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Sauk Prairie Area Chamber of Commerce

As my final note to you, | share this with a full heart and deep gratitude: the Sauk Prairie Area Chamber
of Commerce is in a strong place—steady, growing, and ready for its next Executive Director and the
future ahead.

Since 2010, it has been one of the greatest honors of my life to serve this organization and this
community. What began as a new chapter for a girl from Alabama became something far more
meaningful than | could have imagined. You welcomed me, challenged me, and most importantly,
believed in what we could build together. Along the way, we didn’t just accomplish work—we built
relationships, trust, and friendships that will stay with me far beyond my time in this role.

Together, we dreamed—and then we did the work to make those dreams real.

There were moments when ideas felt too big or too far off. Converting a rail bed into a trail. Reimagining
park and field spaces. Transforming a simple turf replacement into a state-of-the-art high school facility.
Expanding housing opportunities and increasing access to childcare for working families. Strengthening
our business corridors. Growing this Chamber by 166% and building a financially sound, future-focused
organization.

None of that happened by accident. It happened because of a shared belief in collaboration, a
willingness to challenge each other, and a commitment to doing whatever it takes. Some of our best
progress came from tough conversations, different perspectives, and even disagreement—but always
grounded in a shared goal: making Sauk Prairie the best it can be.

To the board—past and present—thank you for your trust, your leadership, and your partnership. To our
municipal partners, our members, and this entire community—thank you for walking alongside me in
this journey. This work was never mine alone; it has always belonged to all of us.

After much reflection on a long and fulfilling career, | have made the decision to step into retirement.
This next chapter will take me to Venice, where | look forward to slowing down, spending more time
with family, and creating space for the parts of life that too often waited. | am excited to discover what
this season holds and to make it just as meaningful as the one that brought me here.

To my family—Les, Elizabeth, and Ben—thank you. You have been my constant support through long
days, challenging moments, and everything in between. You have given me the strength to do this work,
and now it is my turn to be fully present with you—as a wife, a mom, and a proud Gigi.

As | step away, | do so with complete confidence in what lies ahead. You are in excellent hands with
Stephanie and Sue; two people who not only work tirelessly for this Chamber, but who care deeply
about this community and each of you. Their dedication, integrity, and heart will continue to move this
organization forward. My hope for all of you is simple: keep dreaming. Keep pushing forward, even when
something feels impossible. Success doesn’'t come looking for you—you must go after it, together, with
intention and belief in something bigger than yourselves.

There is still important work to be done, but if there's one thing | know for certain, it's this:
Sauk Prairie will continue to rise to the occasion.

Thank you for trusting me, supporting me, and allowing me to be part of
something so special. | will always be cheering you on and looking forward to
seeing what comes next.

With gratitude and appreciation,

Tywana German
Sauk Prairie Area Chamber of Commerce
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You don't need a full rebrand.

You don’'t need a massive budget.
Sometimes, looking more professional comes down to a few simple adjustments.

Here are five quick ways to instantly elevate your brand.
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o If you're switching between:
= Different logo versions
= Different colors
= Different placements
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= Choose:
e One primary logo
e One secondary (if needed)
e Clear spacing around it
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o More fonts = more chaos.
= Stick to:
¢ | headline font
e 1body font
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o If every post is a different color palette, your brand feels
scattered.
= Pick:
e 1 primary color
e 1-2 secondary colors
e 1neutral
o Use them consistently across:
= Social media
= Website graphics
= Flyers
= Ads :
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4.Improve Your Photos
e Blurry, dark, or cluttered images instantly lower perceived quality.
o Quick fixes:
= Use natural light
s Clean up the background
= Avoid screenshots when possible
= Don'tstretch or distort images i
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6.Add Breathing Room
¢ Crowded designs feel overwhelming.
e If your graphics feel “busy,” try:
o Larger margins
o Less text
o More white space
e Professional brands don't try to fit everything into one graphic.
o Simple. Clear. Focused.
Bonus: Make Sure Your Message Is Clear
Professional doesn't just mean pretty.
It means:
Clear headline
Clear call-to-action
o Clear purpose
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If you need assistance with videos, Canva, design projects, or marketing
strategy, reach out to:

Stephanie Brickl
spacc@saukprairie.com

All Chamber members receive:

3 design projects (based on project scope)

Four 1-hour marketing meetings

Take advantage of these benefits to strengthen your marketing, save time,

Creative & and better reach your audience.

Content Director
Stephanie Brickl
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