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million West Valley residents who are ‘new’ to the Valley and 
have no concept of any negative connotation associated with 
that area. All they see is a new and thriving frontier, which they 
want to claim.”

Today, Jerkovic says the true vision of the West Valley 
has come into clearer focus: It’s an up-and-coming place of 
abundance that is growing with new young families, students, 
visitors and talented professionals.

“Over the last 10 years, we have watched the West Valley 
transform from farming communities to the leader in foreign 
direct investment, manufacturing and consistent residential 
and commercial growth and development,” says Matt Carpenter, 
chief operating o�cer, senior vice president and partner at 
Haydon. “�e West Valley has become a hot spot and example 
for growth strategy.”

Redeģning a region
Sintra Ho�man, president and CEO of WESTMARC, a public-

private partnership of 15 West Valley communities, says the 
region’s rapid growth has been a major factor in what has helped 
rede�ne it.

“One of the fortunate things we have going on in the West 
Valley is there are a lot of newcomers,” Ho�man says. “�ere are 
200 or 300 new people a day that move to the Metro Phoenix 
area. So, there are a lot of newcomers coming to the West Valley 
that don’t have those old perceptions. �ey are seeing the area 
for what it is today. We often hear people say, ‘Everything’s new.’ 
We have new housing, new communities, new retail. Everything 
is a little bit more spacious. We’re not as congested. We’re not 
as old. �e impact of having so many new people — especially 
young people move into the area — has been really positive for 

us and we’ve been able to build upon that.”
Along that line of thought, Ho�man has seen a huge shift in the 

perception of the West Valley, speci�cally in the area of age. 
“I think at one point, we were very much branded a retirement 

community,” Ho�man says. “But there are two things that have 
really demonstrated a shift in demographics.”

�e �rst, Ho�man says, is Phoenix Children’s and Banner Health 
investing hundreds of millions of dollars to build new West Valley 
pediatric facilities to serve the region.

“�ey don’t do these things lightly,” Ho�man says. “Clearly, they 
see not only the market today, but the market of the future and 
they are looking at the changing demographics and the evolution 
of the West Valley.”

Rising in the west
�e second milestone Ho�man has seen is in educational 

opportunities.
“When ASU expanded its West Valley campus, it signi�ed a 

major shift,” Ho�man says. “For almost 40 years, ASU West Valley 
had been a campus for lifelong learning. It was more liberal arts 
and catered towards the older population.”

But in 2023, ASU’s West Valley campus opened up three 
new schools — �e School of Technology, Innovation and 
Entrepreneurship in the W. P. Carey School of Business; �e 
School of Interdisciplinary Forensics in the New College of 
Interdisciplinary Arts and Sciences; and �e School of Integrated 
Engineering in the Ira A. Fulton Schools of Engineering.

“�e West Valley is already home to many engineering and tech 
employers, with massive growth and investment on the horizon,” 
says Associate Professor Shawn Jordan, the interim director at the 
School of Integrated Engineering. “�at’s one of the main reasons 

RETAIL THERAPY: “From a retail perspective, the new dining and shopping developments at both the Village at Prasada and 
Prasada North have been a game-changer,” says Jeanine Jerkovic, economic development director for the City of Surprise. 
“Our traffic and household income numbers rival those along the Desert Ridge corridor of the Loop 101, and they’re only 
growing.” (Rendering provided by Village at Prasada)






















































