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MARKETING AWARDS 
NOTICE

Before beginning any entry, please see our awards platform (chba.ca/awards) and read through the information provided, including more detailed information on requirements, categories, images, square footage, FAQs, and our videos on creating an entry. 
This document is provided to make preparing your entry as easy as possible – all entries must be completed on our online platform. In the case of a discrepancy between this document and our online platform, the online platform will take precedence.
Entry Form: 2026 CHBA National Awards for Housing Excellence


CATEGORIES INCLUDED FOR THIS FORMBest Virtual Tour Experience 

[bookmark: _Hlk18942212]
AWARD OBJECTIVES

To recognize excellence in a virtual tour experience used by a home builder or developer to help sell a new home or a new development/community, or build a builder's/renovator's brand. The tour must be of a home, a mid- to high-rise building or a community development. 

PROJECT FOR THIS ENTRY
Category: Best Virtual Tour Experience

Project Name:

Location of Project (i.e. city/town):

SUPPORTING DOCUMENTS NEEDED FOR ONLINE ENTRYA minimum of 2 images/screenshots/video stills that show the tour in action, and a minimum of 4 colour image/screenshots that demonstrate the tour experience (e.g. how it’s distributed, experienced, advertised). Maximum of 8 uploaded images. Images should be high resolution (300ppi), with an ideal width of 2500px. Maximum image upload size is 5MB. 
Floor Plan (PDF) of home/building being toured or Site Plan of Community being toured




MAIN ENTRANT COMPANY INFORMATION (for builder, renovator, or developer)
CHBA National Membership ID (find it at www.chba.ca/awrdlookup):
Note: Follow the instructions when looking up the membership ID to make sure the company is eligible. Once you enter the membership ID, the company information and company main contact will auto-populate. 

Twitter Handle (optional):

Facebook Page (optional):

Instagram Account (optional):

Website (optional):



CO-ENTRANT / PROJECT PARTNERS (for builder, renovator, or developer)
CHBA National Membership ID (find it at www.chba.ca/awrdlookup):
Note: Follow the instructions when looking up the membership ID to make sure the company is eligible. Once you enter the membership ID, the company information and company main contact will auto-populate. 

Twitter Handle (optional):

Facebook Page (optional):

Instagram Account (optional):

Website (optional):

PROJECT CONTRIBUTORS 
If you wish to credit another CHBA Member Company that worked on the project (e.g. architect, designer, interior decorator, etc.), you can add them as a contributor. They do not need to be members of the same local HBA as the builder/developer/project. Note: our online submission process allows you to credit more than one company, if applicable. 

CHBA National Membership ID (find it at www.chba.ca/awrdlookup):
Note: Follow the instructions when looking up the membership ID to make sure the company is eligible. Once you enter the membership ID, the company information and company main contact will auto-populate. 

Twitter Handle (optional):

Facebook Page (optional):

Instagram Account (optional):

Website (optional):

ELIGIBILITY REQUIREMENTSThe entrant confirms that photography and video are either the product of the entrant’s employee(s), or in the case of independent photographers and/or videographers, that their written consent has been obtained.
The entrant confirms that architecture and design are either the product of the entrant’s employee(s), or in the case of independent architects and/or designers, that their written consent has been obtained.
Entrants agree that the project name, written description about the project, and photographs/video that are submitted as part of the entry may be used by the Canadian Home Builders' Association for marketing, promotional purposes, or in any manner the Association chooses, including but not limited to use on CHBA’s website, social/digital media platforms and/or published or broadcast by CHBA, including supplying to media outlets that wish to report on the entry becoming a finalist or winner.
By entering this project, you confirm that you have read the Eligibility Requirements for the 2026 CHBA National Awards for Housing Excellence, and that you agree to be bound by the Conditions set out for the Competition.
Marketing entries referred to in the entry must have occurred between April 1, 2024 and December 4, 2025 and must not have been entered previously in the CHBA National Awards competition.

[bookmark: _Hlk525123916][bookmark: _Hlk525123917]This project must be located in the market area covered by the local HBA that was identified in the Company Profile. If the project is located in a market area in Canada not served by a local HBA, the entrant may be a member at any local HBA in Canada.


[bookmark: _Hlk18942307]Name and company of photographer (note: if the photography was done in-house and you don’t want to credit the person by name, please write “done in-house” here): 

PROJECT SUMMARY + DETAILS
Make sure you put your most important points in the Part 1 Project Summary. The detailed questions in Part 2 allows you to expand on your summary in more detail. 
Link to Tour (URL):

Target Audience
Who are you trying to appeal to? Briefly describe the target market for this project (e.g. age, interests, priorities, etc.). 20 word maximum. 

Purchasing Power of Target Audience (in dollars)

Indicate how much it will cost buyers to purchase the home (if a range, please provide). If this is a rental project, indicate the rental cost per month.





Project Summary
What makes your virtual tour experience deserve to win? Touch on the following in relation to your target market: 
1. What enhances the “visitor” experience? 
2. How did you creatively engage your target audience to take the tour? 
3. How did you measure the effectiveness of your engagement tactics and the effectiveness of the tour? Was it successful? 
150 word maximum



Project website, if available (optional):
DETAILED QUESTIONS 

This section allows you to expand on your project summary in more detail. 

a. Visitor Experience (35 points)
Describe the “visitor” tour experience. Describe any unique elements leading up, during, and after the tour that make it memorable for the visitor.  
125 word maximum.



b. Creative Engagement (35 points)
Describe the use of technology and interactive content and how this contributed to a better, more engaged customer experience for your target audience. 125 word maximum.


c. Effectiveness (30 points) 
How did you measure the effectiveness of your engagement tactics and the effectiveness of the tour? Was it successful? 75 word maximum.
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