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Introduction

The Santa Maria Valley Chamber of Commerce is proud to present our Monthly Economic Impact Report for
March 2026 , highlighting ongoing efforts to support business growth, workforce development, tourism promotion,
and community engagement throughout the region. During the month, the Chamber’s Economic Development
team supported three potential new businesses and provided assistance to 11 local businesses and residents through
consultations and startup support.

Throughout March, the Chamber engaged in a wide range of programs and outreach efforts. Membership remained
strong with 803 members , while the Hispanic Business Group, now with 215 members , continued to support local
entrepreneurs with beginning their startup journey. Tourism remained a key focus, with the 2026 Craft Cocktail
Contest collaborating with seven local establishments and website engagement driving 1,024 hotel referrals.
Workforce development efforts advanced through CTE teacher tours of Vandenberg Space Force Base and
recruiting volunteers for mock interviews with students through Partners in Education.

The Chamber remains closely connected to local government and regional partners through 30 events and
meetings , including the Tri-County Chamber Alliance Annual Meeting and the State of Vandenberg. This report
highlights the Chamber’s continued role in supporting local industries, strengthening workforce pipelines, and
advancing the economic vitality of the Santa Maria Valley.
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Economic Development

5,638| 30

Potential Business Retention Requests for Units in Housing Events and
New Businesses and Assistance Information Pipeline Meetings
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Business Attraction

The Chamber’s Economic Development department provided direct support to 3 businesses thinking of starting a business or
moving their business to Santa Maria.

Paint business Business license information & process
Security company Information on Gov contracting
Demolition company Funding needs and general info

Business Retention & Assistance

The Chamber’s Economic Development department provided business assistance services to 11 local businesses and residents.

Banking Meeting of CEO
Resident Info on HWL housing types
EconAlliance Intro to new ED

UPC City General Plan
Resident Heritage Walk tile
Resident Heritage Walk Tile
Noozhawk AAFlights

KCET AA Flights

Hotelier Inspection difficulties
PT Business Location needed

SB Humane Society Location needed
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Providing Business Support

Chamber Membership
vlwlw,

apeap 803 6

0 Members New Members

90.3%

Retention Rate

Networking Opportunities

380+

Networking Event
Participants
This includes the Chamber’s weekly Build Your

Business networking events, Mixers, and
Chamber committee meetings.

ee

As a long-time member of the Santa Maria \
Valley Chamber of Commerce, Laurus
College values the connections we've made
through their events, initiatives, and
partnerships. The Chamber plays a key role in
keeping us engaged with the dynamic
community we serve!

-Dr. Karen Edwards, Director of Workforce &

\Economic Development, Laurus College 3)

Event Updates

The Tri-County Chamber Alliance Annual Meeting
brought together leadership from San Luis Obispo,
Santa Barbara, and Ventura counties to align on
regional advocacy and economic sustainability. The
event reinforced the importance of maintaining a
competitive business climate and ensuring the Santa
Maria Valley remains a priority in policy discussions.
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Providing Business Support

Military Affairs

Tom Stevens and Amy Richwine from
Vandenberg Space Force Base shared about the
current and future housing needs of the Base.

CHAMBER
APMEASSADOR
COMMITTEE

Business & Government

Roundtable

Michael Foote of REACH and came and discussed
with the group the regions activities supporting
growth and economic development

Ambassador Committee

The meeting was led by Ambassador Chair, Paula
Fuller of American Self Storage. Cara Martinez,
Ambassador Chamber Staff Liaison provided a
board update in absence of our Vice Chair. She
also shared updates on upcoming meetings and
events, and coordinated Ambassador assignments
for these activities. Also a report on new members
for February was presented, along with updates
on recent Ambassador outreach efforts.

REACH

Ideas + Action for a Thriving Central Coast
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Providing Business Support

Hispanic Business Support

The Chamber’s Economic Development department helps support Hispanic business outreach efforts through the
Hispanic Business Group, which organizes educational and networking events.

'I'l'ml'l'
215

Hispanic Business

Group Members

Business Outreach & Assistance was provided to the following Hispanic businesses:

Accounting Business StartUp Start Up Assistance
Mobile Detailing Business StartUP Start Up Assistance
Regal RPX 14 HBA Business Outreach
Mexican Restaurant HBA Business Outreach
Barbershop/Salon HBA Business Outreach

Updates &
Additional Activities

* HBA Committee Meeting: March 18,
2026

* Cal Chamber Meeting: March 17.
2026
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Transient Occupancy Tax Data

Despite the well-documented headwinds facing the tourism sector across the country, driven by consumer economic concerns
and the current political climate, our Transient Occupancy Tax (TOT) revenue is demonstrating promising signs of stabilization
as we head into the last quarter of the year.

The latest report, covering data through August, shows a monthly year-over-year decrease of 3.35%. This monthly result
indicates a strong deceleration of the negative trend when compared to the average monthly year-over-year decline of 6.35%
that the area has experienced so far this fiscal year.

While our year-to-date (YTD) revenue for the January-August period remains in deficit, showing an 8.54% decrease
compared to the same period in the prior year, the most recent monthly performance highlights our destination’s enduring
appeal and the resilience of our local tourism market. We remain strategically focused on leveraging this recent momentum to
close the gap and secure the strongest possible fiscal finish.

2025 Monthly Totals 2024 Monthly Totals Monthly Percentage Change
January $205,657.77 $199,345.75 +3.17%
February $203,468.55 $210,286.10 -3.24%
March $282,109.55 $275,837.25 +2.27%
April $258,990.80 $277,268.38 -6.59%
N\ay $302,702.66 $315,838.18 -4.16%
June $416,673.19 $496,629.02 -16.10%
July $350,359.24 $453,920.91 -22.81%
August $351,666.37 $363,851.23 -3.35%

Transient Occupancy Tax (TOT) 2025 v 2024

@ 2024 Monthly Total @ 2025 Monthly Total
$500,000

$400,000

$300,000

$200,000

$100,000

JANUARY FEBRUARY MARCH APRIL MAY JUNE JULY AUGUST
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Community Support
The 2026 Craft Cocktail Contest program collaborated with

seven local breweries, tasting rooms, and restaurants to drive
evening foot traffic and highlight Santa Maria’s mixology scene
throughout March. To ensure merchant success, we provided
high-value marketing support, including professional
photography sessions, custom in-store collateral, and a

dedicated SEO-driven landing page.

The campaign was heavily promoted across print, email, and
social media, resulting in high community engagement and the
selection of Costa de Oro (People’s Choice) and The Range
Kitchen & Bar (Judges’ Choice) as winners.

Website Traffic

Our tourism website (santamariavalley.com) remains a strong driver for hotel referrals.

37,598 Website Visits

1,024 Website Hotel Referrals

Santa Maria Valley is the
parfect homae base for
California’s Central Coast

Brochure & Visitor Guide Distribution

=g 3
‘ SANTA MARIA VALLEY 5 l o

Visitor guides
distributed to local
hotels, businesses and

through Certified Folder
Display placements

"FREE MAP & WINE GUIDE

s 540

Wine guides and maps
distributed to local
hotels, businesses and

through Certified Folder
Display placements
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Trade Shows & Industry Partner Events

Suzanne Singh and Jennifer Ayala from our Chamber team
attended California's annual tourism industry conference.
This event brings together industry leaders to discuss trends,
research, and strategies for the state’s travel sector.

Efrain Salazar from the Chamber along with General
Manager Robert Cooks from the Best Western Plus Big
America, and Audrey Bustamante from the Historic Santa
Maria Inn, attended the Los Angeles Travel & Adventure
Show, connecting attendees with thousands of vacation
options and featured destination exhibits.

Jennifer Ayala and Scott Shute from the Historic
Santa Maria Inn, attended the Bay Area Travel &
Adventure Show. Travelers had the opportunity to
meet experts, explore vacation options, and book trips.
The Santa Maria Valley was promoted as a premier
destination, and attendees were informed about the
area'’s attractions, dining, and wine offerings.

Paid Advertising

2026 Craft Cocktail Contest $50 Paid Ad: Our social
media team boosted the launch post for Santa Maria
Valley's 2026 Craft Cocktail Contest. The boosted ad
reached 4,674 accounts and received 8,058 views.

SANTA MARIA VALLEY’S

Coraff Cockfai{ Coutfest

MARCH 2-31, 2026

Familiarization (FAM) Tours & Media

CALIRORNIA

We hosted 1 FAM tour in March:

® Nora Tarte: Reporter and travel writer for 7x7

magazine, Nora Tarte, is a FAM we hosted on March
28-29. She focused on a writing assignment
specifically to promote Old Town Orcutt.
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https://www.instagram.com/wanderlust_n_wine/

Workforce Development

Teacher Tours

High School CTE teachers from across Santa Barbara County to
Vandenberg Space Force Base for the day. The tour included a mission
brief from military command, and tours of NASA and United Launch
Alliance (ULA).

4 )

Partners in Education

We assisted with recruiting volunteers for mock interviews with
students.

PARTNERS
IN EDUCATION

\_ Praparing Students for What's hext J,

Leadership Santa Maria Valley

The March topic day was about Health & Human Services. We heard
from Dr. Ketelaar about the state of mental health treatment and case
load in northern Santa Barbara County and also learned about Marian
Regional Medical center from Sue Anderson, CEO. We toured the
Good Samaritan Shelter, Casa de Flores (a home for Veterans), the
Vocational Training Center, Growing Grounds Farm, and Hope Village.
These tours focused on mental health care, adult disability support, and
homelessness.

Workforce Development Board

We provided a letter of support for a regional coordination project to
help align industry and education specially around manufacturing-
related jobs.

COUNTY of SANTA BARBARA
WORKFORCE DEVELOPMENT BOARD

As well we conducted an Industry Tour at Avid Water as part of our
Industry Sector Committee Coordinator grant.
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Advocacy and Addressing Housing Needs

Advocacy and Support Letters

Simas Park FY 2027 support letter
SMPD TRIC & Drone support letter
WDB EDD Regional coordination letter
AB 1534 Support

HR 1163 support

AB 1776 oppose

SB 1123 oppose

Community Involvement

Local Meetings & Events

The Chamber’s Economic Development department stays actively involved in the community to build relationships and
understand the needs of local businesses and the community.

Economic & Community Development

e Teacher Tour at VSFB

e Business Tour at Avid Water

¢ BBQ Fest meeting

* Finance meeting internally

¢ Outlook Forum Conference

* 64th Annual Square Dance convention- Tourism attend and
speak

e  West Coast Kustoms car show planning meeting

*  Marketing meeting (2)

* TMD meeting - history, marketing strategy

Business Support & Meetings

BYB weekly networking meeting (4)

Partners in Education Board Meeting

United Way Board Meeting

Santa Barbara County Workforce Development Board
Board Meeting

Chamber Board Meeting

* LSMV Board Meeting

Community Events

State of Vandenberg

Chamber Mixer - Boys & Girls Clubs of Mid Central Coast
Build Your Business (BYB) weekly networking meeting
Tri-County Chamber Alliance Annual Meeting

CASA Easter Egg Hunt

T
¥ A
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Chamber Media Mentions

Topic

State of Education

Publication

MSN

Noozhawk

Santa Maria Times
Santa Maria Times
Santa Maria Times
KEYT

State of Vandenberg

Santa Maria Times
Lompoc Record

Events and Programs

Noozhawk
Santa Maria Times

Community

Noozhawk
KEYT

Chamber Commentary and Spotlight

Santa Maria Times
Santa Maria Times
Santa Maria Times
Santa Maria Times

Housing Summit

Noozhawk
40under40

Tourism Media Mentions

Topic Publication

Wine

California Meets and Events

Associated Press
Visit California

Restaurants / Attractions

Visit California
Pride Journeys
AOL
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https://www.msn.com/en-us/foodanddrink/foodnews/the-untold-truth-of-tri-tip-steak/ss-AA1XJYQB
https://www.noozhawk.com/csu-acceptance-is-high-for-santa-maria-joint-union-students-but-enrollment-continues-to-lag/
https://www.noozhawk.com/csu-acceptance-is-high-for-santa-maria-joint-union-students-but-enrollment-continues-to-lag/
https://santamariatimes.com/news/local/santa-maria-valley-state-of-education-offers-chance-to-learn-what-children-are-being-taught/article_ee4182a6-b9e5-4bdb-af29-124c3e76b751.html
https://santamariatimes.com/news/local/educators-outline-new-programs-challenges-during-state-of-education/article_1542079b-d5d9-470e-ab40-72db1309e32b.html
https://santamariatimes.com/news/local/education/registration-for-2026-state-of-education-ends-friday/article_64f9512f-94b6-4366-b39a-37b1ea236b49.html
https://keyt.com/news/education/2026/02/24/santa-maria-valley-chamber-to-hold-2026-state-of-education-on-tuesday/
https://santamariatimes.com/local-chambers-hold-annual-state-of-the-base-thursday-at-vandenberg-space-force-base-photos/collection_49e13b37-9292-4553-a5d1-99a68d710103.html#1
https://urldefense.proofpoint.com/v2/url?u=https-3A__www.google.com_url-3Frct-3Dj-26sa-3Dt-26url-3Dhttps-3A__lompocrecord.com_news_local_military_vandenberg_launch-2Dactivity-2Dat-2Dvandenberg-2Dspace-2Dforce-2Dbase-2Dsurging-2Dcould-2Dtriple-2Dby-2D2031-2Dofficials-2Dsay_article-5Fc6cefb6a-2D50c6-2D583f-2Da4aa-2Dda4c69f47b7a.html-26ct-3Dga-26cd-3DCAEYBCoTNTkyNzM2NzcyNTExNjk0ODY1ODIaZDdkZWQ5NDUxMDdjNmMwNTpjb206ZW46VVM-26usg-3DAOvVaw1HJNqZzw3Z6aUbp35WuFxc&d=DwMFaQ&c=euGZstcaTDllvimEN8b7jXrwqOf-v5A_CdpgnVfiiMM&r=M4nHn2YOyhMVLk9NY7IKIuAqrqNHRoBODh1JFvF4fak&m=zUL13XeDQekn305GKa8ZWLZMYNWj3gFCpC-SSk1rKeWFfJFQRL8UtBNBbWEhXF3T&s=z9oto4J7D45zsR9Z_X9exk1lAE-l1jjzNSPZxfnO41E&e=
https://urldefense.proofpoint.com/v2/url?u=https-3A__www.google.com_url-3Frct-3Dj-26sa-3Dt-26url-3Dhttps-3A__www.noozhawk.com_can-2Dyou-2Ddig-2Dit-2Dfree-2Dbackyard-2Dcomposting-2Dworkshop-2Din-2Dsanta-2Dmaria_-26ct-3Dga-26cd-3DCAEYACoUMTQ3ODkwMzk5NzA1MzAwNTI0MDEyGmQ3ZGVkOTQ1MTA3YzZjMDU6Y29tOmVuOlVT-26usg-3DAOvVaw2JQgOSp4urhT7-2DJ-5FtjPHDI&d=DwMFaQ&c=euGZstcaTDllvimEN8b7jXrwqOf-v5A_CdpgnVfiiMM&r=M4nHn2YOyhMVLk9NY7IKIuAqrqNHRoBODh1JFvF4fak&m=JTZ-5w3jXQVQfEdCtebSSWjWH7_EzqlihTWdxvLrRWlO_KuadbUvXRpk08WKgVKv&s=QXzH64JZQoh7XjXunHNCXQkUmq6uJxdQb9KA5kE6_8o&e=
https://urldefense.proofpoint.com/v2/url?u=https-3A__www.google.com_url-3Frct-3Dj-26sa-3Dt-26url-3Dhttp-3A__www.theadobepress.com_news_local_govt-2Dand-2Dpolitics_santa-2Dmaria-2Dcomposting-2Dworkshop-2Dplanned-2Din-2Dmarch_article-5Fa0c32dad-2Dd5bf-2D4636-2D9148-2D3313c7a2f6e4.html-26ct-3Dga-26cd-3DCAEYASoUMTQ3ODkwMzk5NzA1MzAwNTI0MDEyGmQ3ZGVkOTQ1MTA3YzZjMDU6Y29tOmVuOlVT-26usg-3DAOvVaw2ssH689j-2Dnspa6xXkrDm1S&d=DwMFaQ&c=euGZstcaTDllvimEN8b7jXrwqOf-v5A_CdpgnVfiiMM&r=M4nHn2YOyhMVLk9NY7IKIuAqrqNHRoBODh1JFvF4fak&m=JTZ-5w3jXQVQfEdCtebSSWjWH7_EzqlihTWdxvLrRWlO_KuadbUvXRpk08WKgVKv&s=qP8Vi5z7eTFwkzFnL1b_WR6McDShMw401X7emjyksQ4&e=
https://urldefense.proofpoint.com/v2/url?u=https-3A__www.google.com_url-3Frct-3Dj-26sa-3Dt-26url-3Dhttps-3A__www.noozhawk.com_american-2Dairlines-2Dending-2Dsanta-2Dmaria-2Dphoenix-2Droute-2Din-2Dearly-2Dmay_-26ct-3Dga-26cd-3DCAEYBioTNTkyNzM2NzcyNTExNjk0ODY1ODIaZDdkZWQ5NDUxMDdjNmMwNTpjb206ZW46VVM-26usg-3DAOvVaw0yzsf-5F33KVs1vBSKUvlWCw&d=DwMFaQ&c=euGZstcaTDllvimEN8b7jXrwqOf-v5A_CdpgnVfiiMM&r=M4nHn2YOyhMVLk9NY7IKIuAqrqNHRoBODh1JFvF4fak&m=zUL13XeDQekn305GKa8ZWLZMYNWj3gFCpC-SSk1rKeWFfJFQRL8UtBNBbWEhXF3T&s=qeP2nxAZaAYVAlPTfiOS9HhUBBsITQ19ueZJG7BzDXM&e=
https://urldefense.proofpoint.com/v2/url?u=https-3A__www.google.com_url-3Frct-3Dj-26sa-3Dt-26url-3Dhttps-3A__keyt.com_lifestyle_travel_2026_03_10_american-2Dairlines-2Dgrounding-2Dflights-2Dat-2Dsanta-2Dmaria-2Dairport_-26ct-3Dga-26cd-3DCAEYCCoTNTkyNzM2NzcyNTExNjk0ODY1ODIaZDdkZWQ5NDUxMDdjNmMwNTpjb206ZW46VVM-26usg-3DAOvVaw1oip8UigPrCBA2aff3H8Yc&d=DwMFaQ&c=euGZstcaTDllvimEN8b7jXrwqOf-v5A_CdpgnVfiiMM&r=M4nHn2YOyhMVLk9NY7IKIuAqrqNHRoBODh1JFvF4fak&m=zUL13XeDQekn305GKa8ZWLZMYNWj3gFCpC-SSk1rKeWFfJFQRL8UtBNBbWEhXF3T&s=SxVjSrvc5mcNpTwEaY-B6zGhHW2SrT_lRI2e7V32UNw&e=
https://santamariatimes.com/business/santa-marias-growing-ground-farms-cultivates-model-mental-health-community-transition-services/article_10e53a2b-e3aa-43e2-9104-39e4768b3df1.html
https://santamariatimes.com/opinion/commentary/factory-built-homes-can-create-affordable-central-coast-housing-chamber-commentary/article_a440d1f4-1d0b-44a9-8bdb-ed0433bf4dcf.html
https://urldefense.proofpoint.com/v2/url?u=https-3A__www.google.com_url-3Frct-3Dj-26sa-3Dt-26url-3Dhttps-3A__santamariatimes.com_opinion_commentary_state-2Dof-2Dvandenberg-2Dgrowth-2Dtransparency-2Dand-2Da-2Dshared-2Dfuture-2Dchamber-2Dcommentary_article-5Fd958c61a-2D21e5-2D48b4-2D8178-2D3657f6f50409.html-26ct-3Dga-26cd-3DCAEYACoTMjEwOTQzMjY3MDA4Nzg1NjE5NTIaZDdkZWQ5NDUxMDdjNmMwNTpjb206ZW46VVM-26usg-3DAOvVaw1G60q-2D3SwKErDqssQ97Sn6&d=DwMFaQ&c=euGZstcaTDllvimEN8b7jXrwqOf-v5A_CdpgnVfiiMM&r=M4nHn2YOyhMVLk9NY7IKIuAqrqNHRoBODh1JFvF4fak&m=rIX0_IMfHu7VWjhqMqrYH5g-Exz8WJe-hCm3WnTmAu3LX68Lz5Y6z3fxgxSYDwH5&s=j8_xhEIBGjm6PoXrMjkvDQeQ_pOyyp7lvN_vHFlOTMc&e=
https://urldefense.proofpoint.com/v2/url?u=https-3A__www.google.com_url-3Frct-3Dj-26sa-3Dt-26url-3Dhttps-3A__santamariatimes.com_business_old-2Dorcutts-2Dlark-2Dsparrow-2Dserving-2Dunique-2Ddrinks-2Din-2Dspace-2Dcrafted-2Dfor-2Dcomfort-2Dconversation_article-5F15d59a4a-2D2507-2D4585-2Dae4d-2D34d546f8af60.html-26ct-3Dga-26cd-3DCAEYASoUMTU3NzQxNTk2MjczOTMxNjEyNjAyGmQ3ZGVkOTQ1MTA3YzZjMDU6Y29tOmVuOlVT-26usg-3DAOvVaw1cZrRpx7jlW0BOGD6HOUtV&d=DwMFaQ&c=euGZstcaTDllvimEN8b7jXrwqOf-v5A_CdpgnVfiiMM&r=M4nHn2YOyhMVLk9NY7IKIuAqrqNHRoBODh1JFvF4fak&m=YvNsssPUyZ_JLGJs6RMMJIDi9-TYxt4iyxh9oX5sHqV3aOZXCx-zbCjgY0TR4pPD&s=pLgVVBJ-q8iTOw7Ak8rGG0LGzLh_zMConqbnx3Q03AE&e=
https://urldefense.proofpoint.com/v2/url?u=https-3A__www.google.com_url-3Frct-3Dj-26sa-3Dt-26url-3Dhttps-3A__www.noozhawk.com_santa-2Dmaria-2Dhousing-2Dsummit-2Dlooks-2Dat-2Ddemands-2Dopportunities-2Dmarket-2Dtrends_-26ct-3Dga-26cd-3DCAEYACoUMTU3NzQxNTk2MjczOTMxNjEyNjAyGmQ3ZGVkOTQ1MTA3YzZjMDU6Y29tOmVuOlVT-26usg-3DAOvVaw3JnmM1jwX8rdm7JbZnFFsY&d=DwMFaQ&c=euGZstcaTDllvimEN8b7jXrwqOf-v5A_CdpgnVfiiMM&r=M4nHn2YOyhMVLk9NY7IKIuAqrqNHRoBODh1JFvF4fak&m=YvNsssPUyZ_JLGJs6RMMJIDi9-TYxt4iyxh9oX5sHqV3aOZXCx-zbCjgY0TR4pPD&s=adbdutJf7auApBmRgSOCIJa16SLy1UIxqKyewLyOfOU&e=
https://urldefense.proofpoint.com/v2/url?u=https-3A__www.google.com_url-3Frct-3Dj-26sa-3Dt-26url-3Dhttps-3A__www.noozhawk.com_santa-2Dmaria-2Dhousing-2Dsummit-2Dlooks-2Dat-2Ddemands-2Dopportunities-2Dmarket-2Dtrends_-26ct-3Dga-26cd-3DCAEYACoUMTU3NzQxNTk2MjczOTMxNjEyNjAyGmQ3ZGVkOTQ1MTA3YzZjMDU6Y29tOmVuOlVT-26usg-3DAOvVaw3JnmM1jwX8rdm7JbZnFFsY&d=DwMFaQ&c=euGZstcaTDllvimEN8b7jXrwqOf-v5A_CdpgnVfiiMM&r=M4nHn2YOyhMVLk9NY7IKIuAqrqNHRoBODh1JFvF4fak&m=YvNsssPUyZ_JLGJs6RMMJIDi9-TYxt4iyxh9oX5sHqV3aOZXCx-zbCjgY0TR4pPD&s=adbdutJf7auApBmRgSOCIJa16SLy1UIxqKyewLyOfOU&e=
https://youtu.be/EQ0AhWwKFNM?si=sQsCXfXiHdZyPbXd
https://meetingsmags.com/california/ca_blogs/wine-country-buzzes/
https://apnews.com/press-release/pr-newswire/presquile-winery-partners-with-los-angeles-nomadic-division-land-to-host-contemporary-art-on-its-santa-maria-valley-estate-36433c81e87a4e94c3c9325320cc30fa
https://media.visitcalifornia.com/story-inspiration/discover-story-ideas/take-your-tasting-outdoors-during-california-wine-month
https://media.visitcalifornia.com/story-inspiration/discover-story-ideas/take-your-tasting-outdoors-during-california-wine-month
https://media.visitcalifornia.com/story-inspiration/discover-story-ideas/agritourism-experiences
https://media.visitcalifornia.com/story-inspiration/discover-story-ideas/agritourism-experiences
https://www.pridejourneys.com/post/santa-maria-valley-the-california-central-coast-spring-trip-you-didn-t-know-you-needed
https://www.aol.com/articles/why-santa-maria-valley-worth-192536785.html
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	March 2026 | Prepared for the Community of Santa Maria

	Introduction
	The Santa Maria Valley Chamber of Commerce is proud to present our Monthly Economic Impact Report for March 2026 , highlighting ongoing efforts to support business growth, workforce development, tourism promotion, and community engagement throughout the region. During the month, the Chamber’s Economic Development team supported three potential new businesses and provided assistance to 11 local businesses and residents through consultations and startup support.
	Throughout March, the Chamber engaged in a wide range of programs and outreach efforts. Membership remained strong with 803 members , while the Hispanic Business Group, now with 215 members , continued to support local entrepreneurs with beginning their startup journey. Tourism remained a key focus, with the 2026 Craft Cocktail Contest collaborating with seven local establishments and website engagement driving 1,024 hotel referrals. Workforce development efforts advanced through CTE teacher tours of Vandenberg Space Force Base and recruiting volunteers for mock interviews with students through Partners in Education.
	The Chamber remains closely connected to local government and regional partners through 30 events and meetings , including the Tri-County Chamber Alliance Annual Meeting and the State of Vandenberg. This report highlights the Chamber’s continued role in supporting local industries, strengthening workforce pipelines, and advancing the economic vitality of the Santa Maria Valley.
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	Economic Development
	Potential New Businesses
	Business Retention and Assistance
	Events and Meetings


	Business Attraction
	The Chamber’s Economic Development department provided direct support to 3 businesses thinking of starting a business or moving their business to Santa Maria.
	The Chamber’s Economic Development department provided business assistance services to 11 local businesses and residents.
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	Providing Business Support

	90.3%
	Networking Opportunities
	Networking Event Participants
	This includes the Chamber’s weekly Build Your Business networking events, Mixers, and Chamber committee meetings.
	As a long-time member of the Santa Maria Valley Chamber of Commerce, Laurus College values the connections we've made through their events, initiatives, and partnerships. The Chamber plays a key role in keeping us engaged with the dynamic community we serve!
	-Dr. Karen Edwards, Director of Workforce & Economic Development, Laurus College

	Event Updates
	The Tri-County Chamber Alliance Annual Meeting brought together leadership from San Luis Obispo, Santa Barbara, and Ventura counties to align on regional advocacy and economic sustainability. The event reinforced the importance of maintaining a competitive business climate and ensuring the Santa Maria Valley remains a priority in policy discussions.
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	Providing Business Support
	Military Affairs
	Ambassador Committee
	Business & Government Roundtable
	Providing Business Support
	Hispanic Business Support
	The Chamber’s Economic Development department helps support Hispanic business outreach efforts through the Hispanic Business Group, which organizes educational and networking events.


	215
	Hispanic Business Group Members
	Business Outreach & Assistance was provided to the following Hispanic businesses:

	Updates & Additional Activities
	HBA Committee Meeting: March 18, 2026
	Cal Chamber Meeting: March 17. 2026
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	Tourism
	Transient Occupancy Tax Data
	Despite the well-documented headwinds facing the tourism sector across the country, driven by consumer economic concerns and the current political climate, our Transient Occupancy Tax (TOT) revenue is demonstrating promising signs of stabilization as we head into the last quarter of the year. The latest report, covering data through August, shows a monthly year-over-year decrease of 3.35%. This monthly result indicates a strong deceleration of the negative trend when compared to the average monthly year-over-year decline of 6.35% that the area has experienced so far this fiscal year. While our year-to-date (YTD) revenue for the January-August period remains in deficit, showing an 8.54% decrease compared to the same period in the prior year, the most recent monthly performance highlights our destination's enduring appeal and the resilience of our local tourism market. We remain strategically focused on leveraging this recent momentum to close the gap and secure the strongest possible fiscal finish.
	Month
	2025 Monthly Totals
	2024 Monthly Totals
	Monthly Percentage Change
	January
	February
	March
	April
	May
	June
	July
	August
	$351,666.37
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	Tourism
	Community Support
	Website Traffic
	Website Visits

	37,598
	Website Hotel Referrals
	Brochure & Visitor Guide Distribution
	Visitor guides distributed to local hotels, businesses and through Certified Folder Display placements




	Tourism
	Trade Shows & Industry Partner Events
	Paid Advertising
	Familiarization (FAM) Tours & Media
	Workforce Development
	Teacher Tours
	Partners in Education
	Leadership Santa Maria Valley
	Workforce Development Board
	Advocacy and Addressing Housing Needs
	Advocacy and Support Letters
	Community Involvement
	Local Meetings & Events
	Economic & Community Development
	Business Support & Meetings
	Community Events

	Chamber Media Mentions
	Noozhawk KEYT

	Tourism Media Mentions
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