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Keeping you in front of Atlanta’'s top HR talent and leaders,
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404-442-7335
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The mission of SHRM-Atlanta is to empower Atlanta's HR professionals and people managers to create
best-in-class Atlanta workforces and workplaces by enhancing their HR skills and knowledge, developing
their business acumen, and increasing their leadership capacity.

SHRM-Atlanta strives to provide partners with opportunities to connect with our members
and greater audience in ways that best fit your marketing goals.

A TRUSTED
ATL PARTNER

YEARS OF Being a part of this large
SERVING THE

ATLANTA HR
COMMUNITY

HR community presents

you as a supporter of the

HR profession.

eight counties

SHRM-Atlanta is the only SHRM chapter
in the Atlanta area, covering eight
Metro Atlanta counties

fulton, dekalb, gwinnett,
cobb, clayton, coweta,
douglas, fayettte

Members with
decision-making power
in their companies

OUR COMMUNITY

With over 25,000 HR professionals in our
online community, we make it easy to get
in front of the right audience, the first time.

SHRM-Atlanta sees 1,500+ active members from 1,300+ companies across Greater
Atlanta. Our audience truly holds the unique benefit of “something for everyone.”
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Financial Wellness Programs
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HRM Providers Employment Law Firms

Educational Programs

Rewards & Recognition
Consultants & Coaches



PARIMNERSRIP
SNGAGEMIENTS

Annual partnerships with SHRM-Atlanta offer bundled approaches to exposure
beyond the traditional conference or event sponsorship. These packages allow you
to gain membership benefits, top-tier positioning and visibility, discounted rates,
acknowledgement at events and in communications, advance notice of new
SHRM-Atlanta initiatives and opportunities to support, and much more.

The benefits for each level below may be taken “as is,” or SHRM-Atlanta will work with
you to design an engagement strategy to meet your specific goals and objectives.

OFFICIAL PARTNER
Become a recognizable and trusted resource partner through an ongoing brand awareness
package. Through consistent engagement across channels, you'll be a familiar resource when a

member need arises.

includes:

+ Website recognition as SHRM-Atlanta's official partner in a designated product or thought
leadership category (e.g., payroll, recognition, analytics, retirement savings, health insurance,
executive coaching, talent acquisition, women in HR, HR Dept of One, Global HR Leadership);
with logo linked to your website, description, and thought leadership PDF

- Contacted first about new opportunities among partners in the category

- Best-of-category placement and separation from competitors
for advertising and booth assignments

- Support in curating participants in a free roundtable or focus group opportunity (5-10
professionals; virtual or in meeting room in Atlanta)




Investing Supporting | Contributing

Advocate Official

Annual memberships to be used
by company or distributed among 40 30 20 10 No
clients and prospects

Full-year website banner ad on

SHRM-Atlanta home page Yes No No No No
Podium time at quarterly .
Chapter Meetings 5 Minutes No No No No
Exclgswe em_all sent to 8,000+ Yes Yes No No No
introducing company
Discount on all sponsorships and
advertising opportunities 50% 40% 30% 20% No
(sold separately)
One-Hour One-Hour One-Hour
. Two Events/ | One Event/ Webinar/ Webinar/ Webinar/
Hold a speaking role at One-Hour One-Hour
Concurrent Concurrent Concurrent
SHRM-Atlanta events Concurrent Concurrent . . .
Sessions Session Session/ Session/ Session/
Panel Seat Panel Seat Panel Seat
Logo at in-person and virtual events Yes No No No Within

Topical Area

Host and lead intimate roundtable
discussions (either virtual 4 4 No No 1
or in-person)

Access for all company employees
to SHRM-Atlanta events at

. Yes Yes Yes Yes No
discounted member rate
(including conferences)
Discount on all job postings 15% 15% 15% 15% No
Premium listing on the HR Directory Yes Yes Yes Yes Yes
Prominent logo recognition on
SHRM-Atlanta homepage Yes Yes Yes Yes No
Access to SHRM-Atlanta Connect,
online HR community, with §b|l|ty to Yes Yes Yes Yes Yes
post responses to questions
and prompts
Investment $60,000 $40,000 $25,000 $15,000 $8,000

Questions? rbeasley@shrmatlanta.org



Audience Numbers

COMMUNITY
SHRM-Atlanta Marketing Audience: 25,200
Active Members: 1,500+

soc?a(\:lr(r)ns:dia SOCIAL MEDIA

and email SHRM-Atlanta manages a combined social media presence of

marketing 22,500k+ followers.
LinkedIn: 7,700+ followers
LinkedIn Atlanta Forum: 12,700+ followers
Facebook: 3,200+ followers
Instagram: 1,700+ followers

WEBSITE & EMAIL
Job Board Candidates: 5,200+
Email Subscribers: 8,500+
Average Website Homepage Visits: ~5,450/month
Average Email Click Rates and Open Rates:;

Open - 38.6% Click - 3.7%
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SPONSORED CONTENT eBLAST

Share your upcoming event, product, or service with the SHRM-Atlanta audience by
sponsoring a dedicated “sponsored content” message. SHRM-Atlanta will send a single
email on behalf of your organization.

The Specifics: Only one email may be sent per topic and/or event and only one topic or
event per email. Email content should include up to 250 words of copy and one (1) image
(max size 1200px wide by 800px high). No HTML coding is permitted.

- Sponsored Content eBlast to entire mailing list ($2,500) 800px

1200px

Our SHRM-Atlanta newsletter reaches 8,780+ HR professionals in Greater Atlanta. This email
is an added resource to our audience and contains curated content from 25+ business and
HR related sources, and keeps the HR community abreast of upcoming events and other
learning opportunities.

The Specifics: Your ad can be designed as a banner image with hyperlink and must be no
larger than 600 px wide by 150 px high. No text is permitted unless embedded into graphic
image. No HTML coding is permitted.

Announcements will be accepted if the advertised event is related to the mission of SHRM-
Atlanta, does not directly conflict or compete with a SHRM-Atlanta event, and is approved by
SHRM-Atlanta.

Investment
- One (1) Announcement ($750)

_ ” i

600px

Questions? rbeasley@shrmatlanta.org




WEBSITE BANNER AD

Show your support and gain visibility for your brand by placing your ad directly on the
SHRM-Atlanta website. Your ad will be placed within our rotating carousel located at the
end of our homepage or on our community calendar page.

The Specifics: Banner should be a .png image-ready file. Image size requirements will be
provided during ad submission.

- One (1) Year Rotation ($3,250)
- One (1) Two-Week Rotation on Community Calendar Page ($800)

List your organization's event directly on SHRM-Atlanta's Calendar of Events page.

The Specifics: SHRM-Atlanta does not handle event registration or actively market
your event. The listing may live on our calendar for up to 2 weeks. If a website visitor
clicks the event via the calendar, they will be directed to your external registration site.
Spaces are limited for partner events on our calendar.

Investment
- Two (2) Week Calendar Listing ($400)

RETARGETING

Reach SHRM-Atlanta's digital audience of more than 300,000 with retargeting. By
targeting people who have already participated with SHRM-Atlanta, your online ads will

SgEgE & Vaiize| eueiense: Retargeting gets results:

* Click-through rates are 10x those of standard display ads.

* Retargeting has been demonstrated to increase business

- 10,000 Impressions (over 30-90 days) ($500) name searches by over 1,000%.

* 60% of viewers notice and consider purchasing products

- 20,000 Impressions (over 30-90 days) ($1,000) :
from retargeting ads.

RIS Impressm?ns B PRI E S * Retargeted prospects are 43% more likely to convert than
* 100,000 Impressions (over 90 days) ($5,000) those served standard display ads.

Questions? rbeasley@shrmatlanta.org



EVENTS

The SHRM-Atlanta community gathers virtually and through in-person
events throughout the year. SHRM-Atlanta events offer dedicated

time to network with sponsors and exhibitors, allowing you to share
valuable information to help their companies achieve their goals.

SOAHR, SHRM-Atlanta's Annual Conference:
Chapter Meetings:

Legal Summits:

Total Rewards Institute:

Awards Gala:

Lunch & Learns:

Financial Workshop:

Investigations Workshop:

People Management Seminar:
Technology Workshop & Showcase:

Mentor Power Hour & Social:
Coworking Days:

Socials:

Community Service:

SHRM Certification Exam Preparation:
SHRM Exam Prep Boot Camp:
SHRM/HRCI Exam Prep:

*Subject to change; additional events may be added



CRAPTIER MIEETINGS,
SUMMITS, & OTRIER EVIENTS

Join SHRM-Atlanta for our group events as we gather with our members and friends
to promote the advancement of the HR profession. Sponsors and exhibitors play an
integral part in making these programs possible with their financial support. It is also
one of the best ways to stay in front of our audience throughout the year.

Premier Supporting Exhibitor
Podium Time 5 Minutes No No
30-Second Commercial
Before Event Starts No Yes No
Company Logo on All
Promo Emails Yes Yes No
Social Media Mentions Yes Yes No
Company Logo on Meeting
Registration Page/Website Yes Yes No
Event Registrations
(includes exhibitor staff) 2 2 2
Exhibitor Table
(In-person events only) Yes Yes Yes
Logo Placement During
Meeting Yes Yes Yes
Opportunity to Host Prize
Drawing Yes Yes Yes
Post-Event Registrant
Contact List Yes Yes Yes
(Includes Company Name, Attendee Name, Email
Address of Attendees that opt in to be contacted)
Investment $2,000 $1,000 $500
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Questions? rbeasley@shrmatlanta.org



SOCIALS & COMMUNITY SERVICE EVENTS

Sponsoring social mixers, coworking days, or service events fosters stronger community
connections and enhances your organization's reputation as a local leader. These events
also create lasting goodwill and brand affinity that can translate into deeper engagement
and loyalty from employees, clients, and partners.

Specifics: Includes logo placement on registration webpage and signage at the event
as well as opt-in contact list and one complimentary registration for your company
representative.

- Varies based on event attendance. Contact Rogers Beasley for more information
rbeasley@shrmatlanta.org

Our content team routinely reviews submissions to our Speaker Database. We look
for engaging speakers (proof of performance is extremely helpful here!) and content
that will support our HR leaders in solving real-world problems. e look for both

informational and experiential learning depending on the speaking opportunity. If your
content is a match for any of our programming needs or if new opportunities arise, we

will reach out about next steps.

SUBMIT YOUR SPEAKER PROPOSAL HERE

HR DIRECTORY

A directory listing on our website builds trust by showcasing your business among a
curated network of reputable and verified partners. It also enhances your credibility and
makes it easier for potential clients or collaborators to connect directly with your business.

Specifics:Listing includes logo, description, and key contact details. Premium listings
offer greater visibility with prominent placement. All listings are for 12 months based on
purchase date. Companies with an annual spend of $2,500 will receive a complimentary
standard listing with their package.

» Premium Listing ($2,500)
- Standard Listing ($1,500)

Questions? rbeasley@shrmatlanta.org
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CAUSE MARKETING

If you are committed to our mission of strengthening Atlanta's workforces and workplaces,
let's work together. SHRM-Atlanta is interested in collaborating with resource partners as
part of your corporate social responsibility efforts. This could include donation of services,
underwriting workforce development and advocacy initiatives, or sponsoring members
and their event attendance.

Interested? Contact us at rbeasley@shrmatlanta.org

If you have educational content relevant to HR professionals, SHRM-Atlanta hosted webinars
are an ideal way to establish your credibility and gain visibility. Sponsors provide speaker(s)
and content (to be approved by review team and may not include a sales pitch) for one-hour
presentations using SHRM-Atlanta's online technology that links attendees with both audio
and visual. SHRM-Atlanta promotes the webinar (or webinar series), submits for CEU credits
from both SHRM and HRCI on your behalf, and manages registration, and communication with
the attendees. During the presentation, attendees can submit questions to the speaker online.
Webinar attendance ranges from 25-75+, and SHRM-Atlanta may charge a fee to attend. The
webinar is recorded and often made available in the online content library.

Webinar hosting includes:

- Company logo and link on the webinar registration site

- Company logo and link on all promotional emails dedicated to the webinar

+ Sponsor-provided speaker and content (subject to approval and may not include a sales pitch)
- Sponsor-provided PowerPoint for presentation and direct distribution for attendees (optional)
- SHRM-Atlanta provides promotion, registration, and coordination of the webinar

» Sponsor receives post-event registrant mailing list

(Includes Company Name, Attendee Name, Email Address of Attendees that opt in to be contacted)
Investment

- Two (2) Series Webinar ($1,750)
- Single Webinar ($1,000)

Questions? rbeasley@shrmatlanta.org




NEWSLETTER

SHRM-Atlanta wants to showcase the expertise and thought leadership from our resource
partners. This eNewsletter will be sent to SHRM-Atlanta's over 8,500 contacts and will
feature up to five articles from our resource partners. You provide the article, your logo,
and a 50-word description of the article. As an added-value bonus, we will also place your
article in our online resource content library.

+ March

- J
- One (1) Article Placement ($750) . Sljar;?ember

“Limit two (2) articles per company, per issue - December

Share your content to our blog! The content must be educational in nature and should not
contain a sales pitch or highlight a specific product/service/etc.

The Specifics: Acceptable formats are Word, or a link to an article already online (with
appropriate permissions to copy/paste). If you have images that go along with the article,
please include them as separate attachments.

Please include a short “about” paragraph (3-5 sentences) for the end of the article.

Investment
One (1) Blog Post ($750)

SHRM-ATLANTA MEMBERSHIP

Individuals who provide goods or services to support and/or enable human resource
professionals as well as those individuals who do not meet the qualifications of the other
classes of membership, and who demonstrate interest in human resource management
and the mission of SHRM-Atlanta. Associate members may vote or hold elected office in
the Chapter.

To maintain the integrity of our Professional Associate Membership, Professional Associate
Members are asked to agree to our SHRM-Atlanta Professional Associate Member Rules
of Engagement.

+ One (1) Year Individual Professional Associate Membership ($159)
+ Looking for multiple bundle memberships? Please see our Partnership Engagements.
14
Questions? rbeasley@shrmatlanta.org



