organi-
zation, helping others in areas
such as health, marketing,
and development. He plans to
discover cost-effective meth-
ods of production for various
items, including glasses and

other medical supplies and
well parts, so that they can be
provided readily for those who
need them. The goal to help
others came when he was only
eight years old and his grand-
parents shared with him their
photos of a recent mission trip
to central Africa. “I saw only
extreme poverty at its worst,”
he remembers. That led him to
volunteer for Reach Out and
Care Wheels, Inc., a non-prof-
it organization that provides
wheelchairs to those who can-
not afford them, mostly chil-
dren. “After working with this
organization, they showed me
the importance of helping oth-
ers, considering we have all of
the resources, and they have
so little,” he said.

Johnson’s classmate,
Kylee Rickard, was an avid
French student, achieving

the highest class average in
French. Her pursuit of ad-
vanced classes and college
courses while in high school

allowed her to graduate with
an advanced diploma. In ad-
dition to academics, Rickard
participated in several extra-
curricular activities, including
her school’s Student Council,
Yearbook Club, National
Honor Society, and Science
and History clubs. Rickard is
also an athlete, serving as cap-
tain of the basketball, soccer,
and softball teams as well a
volunteer for first- and sec-
ond-grade basketball teams.
Rickard attributes some
of her success to growing up
in a small town and being ac-
quainted with “nearly every-
one around,” who supported
both her academics and ath-
letics. “These people pushed
me daily to do nothing but
my best, and wouldn’t accept
anything but it,” Rickard said.
She also said that teachers and

See Winners,
on page 5
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Officers 2020
Chair of the Board Denis Wilson, Fulmont
Community Action Agency
Chair-Elect Lorraine Hohenforst, HFM Boces

Immediate Past Chair James Landrio,
Holiday Inn Johnstown-Gloversville

First Vice Chair Carl Marucei, Community Bank
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Directors 2020

Elizabeth Bridge, Liberty Industries

Scott Bruce, St. Mary’s Healthcare

Martin Callahan, Helmont Mills-Gehring Industries
Rosalie Faber, Flooring Authority

Joe Galea, JAG Manufacturing

Juanita Handy, Crum Creek CSA

James Jankowski, Jankowski Insurance Agency
Lillian Johnson, HTCP, Healing Touch Practitioner
Jason Packer, Hill & Markes

Amy McCray, C.G. Roxane

Wes Ostrander, Randall Implements

Greg Truckenmiller, Fulton Montgomery Community College
Robin Wentworth, Wells Nursing Home

Staff
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Becky Dutcher, Financial Administrator/Office Manager
Anne M. Boles, Director of Tourism Development
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Janet Davis, Director of Membership and Member Services
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Hill & Markes Hosting Stuff the Truck Event for Community
Local Company collecting food donations for those in need

Hill & Markes, a fami-
ly-owned wholesale distrib-
utor, is hosting a Stuff the
Truck food drive for Catholic
Charities on Saturday, October
10th from 8 am — 12 pm. A
Hill & Markes truck will be
parked outside Hannaford in
Amsterdam, NY, where dona-
tions of non-perishable food
items will be collected for
those in need. Hygiene prod-
ucts, gift cards, etc. will also
be accepted.

“We at Catholic Charities
have seen an increase in the
number of families who strug-
gle with food insecurity during
this time of COVID. We are
anticipating that it will get
worse as COVID continues;
holidays approach and people
remain unemployed,” says
Mary Carpenter, Executive
Director at Catholic Charities.
“All donations received in our
Food Pantry will be going to
our community members,
neighbors and loved ones in
this time of insecurity and
uncertainty. I truly appreciate
and am overwhelmed by the
commitment and caring that
Hill and Markes has shown
for those in need now and
throughout the year.”

Giving back to the com-
munity is important to the Hill
& Markes mission and remains
a core pillar of the company.

“Hill & Markes is a great
community partner that is al-
ways looking for ways to give
back to the community. I'm
grateful for their efforts to
collect food items for those
in need during these difficult
times, and I urge all the resi-
dents of Montgomery County
to take part,” said Senator
George Amedore.

Hill & Markes is commit-
ted to bringing much needed
support to those struggling
during this pandemic. We
encourage all members of
the community to join us at
the Amsterdam Hannaford to
show their generosity

“COVID has exacerbated
food insecurity in our coun-
try and this region. My fam-
ily, our employees, and our
company are grateful to be
able to help feed struggling
individuals and families in
Montgomery and Fulton coun-

ties at this time,” said CEO of
Hill & Markes, Jason Packer.
“We are so incredibly thank-
ful for Catholic Charities for
the work they do in feeding
the hungry and supporting this
initiative during this pandemic
and beyond.”

Details of event below:
Date: Saturday,
October 10th, 2020
Time: 8am-12pm
Location: 115 Hannaford
Plaza,
Amsterdam, NY
12010

Contact:

Katie Bruno

Marketing Supervisor

Kbruno@hillnmarkes.com

Hill & Markes is a
114-year-old  family-owned
wholesale distributor servic-
ing the state of New York with

ice cream products, janitorial
products, food service, pack-
ing and shipping, and office
supplies. The Hill & Markes
family strongly believes in
providing cutting edge solu-
tions for customers and being
a good corporate citizen.

Sponsored By:

SINCE 1906

esS..

WHOLESALE DISTRIBUTORS

800-836-4455 ¢ hillnmarkes.com

hillS .0
<

In Partnership With:

October 10, 2020
8 AM-12 pm
Hannaford Plaza,
Amsterdam, NY

Give a helping hand
to those in need!

We'll be collecting food
donations for the
community with

‘I' CATHOLIC CHARITIES

OF THE DIOCESE OF ATBANY

WE HAVE WHAT YOU NEED ° SOCIALIZEWITHUS: DG OO O
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Keep Mohawk Valley Beautiful is once again asking
the community to become a “QuaranTeam”

Keep Mohawk Valley Beautiful
(KMVB), a six-county NYS affil-
iate of the national Keep America
Beautiful (KAB) program, is asking
the community to stay near home and
do a “QuaranTeam” Cleanup, before
the end of our scheduled effort that
ends October 18. KMVB is a stand-
ing committee of the Mohawk Valley
Economic Development District, Inc.

This year marks KMVB’s 19th an-
nual Great American Cleanup Effort
where community volunteers come
together to aesthetically improve our
environment by creating cleaner parks,
streetscapes and public spaces through
litter removal and elimination. While
the country begins to open back up and
more people are spending time outside,
KMVB’s “QuaranTeam” Cleanup ef-
fort is intended to keep its commitment
to bringing people together to beautify

pandemic.

The KMVB  “QuaranTeam”
Cleanup is a project for individuals and
families who are quarantined together
to break up their day by taking a walk
outside alone or as a family to clean up
litter along their property/streets and
surrounding areas. “We intend to have
adults and children in the six-County
Mohawk Valley Region take action
to work on beautifying and cleaning
areas across their communities while
adhering to federal, state and local
public health guidelines regarding
the COVID-19 pandemic,” said Sam
Russo, Chair of KMVB Committee.

KMVB reminds volunteers partic-
ipating in the “QuaranTeam” Cleanup
to wear Personal Protection Equipment
(PPE) such as masks and gloves when
appropriate during litter cleanups.

By registering your “QuaranTeam”

Herkimer Solid Waste Authority’s
website at www.ohswa.org, you will
be entered in a prize drawing that will
take place following the conclusion
of the Great American Cleanup on
October 18th. “QuaranTeam’ indi-
viduals and/or groups must have
registered through the www.ohswa.
org and submit the reporting form
provided upon registration to be eli-

our communities, even during a global

Cleanup project on

the Oneida- gible to receive prizes.

Jamie Tuttle, Recycling Educator
of the Oneida-Herkimer Solid Waste
Authority and partner in the Cleanup
Program, said “While this year’s clean-
up effort may not involve large groups
gathering together, the actions, large or
small, of individuals and families who
participate will help KMVB continue
its mission to remove litter and beau-
tify the region we call “home” while
inspiring generations of environmental
stewards. KMVB is cleaning up, yes,
but we are also changing behaviors by
engaging the enthusiasm of involved
young people,” said Tuttle.

To register your “QuaranTeam”
Cleanup, visit www.ohswa.org. (Click
“QuaraTeam” Cleanup.) You may also
contact Mohawk Valley Economic
Development District with any ques-
tions related to the Cleanup at (315)
866-4671.

Creating connections in a high-tech world: 3 tips to improve customer service

(BPT) — In customer
service, as in many other ar-
eas of life, as technology be-
comes more sophisticated, re-

lationships get more complex.
While technology makes it
easier for customers to inter-
act with businesses, an action

as simple as finding an auto
repair shop can quickly over-
whelm consumers with multi-
ple channels, opinions, adver-

many companies, it isn’t feasi-
ble or cost-effective to manage
this expanded support in-house,
so outsourced communication

RUBY-=QUIRI &

makes it Easier on your business needs, too

Great Selection
of Commercial Flooring
Plus get Ruby Rewards to be used on

your personal furniture purchases!

Free Floor Measurement * Free Needs Analysis
Locally Owned & Operated

Contact Amy Karas at 518-365-0525 or akaras@randq.com

RUBY:QUIRI

Everything's Just Easter ar Ruby & Cuiri

107 North Comrie Ave,,
Johnstown, WY 12095
762-RUBY « www.RandQ.com

tisers and behind-the-scenes
engagement systems.

What was once a straight-
forward sales and marketing
funnel has become a cycle, with
customers consistently in the
evaluation stage and custom-
er service reps having to con-
vince current customers over
and over of the value they’re
providing. Customers expect
excellent, fast and personalized
service when interacting with
businesses, and that puts a lot
of pressure on your customer
experience team.

“In a world that has become
increasingly technology-fo-
cused — even more so as a result
of the massive move to working
from home during the pandemic
— the personal, human touch is
so valuable for companies seek-
ing to make important connec-
tions with their customers and
partners,” said Kate Winkler,
CEO of Ruby, a premier provid-
er of live virtual receptionist and
chat services for small business-
es. “Every phone call or website
visit is crucial to the survival of
a business, so the demands on
customer support teams have
increased exponentially.”

To help you succeed and
grow in today’s business en-

vironment, here are a few best
practices you can implement
to build loyalty and win new
business.

1. Invest in your custom-
er service infrastructure.

It’s essential to serve your
customers where they are, not
where they used to be, which
means investing in a multichan-
nel (or omnichannel) strategy:

* In-store presence (if ap-
plicable)

e Live call answering rath-
er than a directory or voice-
mail only

* Website chat to interact
with customers looking for in-
formation in real time

* Social media support and
proactive updates about your
business

Even if your business isn’t
a 24-hour operation, some form
of customer support may need
to be available 24/7, 365 days
a year. Recent developments
have redefined the “typical
workday,” as more customers
are doing business during the
evenings and weekends. For

solutions such as a virtual re-
ceptionist service can ensure
the needs of your customers and
prospective customers are met.

2. Train team members
in active listening.

Handling customer con-
cerns is more than providing
solutions — it’s making sure
customers feel heard. Being
present in customer conver-
sations is key to showing you
care. Never assume you know
what a customer wants or
needs, even if you’ve heard the
problem 100 times. Practice ac-
tive listening by offering small
verbal cues (“yep,” “that’s
right,” “mm-hmm”), taking
notes, reiterating what you’ve
heard, and responding in ways
that indicate you’ve been pay-
ing close attention. It’s an art,
but one that’s easy to master.

3. Encourage personal-
ized customer interactions.

To build trust with your
customers, focus on creating
and nurturing relationships.
Companies that prioritize cus-
tomer interactions and provide
access to valuable resourc-
es and information are more

See Service,
on page 9
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staff at her small high school were al-
ways available to give extra help and
prepared her for resume-writing and
interviewing. “Overall, I was not wor-
ried when I left for college because I
knew my small town had prepared me
to the best of their abilities,” she said.

Rickard is a freshman at Utica
College with plans to study animal
science and then pursue a doctorate
in veterinary medicine. She wants to
open her own veterinary clinic within a
40-mile radius of Canajoharie. “I hope
to be a huge help to not only animals,
but their owners as well,” she said.

A third scholarship recipient,
Amanda Clifford, graduated with a
Comprehensive District Diploma from
Fonda-Fultonville High School, hav-
ing earned a spot on the Principal’s
list during her entire high school ca-
reer. She won an award for having
the highest GPA in 9th through 12th
grades. She participated in Student
Government, the Key Club, and the
National Honor Society among other
extracurricular activities.

As an athlete, Clifford was a mem-
ber of her school’s swim team for
three years and received the Coach’s
Award. She received high scores in
piano at the New York State School

three years in a row as well as awards
for the most dedicated player and most
practiced hours.

Outside of school, Clifford volun-
teered at the Helping Hands Food Pantry
in St. Johnsville and served as an assis-
tant teacher at Saint Cecilia’s Church in
Fonda. “My mother is a social worker,
and I grew up in a family that included
foster children, so I learned at a young
age the importance of helping others
and working to create a better world for
everyone,” Clifford said.

Clifford is a freshman at Hamilton
College in Clinton, New York, where
she is studying biology and mathemat-
ics, both subjects she loves. Since start-
ing college in the close-knit Hamilton
community, Clifford also discovered
that she enjoys education studies and is
considering the degree path that will best
allow her to incorporate these three aca-
demic interests. She says she is passion-
ate about promoting a fairer, more equal
education system “where more than just
one type of student can prosper.”

Clifford also wants to encourage
girls in the STEM fields. “Since I love
mathematics and biology so much, I
also want to work to end the stereotype
that ‘math and science fields are for
men, not women,” and to allow more

these subjects and wanting to pursue
careers in them,” she said.

She also has a great enthusiasm for
nature. “I grew up in a very rural en-
vironment where [ was always directly
exposed to the beauty of nature, so I
am very passionate about preserving
this beauty for future generations to
experience,” she said.

Like Clifford, the fourth schol-
arship recipient, Matthew Syzdek
of Broadalbin-Perth High School
loves nature and the outdoors. “Being
in Fulton County, very close to the
Adirondack Park, I got used to being
the outdoors,” Syzdek said.

Since he was young, he has been
looking for ways that he can apply
himself to protect nature. To that end,
he is pursuing an engineering degree at
Clarkson University in Potsdam, hav-
ing gained some engineering experi-
ence in the University of Maryland’s
Discover Engineering Program while
in high school. “I like building things
and working with my hands,” Syzdek
said. “I hope to make an impact in the
world by developing and improving
machines and mechanical systems that
do not harm the environment,” he said.

During high school, Syzdek made
an impact in his own community as a
volunteer with the Fulton-Montgomery
Veterans’ Club, Homeward Bound
Dog Rescue, the Broadalbin Youth

America.

Like his fellow scholarship recip-
ients, Syzdek excelled both academ-
ically and athletically in high school.
He graduated fourth in his class and
was class president for all four years
of high school. He participated in the
National Honor Society and served as
his school’s representative at the New
York State Boys’ State Program.

As an athlete, Syzdek played four
years of football, serving as captain
of both the Junior Varsity and Varsity
Football teams as well as being select-
ed to three different all-star teams. In
addition, Syzdek was an accomplished
student musician. He was selected
two years in a row for the New York
State School Music Association’s Area
All-State Band, and he played clari-
net for the Mohawk Valley Chamber
Ensemble.

So far, Syzdek has found attending
college during a pandemic as a “defi-
nitely interesting” experience. “It’s a
nice challenge because it forces you
to go out of your comfort zone and try
new things,” he said.

The world can look forward to many
new things from this year’s scholarship
recipients, who are determined to make
the world a better place for people ani-
mals, and the environment, building on
the community and connections they
experienced growing up in Fulton and

Music Association competition for

girls to feel confident about liking

Commission,

and Woreaths

Across Montgomery Counties.

Chamber Member Anniversaries

The following businesses realize the value of
their Chamber investment and have renewed their
membership in the month of September of this year.
Please note these member businesses and the year
they joined! Thank you to all our renewing Chamber
members:

Less than 5 Years

Cell Phones for Less ........ccccevveeneennennee.

Northville 5 & 10 ....cccoeeiiiiiiiiiicee,

Nadine Bloom, Esq. .....ccccoviiiiiiiniincnnnee. 2017
Capital City Coffee Roasters .................... 2016
Sandler Training.........ccoceeveeviieeieeniennenn. 2017
DeGiulio Brothers Flooring ...................... 2018
MVP Health Care.........cccoeeeriieniinnnnnen. 2017
Hazzard Fitness and Tan...........ccccccceeeee. 2019
NAC’s Meat Market ........ccccccoceeviennennee. 2019
Liberty Tax Services ........ccceevveerrveeriunennns 2019
NextEra Energy Resources, L.L.C............ 2019
Upstate Coffee Company ..........ccceeeeeuveennne 2018
Life at RCIL......ccccooviiiiiniiiiniiiiiiiicies 2019

510 9 Years

Brett A. Preston,
Attorney and Counselor at Law ............ 2015
Taco Bell.......ccoooiiiiiiiiiiiiiiiiiiiis 2014

5 to 9 Years continved

Kwiat Eye and Laser Surgery ................... 2011
RuUnnings .......ccceeevieiiiiiiniiiiiiieiiecieeee 2014
Country Valley Veterinary Clinic............. 2012
Top Quality Home Care Agency, LL.C....... 2012
STI8 GIille .o, 2013
Kimberly P. Travis, CPA .......ccccoveienne 2011
4X Heaven & Krown Rust Prevention......2015
Heritage Meadow

Farm Bed & Breakfast ............cc........... 2012
Lillian Johnson; HTCP ......cccoevvvvvvvveannnnn.. 2015

10to 19 Years

Ruggerio Realty, LLC.........cccccovieinienenne 2005
Adirondack Mechanical Corporation........ 2005
John H. Blackmon...........ccocceviinninnenne 2009
Carole Petrelia of Coldwell Banker-

Arlene M. Sitterly, Inc. ........ccoceenienee. 2006
Microtel Inn & Suites.........coeveveeviiennneene 2007
Loyal Order of Moose Lodge 1185 .......... 2004

Catholic Charities of

Fulton and Montgomery Counties
Miracle Ear..........cocoeiiiiiiniiiiiiieeee
The Floor Coverings of the Galleria.......... 2004
Colleen Ioele-DeCristofaro,

— Howard Hanna

10 to 19 Years continuved

Sacandaga Protection Committee ............. 2009
Bouchey & Clarke Benefits, Inc. .............. 2005
C.F.I. Construction, IncC.........cccceeeeeveennnnn... 2005
Elma’s Tax Service .......ccccocvveeeeiiveeeennnnnn. 2005
Empower Federal Credit Union................ 2005
Hotel Broadalbin.............ccccoeeeeeiiieeennnen.. 2009
O’Connors Pub........ccoeveeciiieiiiiieeeee. 2005
Village of Fort Johnson.........c.cccccceenee. 2008
Soroptimist International of

Fulton & Montgomery Counties.......... 2004
Frank & Sons Body Works, Inc................ 2005

20 to 29 Years
Judith Ann Realty, Inc. .....ccocceeniiinninnns 1995
Proforma .........cccoooeeeeiiiiiii 1997
Liberty ARC......ccoviiriiiiiiiiieeeeeeee 1998
Edward Valentine, M.D. .......cccccoevevvvnnnnnne. 1999
Greater Johnstown School District ........... 1991
Walmart-Gloversvile..........cccceeevveeeennenn. 1992
Sacandaga Veterinary Clinic..................... 1994
30 to 39 Years

Greater Amsterdam School District.......... 1981
Robert J. Hoy Agency, Inc.........ccccceceeenee 1986

Gloversville Palace Diner ...........cccouue....... 1981
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Elizabeth Cady Stanton
Hometown Association
sponsors voter support group

drive

Chamber Checks make

Since Elizabeth Cady Stanton was one of As you through  Fulton-

great gifts for loved ones,
good bonuses for
employees, and support

small businesses in this

region! Purchase these gift

checks at either Chamber
office, any Community
Bank, N.A. branch or

Ruby & Quiri in Johnstown.

L

Become a member today!

\ / First Choice Financial
A FFederal Credit Umion

Great Rates...
and Now 3 Great
Locations

Main Office:
355 Hales Mills Rd., Gloversville

518-725-3191

Branch Office:
Inside Gloversville WalMart Supercenter

518-725-4413

Branch Office:
3677 State Highway 30, Broadalbin
(Next to Subway)

518-883-7156

@ www.fcfinancialcu.org | ncua

ENDER

the first women in the United States to call for
a woman’s right to vote, ECSHA has formed
a Voter Support Committee to disseminate
nonpartisan information to voters.

Chaired by ESCHA Board Member,
Jennifer Gardella, the broad-based com-
munity group has partnered with the HFM
Prevention Council, FMCC, local school dis-
tricts and other groups to create flyers, post-
cards and a billboard.

“We are focusing our efforts on various
nonprofits serving youth, the Latinx neigh-
borhoods, women heads of households, and
non-voters in 2016 with nonpartisan infor-
mation to help make voting easy and accessi-
ble,” stated Gardella.

I'm voting.

Every vote counts.

Montgomery Counties going south on Rt. 30
one mile south of the Route 29 intersection,
please look for our billboard encouraging all
those eligible to vote.

We have also provided the following in-
formational flyer below to a variety of agen-
cies, civic groups, schools, non-profits and
others serving residents in both counties.
Please feel free to download and circulate
this flyer for your use with clients, custom-
ers, colleagues, friends and family.

Today we must keep Stanton’s legacy on
behalf of voting and activism alive and well.
We stand on the shoulders of many women
who fought to gain the right to vote.

Register at VOte.Ol'g

New voters register by October 9
GENERAL ELECTION: November 3

Nuevos electores deben registrarse antes del 9 de octubre

Eleccion general:

Fulton County Board of Elections

518-736-5526

Montgomery County
Board of Elections
518-853-8190

Federal, State & Local
Candidate Positions
www.iSideWith.com

Rights for Voters with STA
Disabilities
www.drny.org

For Youth Action
www.rockthevote.org

Glizabeth
CADY
HOMETOWN

ASSOCIATION
JOHNSTOWN

3 de noviembre

Junta Electoral de Fulton County
518-736-5526

Junta Electoral de Montgomery
County
518-853-8190

Posiciones de candidatos federales,
estatales y locales
www.iSideWith.com

ON Derechos para los electores
con discapacidad
www.drny.org

Para la accién juvenil:
www.rockthevote.org




October, 2020 Newsline

We’ve Got You Covered

=0 g calnl 8 g | S e _— -
z - g 1 S —. .k

- ¥ et

Take The Chove Drive & Save A1
4447 NY-30 AMSTERDAM

www.mangino.com 518'62“'4984

Take The Short Drive & Save Al... FSE B U I c K T [\ /] &

b

- RT. 50, BALLSTON SPA
QNJINO | wwmanginocon 518-885-5301




Newsline

October, 2020

Anne Boles

Director of
Tourism Development

tourism@fultonmontgomeryny.org

“Fall into Fulton
County” Suggested

Plans for Visitors

Fulton County Tourism
announces a fall initiative to
encourage the community to
explore Fulton County. “Fall
into Fulton County” is intend-
ed to promote local tourism by
highlighting local tourist at-
tractions in the area.

Posts and blogs will fea-
ture places to visit and ex-
plore, as well as restaurants
and specialty shops to stop at

along the way. Fall is a won-
derful time of year to visit
historical landmarks, shop at
local specialty stores in our
downtown area, and eat at a
family-owned restaurant.

“Fall is one of the best
times of the year to visit Fulton
County,” Director of Tourism
Development Director Anne
Boles said. “It’s a beautiful
opportunity to drive through
the county — to visit stops on
the Fulton/Montgomery Quilt
Barn Trail, go visit a histori-
cal landmark, fish on one of
our 44 lakes, hike or bike on
a trail. While you are apple or
pumpkin picking, or choosing
mums for your porch at a local
flower shop- stop by a special-
ty shop in a downtown city or
village. It is a perfect time to
go visit on a beautiful crisp
fall day. Then enjoy a meal
at one of the family owned
restaurants. I encourage busi-
nesses to reach out to me — as
I will be happy to promote and
showcase what your business
has to offer.”

Fulton County
Administrative Officer Jon
Stead also touted the value

Is your business properly protected?
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10 Shults

INSURANCE
nnn AGENCY

INTEGRITY « VALUE « SERVICE

www.shultsagency.com

¢ Tailored Coverage. Our knowledgeable
team is dedicated to caring for the
unique needs of your industry.

Competitive Rates. We're partnered
with top commercial carriers, allowing
us to offer you the best price available.

Contact us today to discuss
insurance options for your business!

3 Canal Street, Fort Plain, NY
86 Briggs Street, Johnstown, NY

800-836-2885

of the region’s destinations.
“Taking a one-day ‘mini-stay-
cation’ is a great idea right
now. This year, everyone is
looking for a way to get out of
the house and enjoy the out-
doors. You do not have to go
far to find things to do. You
just have to go!”

Please reach out to Anne
Boles if you are a business
owner interested to be fea-
tured. Please call 518-725-
0641, or email tourism@ful-
tonmontgomeryny.org

Planning your day
trip in Montgomery

County:

Montgomery County is
filled with plenty of activities
for those seeking an exciting
day trip right in their backyard.

The campaign, intended
to promote local tourism, will
feature a series of day trips to
take throughout Montgomery
County. Each trip will include
a suggested itinerary with
places to visit and explore as
well as restaurants to stop at
along the way.

The Chamber of
Commerce and  Business
Development Center are part-
nering to create short videos
of each trip. These videos, as
well as a blog post, will be
promoted through each or-
ganization’s social media ac-
counts and websites.

If you would like to be
featured, please call Anne
Boles at 518-725-0641, or
email tourism@fultonmont-
gomeryny.org

Hit the trail for the
Canalway Challenge

Erie Canalway National
Heritage Corridor invites New

Yorkers to take part in the
Canalway Challenge this fall,
tracing history and tracking
miles along New York’s ca-
nals and Canalway Trail. Part
fitness challenge, part journey
of discovery, the Canalway
Challenge is free and regis-
tration is open to people of all
ages and abilities. Participants
set their own mileage goal and
walk, run, cycle or paddle to
achieve it.

Nearly 1,000 individuals,
teams, and organizations have
signed up for the Canalway
Challenge in 2020, pledging
to walk, run, cycle, and paddle
126,000 miles to date.

New this fall, participants
are encouraged to take up a
quest to discover great food
and beverages, historic sites,
parks, and communities and
discover what’s Hot on the
Trail while completing the
Canalway Challenge.

“Hot on the Trail adds
a new element of discovery
to the Canalway Challenge,
while also supporting small
businesses and attractions that
have suffered from reduced
visitation during the corona-
virus pandemic,” said Bob
Radliff, Executive Director of
the Erie Canalway National
Heritage Corridor.“It’s a win-
win for both visitors and for
small businesses and attrac-
tions that have reopened with
safety protocols in place.”

From now through the end
of October, Hot on the Trail
participants are encouraged to
visit sites in nine categories—
including food and beverage,
museums and historic sites,
nature preserves, state and na-
tional parks, canal structures,
and communities. Participants
who list their favorites sites
in each category by the end

| | Tourism News

of October will be entered to
win a $50 gift card to the New
York State Canal Store.

“The Canalway Challenge
is another of countless op-
portunities — both on and off
the water — for recreation and
fun along New York State’s
historic canalway, and I join
the Erie Canalway National
Heritage Corridor in encour-
aging all New Yorkers to
enjoy all that we have to of-
fer,” said Brian U. Stratton,
Director of the New York State
Canal Corporation. “Governor
Andrew Cuomo is committed
to supporting the heritage and
future of New York’s historic
canal system, with initiatives
that feature local activities that
combine some of the best of
New York State’s historical
sights and natural resources
with recreational activities
that help to support local busi-
nesses during this exceptional-
ly difficult time.”

For information and sign up,
visit: CanalwayChallenge.org
About the Erie Canalway

Nearly 200 years after its
construction, the Erie Canal
remains an iconic symbol of
American ingenuity and deter-
mination. The Erie Canalway
National Heritage Corridor
works to preserve the Nation’s
extraordinary canal heritage,
promote the Corridor as a
world-class tourism destina-
tion, and foster vibrant com-
munities connected by more
than 500 miles of waterway.
It achieves its mission in part-
nership with the National Park
Service, New York State agen-
cies, non-profit organizations,
local residents, and more than
200 communities across the
full expanse of upstate New
York. www.eriecanalway.org

Visit our tourism event calendars for
events happening in Fulton County:
www.44lakes.com/calendar

and Montgomery County,
www.visitmontgomerycountyny.com/
events-calendar.
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Director of Membership
and Member Services
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Welcome New Members!

Thank you for making an investment in your business,
and in our region, with Chamber membership.

White Cottage Gardens
194 Guy park Avenue
Amsterdam NY 12010

Primary Teeth Pediatric Dentistry
199 South Main Street
Gloversville NY 12078

Microtel Inn and Suites by Wyndham
1393 State Highway 5S
Amsterdam NY 1210

We appreciate the importance
of our long term members

This article is about thanking our long term
members. Sometimes we all seem to talk about
all our new members and forget to mention
how important our long term members are.

Every month we list our new members and
thank them for their support. We do a ribbon
cutting and send out e-blasts and print an ar-
ticle in Newsline. 1 would just like to take the
time to thank some of our members in this ar-
ticle, these are the ones that have been with us
for over 45 years.

Many of these members have been passed
down from generation to generation. The
Chamber would like to thank you for your
long term support. We have a business Gabriel
Contractors of Amsterdam Inc, who have been
a member for over 54 years. McDonalds and
Brown’s Ford have been members for over 48
years. West and Company have been long term
supporters for 47 years.

Next in line are NBT Bank, National Grid,
Walrath & Stewart Funeral Home, Livingston’s
Furniture and & Mattress Inc., Ruby and Quiri
Inc., The Leader Herald, Holiday Inn, Fulton-
Montgomery Community, Wood, Seward &
McGuire, L.L.P., Castiglione Gem Jewelers,
Frontier Communications, Kingsboro Lumber
Co., Inc., Law Office of Heidi Gifford, Cherry
Valley Memorials, Peck’s Lake Enterprises, Inc.,
Letter Memorial Co., SWANY America Corp.,
C.T. Male Associates, P.C., Stewart’s Shops,
Key Bank and Apollo Northeast.

Every month I would like to Shout Out to
our long term businesses. You are what keeps
our Chamber going and helps us support our
businesses both large and small. It is so import-
ant to have your support — Thank You!

Last month I did an article on Destination
One. I had a great response and want to thank
our businesses that have supported us. I do have
6 more slots open if any of our business would
like to do some advertising. It’s a 1 year ad-
vertising slot 11 by 8 % for $495/year. This is
located outside of the Fulton County Visitor’s
Center in Vails Mills and is an important detail
of this destination that sees over 10,000 peo-
ple annually. We also have spots for your rack
cards or brochures. It’s a great way for visitor’s
to come and explore your businesses.

Thank You —

St. Mary’s

Mangino Chev.

NLH

Alpin Haus

Rockwood Environmental
Ruby and Quiri
Stockyard Public House
Gloversville Sewing Center
Palmer Pharmacy
Lapland Lake

Inn at the Bridge

Caroga Lake Historial

Service, continued from page 4

can have a dramatic effect
on customer acquisition and
retention. Small businesses

{ A \ AMSTERDAM
- OVERHEAD DOOR COMPANY

Serving The Entire Capital District Region Since 1924
403 West Main Street. Amsterdam, New York 12010

PROFESSIONAL
INSTALLATION AVAILABLE

SALES - INSTALLATION - SERVICE
Residential & Commercial Garage
* Doors & Opener » Carriage House Doors
* Retractable Awnings
* Springs, Cables & Sections Replaced
* High-Speed Doors * Loading Dock Equipment

(518) 842-7370

www.AmsterdamOverheadDoorCompany.com
Lou Mosher, Owner, Commercial Sales
Bill Gutowski, Sales Representative
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likely to weather economic
stress and even thrive through
word-of-mouth referrals. A
few suggestions:

¢ Use the customer’s name

e Establish a customer
response goal (e.g., all calls/
emails/messages responded to
within 24 hours)

e Send communications
that are not issue- or sales-re-

lated, such as interesting arti-
cles relevant to the customer’s
business, or congratulations
on a recent office move

* Celebrate important
milestones such as birthdays,
marriages, births, etc.

Alongside (and in some
cases in place of) sales and
marketing efforts, investing
in your customer experience

without a dedicated support
team should consider invest-
ing in tools and services —
like virtual receptionists and
live chat — that can provide a
professional, compassionate
voice focused on delivering a
consistent experience that will
make your business stand out
from the competition.

@sight l
¥y Payroll E\

Solutions Inc.
~

Locally own-éd and operated
APA certified professionals

The Simple Solution to Payroll
Over 25 years of experience

Call us today for a free,
no obligation quote
518-762-9395

¢ Payroll ¢ Background
¢ Time and Checks
Attendance ¢ E-Filing

¢ Worker's Comp ¢ Custom Reports

We offer a 10% discount to all Chamber Members
www.insightpayrollsolutions.com
sales@insightpayrollsolutions.com

518-762-9395

Like us on Facebook!
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Business Education Partnership News

Nicole Walrath

Director of

Jenna Patterson

Business and Education

Workforce Development Partnership Coordinator

NicoleW@fultonmontgomeryny.org Jennap@fultonmontgomeryny .org.

Fulton e Montgomery

REGIONAL CHAMBER OF COMMERCE
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Business Education Partnership

HAMILTOM I FULTON ™ MONTGOMERY

Hamilton Fulton Montgomery
Pathways in Technology Early

College High School (HFM PTECH)

All things virtual for business partners at HFM PTECH

Although this year might look a little different, this will not change the way
HFM PTECH offers real-world experiences to scholar students.

One way businesses can partner with HFM PTECH is by hosting a virtual
workplace tour. Virtual workplace tours can either be live (via Google Meet) or
recorded. During a workplace tour, an employee from each department gives
an overview of what a typical day looks like, responsibilities of employees, etc.
Workplace tours are designed for students to gain a better understanding of the
businesses in their community. In addition, students research the business ahead
of time and come prepared with questions that might arise on the tour (if live).

Another way businesses can partner with HFM PTECH is by offering virtual
job shadowing and internships. There are several key factors that are imperative
for a successful experience, however each experience is customized to the em-
ployers needs. Communication is key during any virtual experience. Employers
should set clear expectations from day one. Structured training is also needed for
a successful virtual internship.

Description of virtual job shadows & internships

Virtual job shadow: Single or multi-day work experiences where students
learn about a job/career by walking through the work day as a shadow to a staff
member at your business

Two types of virtual internships: can be paid or unpaid (please note an in-
tern does not replace a FT employee)

* Project based: give intern a set amount of projects each week

* Fixed time base: intern can work online within a certain timeframe (in the office hours)

Best practices for virtual internships

Before your intern starts

* Provide a detailed job description

e Interview the intern

* Assign a supervisor to oversee, counsel, and evaluate the intern as well as

conduct supervisory sessions

Structure & Training

* Decide if project based or time base internship, for project-based schedule

a weekly set meeting time

* Record training videos, manuals, etc.

Project Management & Communication

* Determine best communication method (email, phone, text, messenger)

» Utilize a project manager such as Slack, Microsoft Teams, etc., and set and

communicate project deadlines

* Utilize video-conferencing

Collaboration & Online Systems

* When possible give interns access to software and programs

e Invite intern to virtual team meetings/phone conferences

* Consider utilizing Google Suite (Google Docs, Google Sheets, Google

Meet, Google Calendar, etc.) which allows for real-time collaboration

To learn more about virtual experiences at HFM PTECH, please contact

Nicole Walrath at nwalrath@hfmboces.org.

Hamilton Fulton Montgomery
Career & Technical Education

(CTE)

HFM Career & Technical Center
training cybersecurity workforce

Training a cybersecurity work-
force has been a top priority in the
public and private sectors for years
now, and the demand for cyberse-
curity professionals continues to in-
crease around the globe.

“There are definitely jobs out
there and for people with talent,
training and a good work ethic there
are plenty of opportunities for ad-
vancement,”’ said Sean Mahon, who
teaches Cybersecurity & Computer
Technology at the HFM Career and
Technical Center.

The significant need for profes-
sionals in the field has been high-
lighted during the COVID-19 pan-
demic with computer technology
playing an integral role in keeping
everyone connected at school, work
and in their personal lives.

Even before the pandemic, U.S.
job openings in the cybersecurity
field were projected to increase by
nearly 30 percent by 2026.

Students enrolled in HFM’s
Cybersecurity & Computer
Technology program have their eyes
set on the opportunities available in
this in-demand field.

The HFM Cybersecurity &
Computer Technology program
is a two-year course available to
high school juniors and seniors in
the HFM area. The program in-
cludes coursework in cybersecurity,
Information Technology Essentials,
and the CISCO Certified Entry

Networking Technician (CCENT)
curriculum. The CCENT course-
work prepares students for CCENT
certification, which validates to em-
ployers that students have the skills
required for an entry-level network
support position — the starting
point for many successful careers in
networking.

Other independent, third-par-
ty certifications are available
for students as well. The HFM
Cybersecurity program partners
with TestOut, an information tech-
nology certification company, to
allow students to demonstrate their
skills in 11 areas including operat-
ing systems, PC hardware and soft-
ware, basic networking, remote ac-
cess, virtualization, storage, mobile
devices, security, malware detection
and prevention and troubleshooting.
The TestOut exam is 100 percent
performance based and provides
hands-on problems students must
solve to pass.

“By offering these types of in-
dependent certifications we’re help-
ing our students stand out when ap-
plying for entry-level positions. The
certifications also look great on a
college application,” Mahon said.

To learn more about the
HFM Cybersecurity & Computer
Technology program visit: www.
hfmboces.org/cybersecurity-com-
puter-technology/
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6 questions to ask when taking your business online

(BPT) — Whether you run a solo small busi-
ness, or your business is moving from brick-and-mortar
to e-commerce, you’ve likely got a long to-do list — and
you may not know where to start. Or if your business
is already online, you may be trying to improve your
website and stand out from the competition. Do you
have the skills and know-how to make that happen?

Not everyone does. Chances are, you know a lot
about your products or services, but not necessarily
how to promote your business and run it successfully
using today’s digital tools. And due to the pandem-
ic, increasing your online presence and running your
business virtually has become even more crucial.

According to survey data released by Fiverr,
49% of U.S. small and medium-sized businesses are
optimistic about their future prospects after the lock-
down has passed, but not surprisingly, nearly a quar-
ter (22%) of them do plan to increase their digital
marketing spend as a result of COVID-19.

If you’re one of the many entrepreneurs trying to
figure out your next steps for taking — or optimizing —
your business online, here are some questions to ask:

I. What are you selling?

Are you selling a product or a service? This
makes a difference in how you run your business.
Can your business happen virtually (if it’s a service),
or do you have to manage manufacturing, inventory
and shipping on top of marketing and advertising,
online ordering and finances?

2. Do you need your own website or

online store?
Many small businesses can succeed — or at least
start out - by selling products on an existing platform

Surgeons with

like Etsy or Amazon, rather than creating their entire
online store from scratch. But it may not be as hard
to build your own site as you think.

3. What do you need on your website?

What will best serve your business? “About” and
“Contact Us” pages? Do you want to include a blog?
Customer testimonials and special promotions for
new clients? Do you need a catalog of products and
services? Does your business need to include a list of
services, rates and shipping costs? Making a list of
what your business needs is a useful starting point for
whoever you hire to help build your website.

4. What web templates do you see
working best for your business?

Are you familiar with WordPress, Wix and
Squarespace? Which would be the best to suit your
particular business?

5. What type of content do you want to
see on your site?

Would you like to see custom-made illustrations
or animation? Stock or custom photography? How

Osama

Essa, MD

Call (518) 773.5687

99 East State Street + Gloversville, NY 12078 - nlh.org

about videos?
6. How do you make sure customers can

find your website?

There’s a lot of competition out there. Unless
you’re well-versed in SEO and how Google algo-
rithms work, you may not know how to build an on-
line presence others can find using a web search.

Some entrepreneurs find the thought of putting
their business online daunting, but with an expert
in your corner, it can be simple and hassle-free.
Fortunately, there’s a service that can help you find
the right talent to create a web presence that real-
ly reflects your unique brand: Fiverr is a platform
connecting businesses of all sizes with skilled free-
lancers offering digital services in over 400 cate-
gories including graphic design, digital marketing,
programming, video and animation. You can view
professionals according to their skills, along with rat-
ings, reviews and cost of the service you need.

And now there’s a new tool to make it even easier
to get started building a website for your business —
Fiverr’s The Shift. This new resource hub includes a
website developer matching experience that will match
you with a verified, highly-rated professional special-
izing in web design and development. For those new
to creating a website, the matched talent will act as a
guiding force throughout the website creation process.

On The Shift hub, you can also browse inspir-
ing case studies, read stories about how businesses
have transformed their digital presence and get tips
from helpful blogs, podcasts and many other useful
resources for small and medium-sized business own-
ers across all industries.

Robert
Wasiczko, MD

Nicholas
Filippone, MD

X

NATHAN
LITTAUER
Hospital & Nursing Home

L



12 Newsline October, 2020

ST. MARY'S

HEALTH CENTER

KEEPING YOU
ON YOUR FEET

NEW PRACTICE! - i a ‘

www.smha.org/

| NEW PRACTICE!
About the

PODIATRY

HEALTH CENTER

Our new podiatry practice, led by Dr. Alpha Opese, strives to relieve
pain and lead you to better foot health through treatment choices that
fit your needs, and budget. The St. Mary's Podiatry Health Center
treats patients at all stages of life including children, adults and
seniors. We understand that foot and ankle pain directly affects
mobility. This can be a frustrating experience and could hurt just as
much emotionally as it does physically. That being said, from the
moment you schedule an appointment, come in for treatment, and
walk out our doors, you will be treated with the same exceptional,
compassionate care you come to expect from St Mary’s Healthcare.

Podiatry Health Center
St.Mary's Healthcare

< 446A Guy Park Avenue
“—— Amsterdam, NY 12010

/7 (518)770-7880
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Amsterdam

Care You Can Trust




