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Hello Chamber Collaborative Friends…

We appreciate your investment in the work that we do 
at The Chamber Collaborative of Greater Portsmouth.  

ȑ́ Ǹɔȑ ȑϯȇȧɞȑȍ ɞɃ Ƀџȑɔ ɞȤȑ ȝɃɡɔɞȤ ȑȍȧɞȧɃȽ Ƀȝ Ƀɡɔ ǸȽȽɡǸȷ 
Collaboration Guide.  The goal of this guide is to make 
it easier for you to be aware of all of the ways you can 
engage with your fellow members and have a chance to review all of the opportunities to 
participate in, and support, the work that we do in one document.  

This fundraising model allows our collaborative members to budget for their investment 
of time, and money, on an annual basis by choosing sponsorship and event participation 
ɃɐɐɃɔɞɡȽȧɞȧȑɗ ȑǸɔȷϰ ȧȽ ɞȤȑ ѨɗȇǸȷ ϰȑǸɔ

This guide is meant to be used to start a dialogue. 
If you are interested in a modified version of the opportunities 
outlined in this document, please do not hesitate to contact us.

 
Thank you for your support of The Chamber Collaborative of Greater Portsmouth!
 
Sincerely,

Ben VanCamp, 
Chief Collaborator & President

Cover Photo by Brass Tacks Photography
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Photo by Stephen Twitchell, Buoy Creative
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EXCITING OPPORTUNITIES FOR FY27 CONTINUED

PHYSICAL & DIGITAL MAILINGS

Get your message into the hands (and/or inboxes) of potential visitors, 
folks considering relocation, new members and more.  
Details can be found on pages 58, 69, 70, 71, and 72.
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VINTAGE CHRISTMAS
The Chamber is honored to help guide this long-standing community 
holiday collaboration and actively welcomes new participants. 
Details can be found on page 36.

SHOP & STROLL
Piloted in 2023 in partnership with the City of Portsmouth, Shop & 
Stroll is a downtown shopping initiative and community celebration. 
Details can be found on page 34.

ART 'ROUND TOWN

£Ȥȑ Ѩɔɗɞ DɔȧȍǸϰ Ƀȝ ȑϩȑɔϰ ȼɃȽɞȤ  ϰȑǸɔ ɔɃɡȽȍ  uɃɔɞɗȼɃɡɞȤ ȇȑȷȑȆɔǸɞȑɗ ȧɞɗ 
inspired art community in style by presenting its Art 'Round Town 
gallery walk.  Details can be found on page 32.

CATAPULT SEACOAST

Catapult Seacoast, the region's Young Professionals Network, has come 
into its own and has great sponsorship opportunities including it's 
20th Anniversary Celebration and 10 to Watch.
Details can be found on page 37.



ZɃȧȽ ɡɗ ȝɃɔ ǸȽ ɡȽȝɃɔȞȑɞɞǸȆȷȑ ȑϩȑȽȧȽȞ Ǹɞ ɗɞɔȑȑɞ
life! 2026 presented by Sheehan Phinney 
— the Chamber Collaborative's signature 
celebration of business, connection, and 
pure Seacoast fun.

This year, we're making a splash -- but no 
towels or bathing suits needed -- at Water 
Country, New England's largest water park. 
For one night only, this iconic destination 
transforms into the ultimate networking 
event, where business leaders, community 
champions, and Chamber members come 
together for an evening unlike any other.

Expect great food and drinks, live 
entertainment, interactive experiences, and 
plenty of surprises as we take over the park 
for a one-of-a-kind celebration. Whether 
you're looking to make new connections, 
reconnect with familiar faces, or simply 
enjoy an unforgettable night out, street.life! 
delivers the perfect mix of business and fun.

AT A GLANCE:
The Chamber's biggest event

of the year celebrating our 
outstanding business community!

Wednesday, 
September 9, 2026

Water Country

~400 Attendees

STREET.LIFE!
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Welcome /  Cocktail Hours / Raise A Glass Sponsor* - 1 @ $7,500 - FY27 ROFR - Forbes Marketing Group	
	
•	 8 tickets to the event with reserved table seating
•	 8 tickets to the VIP/Sponsor Reception
•	 Sponsor’s brand to be incorporated into the signature cocktail made available to attendees for toast at the conclusion 

of the cocktail hour
•	 Verbal recognition with opportunity to address attendees at the event while presenting the toast
•	 Logo on all printed and digital event materials
•	 xȑȇɃȞȽȧɞȧɃȽ ȧȽ Ǹȷȷ ɐɔȑɗɗ ɔȑȷȑǸɗȑɗ  £Ȥȑ {Ƀɡɔȇȑ ȍȧȞȧɞǸȷ ȽȑϪɗȷȑɞɞȑɔ  ɗɃȇȧǸȷ ȼȑȍȧǸ  ǸȽȍ ɃɞȤȑɔ ɐɔɃȼɃɞȧɃȽǸȷ ȑџɃɔɞɗ

	 Ⱳ {ɯɢɜɶɢɳɶɃɆɯ ɜȗɛȰ Ɇɶ ȗȬɑʀɶɽȗȥɖȰ ɽɢ кɽ ɽɃȰ ɶɯɢɜɶɢɳ ɶ Ȧɢɛɯȗɜε ȦʀɖɽʀɳȰꜜ 

Food Sponsor - 1 @ $5,000 - FY27 RESERVED - Granite State Minerals
	
•	 8 tickets to the event with reserved table seating
•	 8 tickets to the VIP/Sponsor Reception
•	 Sponsor’s brand to be incorporated into the food service stations during the meal through signage
•	 Logo on all printed and digital event materials
•	 xȑȇɃȞȽȧɞȧɃȽ ȧȽ Ǹȷȷ ɐɔȑɗɗ ɔȑȷȑǸɗȑɗ  £Ȥȑ {Ƀɡɔȇȑ ȍȧȞȧɞǸȷ ȽȑϪɗȷȑɞɞȑɔ  ɗɃȇȧǸȷ ȼȑȍȧǸ  ǸȽȍ ɃɞȤȑɔ ɐɔɃȼɃɞȧɃȽǸȷ ȑџɃɔɞɗ 

Dessert Sponsor - 1 @ $5,000 - FY27 ROFR - Eastern Bank	
	
•	 8 tickets to the event with reserved table seating
•	 8 tickets to the VIP/Sponsor Reception
•	 Sponsor’s brand to be incorporated into the food service stations during dessert through signage
•	 Logo on all printed and digital event materials
•	 xȑȇɃȞȽȧɞȧɃȽ ȧȽ Ǹȷȷ ɐɔȑɗɗ ɔȑȷȑǸɗȑɗ  £Ȥȑ {Ƀɡɔȇȑ ȍȧȞȧɞǸȷ ȽȑϪɗȷȑɞɞȑɔ  ɗɃȇȧǸȷ ȼȑȍȧǸ  ǸȽȍ ɃɞȤȑɔ ɐɔɃȼɃɞȧɃȽǸȷ ȑџɃɔɞɗ

Turnstile / Welcome Sponsor - 1 @ $5,000	 - FY27 RESERVED - M&T Bank			 
	
•	 8 tickets to the event with reserved table seating
•	 8 tickets to the VIP/Sponsor Reception
•	 Sponsor’s brand to be incorporated into the welcome (registration) area of the event.
•	 Logo on all printed and digital event materials
•	 xȑȇɃȞȽȧɞȧɃȽ ȧȽ Ǹȷȷ ɐɔȑɗɗ ɔȑȷȑǸɗȑɗ  £Ȥȑ {Ƀɡɔȇȑ ȍȧȞȧɞǸȷ ȽȑϪɗȷȑɞɞȑɔ  ɗɃȇȧǸȷ ȼȑȍȧǸ  ǸȽȍ ɃɞȤȑɔ ɐɔɃȼɃɞȧɃȽǸȷ ȑџɃɔɞɗ 

STREET.LIFE!
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CELEBRATE HER
Program Sponsor - 1 @ $1,000

•	 Four Luncheon Tickets 
•	 Company will work collaboratively with event 

organizers to create an exclusive advertisement in the 
event program, which will be given to all attendees. 

•	 This advertisment will be visually separate from all 
other sponsor recognition in the event program.

•	 Recognition with logo on all printed material 
including the event invitation and program

Welcome/Hospitality Sponsor - 1 @ $1,000

•	 Four Luncheon Tickets 
•	 Sponsor logos will be placed in the wash rooms 

next to basket of personal care items as well as at the 
registration area.

•	 Recognition with logo on all printed material 
including the event invitation and program

Full Table Sponsors - $600 	
	
•	 8 tickets to the event with reserved table seating
•	 Sponsor’s brand to be represented on the table where 

the party will be seated.
•	 Logo on all printed and digital event materials
•	 Recognition in all press releases, The Source digital 

ȽȑϪɗȷȑɞɞȑɔ  ɗɃȇȧǸȷ ȼȑȍȧǸ  ǸȽȍ ɃɞȤȑɔ ɐɔɃȼɃɞȧɃȽǸȷ ȑџɃɔɞɗ

Half Table Sponsors - $300 	

•	 4 tickets to the event with reserved table seating
•	 Sponsor’s brand to be represented on the table where 

the party will be seated.
•	 Logo on all printed and digital event materials
•	 Recognition in all press releases, The Source digital 

ȽȑϪɗȷȑɞɞȑɔ  ɗɃȇȧǸȷ ȼȑȍȧǸ  ǸȽȍ ɃɞȤȑɔ ɐɔɃȼɃɞȧɃȽǸȷ ȑџɃɔɞɗ

Please note that the individual session presenting 
sponsorships are only available if the series presenting 

sponsorship is not claimed.  Additionally, CelebrateHER 
educational series sponsorships will not be available if the 

CelebrateHER presenting sponsorship bundle is purchased.
CelebrateHER Mentorship Panel May 2026 

L-R, Lucy Gilson or Peter T. Paul College of Business and 
Economics, JoAnn Burchuk  of River of Life Wellness, 
Anna Kay Vorsteg of Cross Roads House, and Molly 

Hodgson of GoodWork 
{ɽȗИ uɃɢɽɢ

EDUCATION SERIES 
SPONSORSHIPS

Series Presenting Sponsor - 1 @ $2,000
	 ROFR St. Mary's Bank

•	 The series will be branded CelebrateHER Educational 
Series Presented by [Sponsor Name] 

•	 Opportunity for sponsor's representative to introduce 
the facilitator / panelists at all educational programs in 
this series.

•	 Exclusive sponsorship of all CelebrateHER 
Educational Events in FY25.

•	 Sponsor representatives will have the opportunity to 
be highly involved in event promotional campaigns, 
in cooperation with event organizers, likely including 
specialized video and social media opportunities.

•	 Four tickets to each of the events in the series
•	 Recognition with logo on all digital and printed 

material related to the educational event.

Individual Session Presenting Sponsor - 3 @ $750 

•	 The individual session will be branded CelebrateHER 
[Program Title] Presented by [Sponsor Name] 

•	 Opportunity for sponsor's representative to introduce 
the facilitator / panelists at the educational program.

•	 Four tickets to the educational session
•	 Recognition with logo on all digital and printed 

material related to the educational event.
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CHAMBER GOLF CLASSIC
Presenting Sponsor - 1 @ $5,000
		  ROFR: OG Cannabis
•	 The event branded as The Chamber Collaborative’s 

43rd Annual Golf Classic presented by [Sponsor 
Name]

•	 hɐɐɃɔɞɡȽȧɞϰ ɞɃ Ǹȍȍɔȑɗɗ ɞȤȑ ȝɡȷȷ Ѩȑȷȍ Ƀȝ ȞɃȷȝȑɔɗ ϪȧɞȤ 
Chamber representative(s) at the start of the event 

•	 Sponsor supplied brand activation(s) on site during 
tournament in the most prominent location(s) per 
ǸȍϩǸȽȇȑ ϪȧɞȤ 0ȤǸȼȆȑɔ ǸȽȍ ȇɃɡɔɗȑ ɗɞǸџ

•	 {ɐɃȽɗɃɔ ɗ ȆɔǸȽȍ ɃȽ ɃѢȇȧǸȷ ɞȑǸȼ ɐɃɔɞɔǸȧɞɗ ϪȤȧȇȤ Ϫȧȷȷ 
be printed on site and presented to each team upon 
completion of the course.

•	 Two tournament foursomes included
 
Food Sponsor - 1 @ $2,500 - ROFR:  Unitil 
•	 Sponsor supplied banners on site in food service areas 

during meal service
•	 {ɞǸџȑȍ ȍȧɗɐȷǸϰ ɞǸȆȷȑ ȍɡɔȧȽȞ ȆɔȑǸȵȝǸɗɞ ǸȽȍ ȷɡȽȇȤȑɃȽ  ȧȝ 

requested
•	 Sponsor logo on food service napkins
•	 Tournament foursome included 

Beverage Sponsor - 1 @ $2,000
		  ROFR: Meredith Village Savings Bank
•	 Sponsor supplied banners on site in beverage service 

areas during lunch
•	 {ɞǸџȑȍ ȍȧɗɐȷǸϰ ɞǸȆȷȑ ȍɡɔȧȽȞ ȷɡȽȇȤȑɃȽ  ȧȝ ɔȑɓɡȑɗɞȑȍ 
•	 Sponsor logo and name on all beverage carts
•	 Sponsor logo on beverage service napkins
•	 Tournament foursome included 

Loud at the Links Competition Sponsor - 1 @ $1,500 	
		  ROFR - Centrus Digital
•	 Fancy Pants competition to be branded as 6th Annual 

Fancy Pants competition presented by [Name]
•	 Sponsor representative(s)to greet players during the 

Fancy Pants judging.
•	 Sponsor representative(s) to present fancy pants prizes 

to winners at luncheon, if requested
•	 Tournament foursome included 

Mulligan Sponsor - 1 @ $1,500 - 
	 ROFR Sheehan-Phinney
•	 Sponsor logo on Mulligan packets
•	 Sponsor representative(s) to greet players where 

Mulligan tickets are sold, if requested
•	 {ɐɃȽɗɃɔ ɔȑɐɔȑɗȑȽɞǸɞȧϩȑ ɗ  ɞɃ ɐɔȑɗȑȽɞ bɡȷȷȧȞǸȽ ɔǸѥȑ 

prizes to winners at luncheon, if requested
•	 Tournament foursome included
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CHAMBER GOLF CLASSIC
Player Cart Sponsor - 1 @ $1,500
		  ROFR: Tobey Merrill Insirance
•	 Sponsor logo, name and QR code on all player carts
•	 {ɞǸџȑȍ ȍȧɗɐȷǸϰ ɞǸȆȷȑ ȍɡɔȧȽȞ ȇǸɔɞ ǸɗɗȧȞȽȼȑȽɞ ɐȑɔȧɃȍ  ȧȝ 

requested
•	 Sponsor representative(s), in cooperation with course 

ɗɞǸџ ɞɃ ɐɔɃϩȧȍȑ ȇǸɔɞ ɡɗȑ ȧȽɗɞɔɡȇɞȧɃȽ  ȧȝ ɔȑɓɡȑɗɞȑȍ
•	 Tournament foursome included

Raffle Sponsor - 1 @ $1,250
•	 {ɐɃȽɗɃɔ ȷɃȞɃ ǸȽȍ ȽǸȼȑ ɃȽ Ǹȷȷ ɔǸѥȑ ǸȽȍ ɗȧȷȑȽɞ ǸɡȇɞȧɃȽ 

displays and bid sheets along with event logo
•	 {ɐɃȽɗɃɔ ɔȑɐɔȑɗȑȽɞǸɞȧϩȑ ɗ  ɞɃ ȍɔǸϪ ɔǸѥȑ ɐɔȧϵȑɗ Ǹɞ 

luncheon, if requested
•	 {ɞǸџȑȍ ȍȧɗɐȷǸϰ ɞǸȆȷȑ ɃȽ ɞȤȑ ȇɃɡɔɗȑ  ȧȝ ɔȑɓɡȑɗɞȑȍ 
•	 hɐɐɃɔɞɡȽȧɞϰ ȝɃɔ ɗɐɃȽɗɃɔ ɞɃ ɐɔɃϩȧȍȑ ȇɡɗɞɃȼ ɔǸѥȑ

auction item(s), if requested
•	 Tournament foursome included 

Registration Sponsor - 1 @ $1,250 
		  ROFR: Albany International
•	 Sponsor supplied brand activation in the registration 

area at the start of the day.
•	 Sponsor representative to greet players at registration, 

if requested
•	 Opportunity for sponsor representative(s) to guide 

players to their next destination (ex. breakfast, practice 
areas, cart assignments), if requested.

•	 Tournament foursome included 

Hole / Location Sponsor  with Tournament Foursome
	 $1,100 ($1,000 early bird before 2/14)
•	 Sponsor branding featured at the tee/hole, putting 

green, driving range, etc.
•	 {ɞǸџȑȍ ȍȧɗɐȷǸϰ ɞǸȆȷȑ Ǹɞ ɞȤȑ ɞȑȑ ȤɃȷȑ  ȧȝ ɔȑɓɡȑɗɞȑȍ
•	 Tournament foursome included
•	 Specialty contest add-ons are available! 

Hole Sponsor Only - $600
	 ($500 early bird before 2/14)
•	 Sponsor branding featured at the tee/hole
•	 {ɞǸџȑȍ ȍȧɗɐȷǸϰ ɞǸȆȷȑ Ǹɞ ɞȤȑ ɞȑȑ ȤɃȷȑ  ȧȝ ɔȑɓɡȑɗɞȑȍ
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Restaurant Week Portsmouth & the 
Seacoast (RWPS) is a 10-day culinary 
extravaganza that takes place every spring 
and fall. 

Printed and digital promotions traditionally 
include: 

•	 A direct mailing piece delivered to 
80,000+ households throughout the 
Seacoast region, Southern Maine, and 
Northern Massachusetts  

•	 Radio spots on NHPR, 92.5FM the 
River, and iHeartMedia stations 

•	 Print and digital advertisements in 
Seacoast Media Group publications, the 
New Hampshire Union Leader and the 
Daily News of Newburyport 

•	 Printed collateral including rack cards 
and posters distributed throughout 
Portsmouth and the Seacoast 

•	 Digital advertisements through the 
Chamber's social media and newsletters 

•	 The Restaurant Week website will 
showcase sponsor logos with a live link to 
the sponsors’ websites

AT A GLANCE:
10 Days | 30 Restaurants

Prix Fixe Menus at 3 Price Points
$32 / $42 / $52

November 5-14, 2026
April 1-10, 2027

Featuring Restaurants in Portsmouth, 
New Castle, Hampton, Rye, Durham, 

Kittery and Beyond

Thousands of Attendees

Photo by Will Zimmermann

RESTAURANT WEEK
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RESTAURANT WEEK

Gold Level Sponsorship - $5,000 per event
	 ROFR:  MS Walker
	 ROFR:  General Linen

•	 Prominent company logo displayed on all RWPS print 
advertisements, posters, rack cards, Chamber eBlasts 
and direct mail

•	 Prominent display of company logo and live link on 
RWPS website

•	 Highly involved in social media campaign regarding 
Restaurant Week Portsmouth & the Seacoast

•	 Company name in press releases and select radio spots
•	 Opportunity to address those attending the Restaurant 

Week Summit including restaurant owners, managers, 
ǸȽȍ ɗɞǸџ 

•	 Opportunity to exhibit, with a table, product at the 
Restaurant Week Summit 

•	 Special recognition and invitation for up to 8 people to 
ǸɞɞȑȽȍ \ȧȇȵ hџ uǸɔɞϰ

•	 Page 1 advertisement in The Source targeted to 
Chamber membership independent of RWPS 
promotions  

Silver Level Sponsorship - $2,500 per event
	 ROFR:  Bayside Distributing
	 ROFR:  WIN Waste Innovation

•	 Company logo displayed on all RWPS print 
advertisements, posters, rack cards, Chamber eBlasts 
and direct mail

•	 Display of company logo and live link on RWPS 
website

•	 Involved in social media campaign regarding 
Restaurant Week Portsmouth & the Seacoast

•	 Company name in all press releases and select radio 
spots

•	 Opportunity to exhibit, with a table, product at the 
Restaurant Week Summit 

•	 OȽϩȧɞǸɞȧɃȽ ȝɃɔ ɡɐ ɞɃ ♣ ɐȑɃɐȷȑ ɞɃ ǸɞɞȑȽȍ \ȧȇȵ hџ uǸɔɞϰ

Bronze Level Sponsorship - $1,500 per event 

•	 Company logo displayed on posters, rack cards, 
Chamber eBlasts, direct mail and select RWPS print 
advertisements

•	 Display of company logo on RWPS website
•	 Mention in social campaign regarding Restaurant 

Week Portsmouth & the Seacoast
•	 Company name in all press releases
•	 Opportunity to exhibit, with a table, product at the 

Restaurant Week Summit 
•	 OȽϩȧɞǸɞȧɃȽ ȝɃɔ ɡɐ ɞɃ ♇ ɐȑɃɐȷȑ ɞɃ ǸɞɞȑȽȍ \ȧȇȵ hџ uǸɔɞϰ 

Pewter Level Sponsorship - $1,000 per event

•	 Company name displayed on posters, rack cards, 
Chamber eBlasts, and direct mail

•	 Display of company name on RWPS website
•	 Opportunity to exhibit, with a table, product at the 

Restaurant Week Summit 
•	 OȽϩȧɞǸɞȧɃȽ ȝɃɔ ɡɐ ɞɃ ♇ ɐȑɃɐȷȑ ɞɃ ǸɞɞȑȽȍ ɞȤȑ \ȧȇȵ hџ 

Party 

Granite Level Sponsorship - $500 per event

•	 Company name displayed on select posters, rack cards, 
Chamber eBlasts, and direct mail

•	 Display of company name on RWPS website
•	 Opportunity to exhibit, with a table, product at the 

Restaurant Week Summit 
•	 OȽϩȧɞǸɞȧɃȽ ȝɃɔ ɡɐ ɞɃ ♅ ɐȑɃɐȷȑ ɞɃ ǸɞɞȑȽȍ ɞȤȑ \ȧȇȵ hџ 

Party
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Industry-Exclusive Sponsorship 
Opportunities Available at the 

Silver level

Silver Sponsors and above enjoy 
ROFR for the next RWPS



Lȧɞ ɞȤȑ 6ȑȇȵɗ ȧɗ ɞȤȑ {ȑǸȇɃǸɗɞ ɗ ɡȽɃѢȇȧǸȷ 
way of celebrating that we are open for the 
summer season. 

All tourism businesses are encouraged to 
ɐǸɔɞȧȇȧɐǸɞȑ ɞɃ ȇȑȷȑȆɔǸɞȑ ɞȤȑ ɗȑǸɗɃȽ ȵȧȇȵ Ƀџ  
:ǸȇȤ ɐǸɔɞȧȇȧɐǸɞȧȽȞ ȆɡɗȧȽȑɗɗ Ƀџȑɔɗ Ǹ ɗɐȑȇȧǸȷ 
deal for the entire day. 

The Hit the Decks Headquarters Party 
will take place at one or more participating 
restaurants located on the decks with radio 
talent, giveaways, and specials. 

Hit the Decks Photo by Rick Dumont

HIT THE DECKS & GREATER CERES ST. OPEN

Greater
Street penCeres

YOUR BOOKENDS

TO SUMMER ON THE SEACOAST

The Greater Ceres Street Open is the 
Seacoast’s way of celebrating the conclusion 
of the summer tourism season.

An informal downtown mini-golf course 
will run through downtown and feature fun 
challenges at each hole.

Participants will be able to nominate a 
ȼȑȼȆȑɔ ȽɃȽ ɐɔɃѨɞ ɞɃ ɔȑȇȑȧϩȑ ɞȤȑ ɐɔɃȇȑȑȍɗ 
of team registration.  The winner will be 
ȇȤɃɗȑȽ Ȇϰ Ǹ ȍɔǸϪȧȽȞ Ǹɞ ɞȤȑ ɃѢȇȧǸȷ Ǹȝɞȑɔ 
party.

{ɽȗИ uɃɢɽɢ  EɳȰȗɽȰɳ Ceres Street ²ȗʀȽɃȗɜ bȗɖɖ hɯȰɜ ₀⁹₀₃

29



HIT THE DECKS & GREATER CERES STREET OPEN
COMBINED SPONSORSHIP!

Presenting Sponsorship -  1 @ $5,000

•	 The events branded as Hit the Decks presented by 
[Sponsor Name] and Greater Ceres Street Open 
presented by [Sponsor Name].

•	 Company logo to be incorporated into each event's 
logo and used in all print advertisements, posters, rack 
cards, and eBlasts 

•	 Prominent display of company logo and live link on 
each event's website

•	 Highlighted in social media campaign regarding each 
event.

•	 Exclusive opportunity to address the crowd at the 
main gathering(s) of each event.

•	 Six (6) seats reserved on our annual Hit the Decks 
Gundalow cruise for sponsors and VIPs.

•	 Two (2) complimentary foursomes for the Greater 
Ceres Street Open

Gold Level Sponsorship -  $3,500
	 Beer / Canned Cocktail Industry ROFR:
	 Boston Beer Company

•	 Prominent company logo displayed on all Hit 
the Decks and Greater Ceres Street Open print 
advertisements, posters, rack cards, and eBlasts 

•	 Prominent display of company logo and live link on 
Hit the Decks and Greater Ceres Street Open websites

•	 Highlighted in social media campaign regarding Hit 
the Decks and Greater Ceres Street Open

•	 hɐɐɃɔɞɡȽȧɞϰ ɞɃ ȤǸϩȑ ɗɞǸџȑȍ ȍȧɗɐȷǸϰ Ǹɞ ɞȤȑ ȼǸȧȽ 
gathering(s) of each event.

•	 Four (4) seats reserved on our annual Hit the Decks 
Gundalow cruise for sponsors and VIPs.
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Hit the Decks Photo by Rick Dumont

HISTORY OF THE
CERES STREET OPEN

The Greater Ceres Street Open traces its 
origins back to the late 70s and early 80s 
when Portsmouth was a... di�erent place.

Back in the day some local restaurateurs 
decided to celebrate the end of the season 

by having their own downtown golf 
tournament originating on Ceres Street.

The who’s who of Portsmouth participated 
and the proceeds went to charity.

In 2021 the Chamber revived this annual 
tradition under the close guidance of 
veterans of the original tournament.

cȰί LȗɛɯɶɃɆɳȰ EɢήȰɳɜɢɳ EȗɖɖȰɜ ɽȰȰɆɜȽ ɢИ ȗɽ ɽɃȰ ⁿ₇₅₇ 0ȰɳȰɶ {ɽɳȰȰɽ hɯȰɜ ȥȰɶɆȬȰ ɃɆɶ ȦȗȬȬεⱷ 
bȗɳε 0ȗɳȰε DɢɖȰε  uɢɳɽɶɛɢʀɽɃ LȰɳȗɖȬ  hȦɽɢȥȰɳ ⁿ₄ⱷ ⁿ₇₅₇





£Ȥȑ Ѩɔɗɞ DɔȧȍǸϰ Ƀȝ ȑϩȑɔϰ ȼɃȽɞȤ  ϰȑǸɔ
round, downtown Portsmouth celebrates 
its inspired art community with special 
ѫǸȧɔ Ȇϰ ɐɔȑɗȑȽɞȧȽȞ ȧɞɗ !ɔɞ xɃɡȽȍ £ɃϪȽ 
ȞǸȷȷȑɔϰ ϪǸȷȵ   !ɔɞ xɃɡȽȍ £ɃϪȽ ȧɗ ȝɔȑȑ ǸȽȍ 
open to the public taking place from 5 to 8 
p.m.  Visit participating gallery websites for 
details.

Industry Exclusive Sponsorship -  $5,000

•	 Prominent company logo displayed on all Art 'Round 
Town print advertisements, posters, rack cards, 
website, and eBlasts 

•	 Prominent display of company logo and live link on 
Art 'Round Town website

•	 Highlighted in social media campaign regarding Art 
'Round Town

•	 Sponsor will enjoy Industry Exclusivity

Gold Level Sponsorship -  $2,000

•	 Prominent company logo displayed on all Art 'Round 
Town print advertisements, posters, rack cards, 
website, and eBlasts 

•	 Prominent display of company logo and live link on 
Art 'Round Town website

•	 Highlighted in social media campaign regarding Art 
'Round Town

AT A GLANCE

First Friday of Every Month
from 5-7pm

Free & Open to the Public

Silver Level Sponsorship -  $1,000

•	 Prominent company logo displayed on all !ɔɞ xɃɡȽȍ 
Town print advertisements, posters, rack cards, 
website, and eBlasts   

•	 Company display of company logo and live link on 
Art ' Round Town website

•	 Included in social media campaigns

Bronze Level Sponsorship - $500

•	 Company name included on all Art 'Round Town 
print advertisements, posters, rack cards, and 
Chamber eBlasts 

•	 Display of company logo on Art 'Round Town 
website

Photo Courtesy of Art 'Round Town

ART 'ROUND TOWN
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Industry-Exclusive Sponsorship 
Opportunities Available















An initiative of Catapult Seacoast, the 
10 to Watch Awards recognize and 
celebrate remarkable, hard-working young 
professionals who live or work in the 
Seacoast.

Every November Catapult Seacoast’s 10 to 
Watch event honors young professionals 
between the ages of 21 and 40 who 
Ǹɔȑ ȼǸȵȧȽȞ Ǹ ȍȧџȑɔȑȽȇȑ ȧȽ ɞȤȑ {ȑǸȇɃǸɗɞ 
Community. Leading up to the event, 
nominations for the award are opened to 
the public. People of all ages are able to 
nominate those within the seacoast who 
have gone above and beyond in doing their 
part to contribute to the greater community. 

£Ȥȑ ɞɃɐ ♅♃ ѨȽǸȷȧɗɞɗ  ǸȷɃȽȞ ϪȧɞȤ ɞȤȑ ♄♃ 
winners, are selected by a panel of judges 
from young professional organizations 
around New Hampshire.

ⁿ⁹ ɽɢ ȗ́ɽȦɃ ₀⁹₀₃ xȰȦɆɯɆȰɜɽɶ
Courtesy Photo

ⁿ⁹ ɽɢ ȗ́ɽȦɃ ₀⁹₀₂ xȰȦɆɯɆȰɜɽɶ
Courtesy Photo

AT A GLANCE:
A celebration of rising Young 
Professionals in the region.

November 5, 2026

The Brook Casino
Season's Showroom

150+ Attendees

10 TO WATCH
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Catapult Seacoast has beens supporting 
young professionals in the Seacoast area 
since 2026.

In honor of this milestone Catapult will be 
celebrating with a summer cruise aboard the 
MV Thomas Leighton which will be open 
to current and past Catapult participants, 
sponsors, and supporters and mark the 
beginning of a full year of celebration! Catapult Team Members Volunteering

at Hampton Beach Seafood Fest
Courtesy Photo

MV Thomas Leighton
Courtesy Photo

AT A GLANCE:
A celebration of 20 years of 

Catapult Seacoast

Filling the Isles of Shoals 
Steamship Company’s 
MV Thomas Leighton!

Wednesday, September 2nd

CATAPULT’S 20TH ANIVERSARY CELEBRATION
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Catapult Team Members w/ Dover Chamber President 
Margaret Joyce at a recent networking event

Courtesy Photo









This program is a great option for folks 
who cannot attend Business After Hours 
or Morning Mixer events due to other 
commitments.

Attendees will have the chance to introduce 
themselves and their business/profession, as 
well as network with fellow attendees.
 

Projected attendance – 25-30* per event
Frequency –Monthly, Generally the 3rd 	
			   Wednesday of the month
Time – Lunchtime

* Capacity can be higher at host's 
discretion.

AT A GLANCE

Mid-Day Networking Opportunity 
for Members who cannot attend 
programs like Morning Mixer or 

Business After Hours

Hosting a Lunchtime Mixer    

•	 The host has the opportunity to 
showcase their business

•	 The event will be promoted as 
Lunchtime Mixer Presented by 
[Sponsor Name] hosted by [Host]

•	 Host representative has the 
opportunity to address the  
attendees

•	 Opportunity to provide tours to 
attendees

•	 Host is asked to provide either a 
complimentary lunch for 25-30 
Chamber members or a special 
menu for attendees to order 
individually from

Presenting Sponsor - 1 @ $2,500
	 RESERVED - FIDIUM

•	 The Lunchtime Mixer Series will be named 
Lunchtime Mixer Presented by [Sponsor Name]  
Hosted by [Host]

•	 Sponsor brand incorporated into the Lunchtime 
Mixer series brand

•	 Sponsor’s representative will have the opportunity to 
address the attendees at the event

•	 Upon request, sponsor will be provided with the 
attendee list for each event.

{ɽȗИ uɃɢɽɢ

LUNCHTIME MIXER
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ZɃȧȽ ȼȑȼȆȑɔɗ Ƀȝ {ȑǸȇɃǸɗɞ hɡɞɔȧȞȤɞ ǸȽȍ 
the Chamber Collaborative of Greater 
Portsmouth for our regular networking 
ɗȑɔȧȑɗ ϪȤȑɔȑ Ϫȑ ȼȑȑɞ Ƀϩȑɔ ȇɃџȑȑ ǸȽȍ ɞɔȑǸɞɗ 
for networking in the morning or appetizers 
and drinks for networking in the evening.

We call these events "You're Welcome: A 
Space for Queer and Ally Networking" 
because you are welcome.

cȑϪ LǸȼɐɗȤȧɔȑ hɡɞɔȧȞȤɞ ȧɗ Ǹ ȽɃȽɐɔɃѨɞ 
ɃɔȞǸȽȧϵǸɞȧɃȽ ɞȤǸɞ Ƀџȑɔɗ Ǹ ϩǸɔȧȑɞϰ Ƀȝ ɗȑɔϩȧȇȑɗ 
to support LGBTQ+ youth and to foster 
inclusive communities. Outright also 
Ƀџȑɔɗ ɗɡɐɐɃɔɞ ɞɃ ɐǸɔȑȽɞɗ ǸȽȍ ȇǸɔȑȞȧϩȑɔɗ Ƀȝ 
LGBTQ+ youth, and training opportunities 
for businesses and organizations.

Events are generally every other month and 
are attended by 35-75 people.  

AT A GLANCE

A regular and safe opportunity for 
queer folk and allies to network.

IN PARTNERSHIP WITH:

0ɢʀɳɽȰɶε uɃɢɽɢ  {ȰȗȦɢȗɶɽ hʀɽɳɆȽɃɽ

YOU'RE WELCOME
A SAFE SPACE FOR QUEER AND ALLY NETWORKING
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ZɃȧȽ ȼȑȼȆȑɔɗ Ƀȝ /!uh0 /ɡɗȧȽȑɗɗ !ȷȷȧǸȽȇȑ 
for People of Color) and the Chamber 
Collaborative of Greater Portsmouth for 
our regular networking series where you can 
enjoy a relaxed and inclusive atmosphere to 
meet new people, engage in conversations, 
and foster a sense of community.

/!uh0 ȧɗ Ǹ ȽɃȽɐɔɃѨɞ ɃɔȞǸȽȧϵǸɞȧɃȽ ɞȤǸɞ 
advocates for the growth of small BIPOC 
(Black, Indigenous, and People of Color) 
businesses in New Hampshire.

These gatherings will take place quarterly 
and alternate between morning gatherings 
Ƀϩȑɔ ȇɃџȑȑ ǸȽȍ ɞȑǸ ǸȽȍ ȑϩȑȽȧȽȞ ȞǸɞȤȑɔȧȽȞɗ 
over appetizers and drinks.  The estimated 
attendance is between 35-75 people at each 
event.  

Updates on this developing partnership and 
opportunities for greater involvement for 
individuals will be shared at each event.

IN PARTNERSHIP WITH:

AT A GLANCE

A relaxed and inclusive networking 
series celebrating the growing 
partnership between BAPOC  

and the Chamber Collaborative 
of Greater Portsmouth

0ɢʀɳɽȰɶε uɃɢɽɢ  /!uh0

NETWORKING WITH BAPOC
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TOURISM SUMMIT
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 Presenting Sponsor - 1 @ $2,000

•	 Event to be branded as Tourism Summit Presented by 
[Sponsor Name] hosted at [Location Name]

•	 Sponsor’s logo placed on the event website and 
included in The Source and social media promotions

•	 Sponsor’s representative will have the ability to 
address attendees at event

•	 {ɐɃȽɗɃɔ Ϫȧȷȷ ȤǸϩȑ ɞȤȑ ǸȆȧȷȧɞϰ ɞɃ ȤǸϩȑ Ǹ ɗɞǸџȑȍ ɞǸȆȷȑ 
with promotional materials at the event. 

•	 Sponsor supplied banner will be displayed at the 
event.

Exhibiting Sponsor -1 of 4 remaining @ $1,000 
	 RESERVED:  Black Rock Social Club, Centrus 
	 Digital & The Portsmouth Collection, 	

•	 Sponsor’s logo placed on the event website and 
included in The Source and social media promotions

•	 {ɐɃȽɗɃɔ Ϫȧȷȷ ȤǸϩȑ ɞȤȑ ǸȆȧȷȧɞϰ ɞɃ ȤǸϩȑ Ǹ ɗɞǸџȑȍ ɞǸȆȷȑ 
with promotional materials at the event. 

•	 Sponsor supplied banner will be displayed at the 
event.

Supporting Sponsors -  $500

•	 Logo and name  included on all printed and digital 
promotions for the event and day-of materials.

•	 Sponsor representative recognized at the event 
•	 Attendees will be encouraged to network with 

sponsors throughout the event and at any subsequent 
after-party or social

£ɢʀɳɆɶɛ {ʀɛɛɆɽ ₀⁹₀₁  {ɽȗИ uɃɢɽɢ

£ɢʀɳɆɶɛ {ʀɛɛɆɽ ₀⁹₀₃  {ɽȗИ uɃɢɽɢ

£ɢʀɳɆɶɛ {ʀɛɛɆɽ ₀⁹₀₀  {ɽȗИ uɃɢɽɢ



£Ȥȑ 0ȤǸȼȆȑɔ Ƀџȑɔɗ ɞȤɔȑȑ ȧȽɞǸȇɞ ȽȑɞϪɃɔȵȧȽȞ 
groups that meet weekly and are open to 
one individual from each industry per 
group.

Connect & Collaborate members foster 
relationships among members and serve as 
a catalyst to drive more business to fellow 
members.

The Tuesday group alternates between 
virtual and in person meetings from 9:30-
10:30am

The Thursday group meets virtually with 
some jybrid meetings from 9-10am

The Friday group meets in person from 
8:15-9:15am

What Should Connect & Collaborate Members 
Expect:

•	 A team of 20-30 local professionals that will help you 
grow your business

•	 Weekly opportunities to share about your business 
with the group, along with an extended opportunity 
to provide a detailed presentation about your business 
annually

•	 Networking in a fun and productive environment 
without cumbersome rules and fees

Connect & Collaborate is not a sponsorable opportunity at 
this time.

MISSION STATEMENT

Connect & Collaborate is an exclusive 
weekly business-to-business Seacoast 
referral group. People do business with 
those that they ‘know, like and trust.’ 

Through building relationships with 
fellow members and understanding 

referral targets, participants strive to 
both give and receive referrals from 
other business professionals in the 

group. 

Our members strive to elevate each 
other through sharing business 

practices and celebrating success. 

Courtesy Photo:  Connect & Collaborate

CONNECT & COLLABORATE
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AT A GLANCE

Home of Restaurant Week, 
Art 'Round Town & Hit the Decks 

websites 

Over 300,000 hits per year

GoPortsmouthNH.com listings
are $350 per year.

Additional categories are $100

Invoices are sent annually
in September

Sign up at any time!

EɃuɃɔɞɗȼɃɡɞȤcL ȇɃȼ ȧɗ ɞȤȑ ɃѢȇȧǸȷ 
tourism website for the region.  The site is 
supported by the State of New Hampshire’s 
£Ƀɡɔȧɗȼ ZɃȧȽɞ uɔɃȼɃɞȧɃȽǸȷ uɔɃȞɔǸȼ Zuu  
ǸȽȍ Ǹ ɗȧȞȽȧѨȇǸȽɞ EɃɃȞȷȑ !ȍɗ EɔǸȽɞ ȝɃɔ 
ȽɃȽɐɔɃѨɞɗ ǸȍȼȧȽȧɗɞȑɔȑȍ ȷɃȇǸȷȷϰ Ȇϰ 0ȑȽɞɔɡɗ 
Digital.  

A presence on GoPortsmouthNH.com  is 
ɞȤȑ Ȇȑɗɞ ϪǸϰ ɞɃ ȍɔȧϩȑ ϩȧɗȧɞɃɔ ɞɔǸѢȇ ɞɃ ϰɃɡɔ 
business before they arrive in town.

GoPortsmouthNH.com:
•	 Is a comprehensive source for everything visitors need 

to plan their visit to Portsmouth and the Seacoast. 
•	 Is the host site for the Chamber’s major tourism 

initiatives like Restaurant Week Portsmouth & the 
Seacoast and Hit the Decks.

•	 Is the host site for customized visitor information 
pages for things like large conferences and the NCAA 
Women’s Frozen Four 2024.

•	 Receives visits from over 20,000 potential customers 
each month.  

•	 Receives over 300,000 visits to the site annually!

A NEW GoPortsmouthNH.com will launch in 
September 2026 which will include:

•	 Online reservations
•	 Robust calendar
•	 AI driven itinerary tool
•	 A more modern interface

GO PORTSMOUTH
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AT A GLANCE

Comprehensive, upscale 
guidebook devoted to serving 

both locals and visitors

Available in fine shops, restaurants, 
lodging properties and visitor's centers

Digital copy accessible on 
GoPortsmouthNH.com

Harbor Guide Advertising sign ups
are in February and March and the 

guide is published in May.

For over two decades, HarborGuide has 
provided locals and tourists alike with a 
comprehensive resource guide for New 
Hampshire Seacoast events, businesses, and 
hospitality. 

LǸɔȆɃɔEɡȧȍȑ ȤǸɗ ȆȑȇɃȼȑ ɞȤȑ ȍȑѨȽȧɞȧϩȑ 
hѢȇȧǸȷ Eɡȧȍȑ ɞɃ uɃɔɞɗȼɃɡɞȤ  ɞȤȑ cȑϪ 
Hampshire Seacoast and beyond.

£ǸɔȞȑɞȑȍ ȇȧɔȇɡȷǸɞȧɃȽ ȧȽ ѨȽȑ ɗȤɃɐɗ  
restaurants, B&Bs, hotels, and tourist 
destinations as well as in the Chamber 
Collaborative of Greater Portsmouth Visitor 
Centers guarantees that HarborGuide—the 
hѢȇȧǸȷ Eɡȧȍȑ ȝɃɔ ɞȤɃɗȑ ȷɃɃȵȧȽȞ ɞɃ ɐȷǸϰ  
eat, shop, or stay in Portsmouth and the 
Seacoast—will be widely read and enjoyed.

HARBOR GUIDE
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AT A GLANCE

Advertising Base Pricing:

$500 - 720 x 300px
Limited to 1 member per month

Will appear "At the Fold"

$250 - 240 x 400px
Limited to 2 members per month

Will appear "Below the Fold"

Sign up at any time 
Pending Availability

The GoPortsmouthNH.com email 
newsletter is a monthly digital engagement 
platform connecting our advertisers and 
Portsmouth superfans around the country 
and around the world.

£Ȥȑ 0ȤǸȼȆȑɔ Ƀџȑɔɗ ɞϪɃ ȷȑϩȑȷɗ Ƀȝ ȑȼǸȧȷ 
advertising opportunities to tourism 
ȼȑȼȆȑɔɗ ȧȽ ȞɃɃȍ ɗɞǸȽȍȧȽȞ ɃȽ Ǹ Ѩɔɗɞ ȇɃȼȑ  
Ѩɔɗɞ ɗȑɔϩȑȍ ȆǸɗȧɗ

List Performance
•	 Subscribers:			   14,779
•	 Open Rate:			   37.3%
•	 Unsubscribe Rate: 		 0.35%

Subscriber Gender:
49.4% female, 25.9% male, 

24.1% undisclosed

Subscriber Ages:
	 65+:   	 49.8%
	 55-64:	 18.2%
	 45-54:	 12.4%
	 35-44:	 12.4%
	 25-34:	 6.9%
	 18-24:	 2%

TOURISM EMAIL ADVERTISING
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AT A GLANCE

Knowledgeable and Passionate 
Representatives of Portsmouth

Sta�ng the Market Square Kiosk 
Mid-May - Mid-October

7 Days a Week from 10am - 3pm

£Ȥȑ 0ȤǸȼȆȑɔ ɗ ²ȧɗȧɞɃɔ !ɗɗȧɗɞǸȽɞɗ ɗɞǸџ 
the Market Square Visitor's Kiosk and the 
Visitor's Center located at 500 Market 
Street.

The Visitor Assistants are extremely 
knowledgeable and passionate about the 
Greater Portsmouth community and are 
always excited to learn about the latest and 
greatest from our members.

Be sure to keep the Chamber's Tourism 
bǸȽǸȞȑɔ ɡɐȍǸɞȑȍ ɃȽ ϰɃɡɔ ɃџȑɔȧȽȞɗ ǸȽȍ 
stocked on your rack cards to keep this vital 
ȧȽȝɃɔȼǸɞȧɃȽ ѫɃϪȧȽȞ ɞɃ Ƀɡɔ Ȟɡȑɗɞɗ

{ɽȗИ uɃɢɽɢ

{ɽȗИ uɃɢɽɢ

VISITOR ASSISTANTS
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The inaugural Livability Greater 
Portsmouth, NH, magazine has been 
released! This annual publication 
highlights the region’s exceptional quality 
of life, thriving business environment and 
welcoming community.

Whether it’s an entrepreneur seeking new 
opportunities, a professional considering 
relocation, a corporate executive evaluating 
potential sites or a prospective resident 
curious about our remarkable region, the 
2026 guide provides in-depth insights into 
why our region is the ideal place to achieve 
personal and professional growth.

We have partnered with Livability Media 
to produce a top-quality print magazine, 
an interactive digital magazine and rich 
content on Livability.com. 

This will be the Chamber Collaborative of 
Greater Portsmouth’s primary quality-of-
life marketing program for relocation and 
talent attraction if you would like copies for 
ϰɃɡɔ ɃѢȇȑ Ƀɔ ȑϩȑȽɞ ɐȷȑǸɗȑ ɔȑǸȇȤ Ƀɡɞ   ȑ́ ɔȑ 
excited to share this publication with the 
world!

LIVABILITY GREATER PORTSMOUTH
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AT A GLANCE

An exciting partnership which includes 
a physical and digital magazine.

Advertisers will receive a supply of 
magazine for their own purposes.   

The remainder will be distributed by 
the Chamber.

Ad sales for the 2027 issue 
will begin in the fall







For FY26, the Chamber will be celebrating 
Small But MIGHTY Business Week with 
a virtual campaign from May 3 through 9, 
2026 recognizing the hard work, ingenuity, 
dedication, and contributions to the 
economy made by small businesses in our 
community. 

Presenting Sponsor - $1,000
	 RESERVED:  First Seacoast Bank

•	 Branded as Small But MIGHTY Business Week 
Presented by by [Sponsor Name]

•	 {ɐɃȽɗɃɔ Ϫȧȷȷ ȤǸϩȑ ɞȤȑ ɔȧȞȤɞ Ƀȝ Ѩɔɗɞ ɔȑȝɡɗǸȷ ɞɃ ȤɃɗɞ 
the Morning Mixer during Small Business Week on 
Friday, May 8, 2026

•	 Sponsor will be included in a social media campaign 
which will encourage the public to show their support 
of small businesses with themed days

•	 Press releases sent to local media highlighting the 
Small But MIGHTY Business Week featuring sponsor

•	 Sponsor to be featured in a special eBlast to the 
membership about Small Business Week 

SMALL BUSINESS WEEK 
DAILY THEMES*

Sunday Funday
Mention Monday
Takeout Tuesday

Wind Down Wednesday
Thirsty Thursday
Friendly Friday
Social Saturday

* These represent possible themes and are subject to 
change, in consultation with the sponsor.

Past Small But MIGHTY Award Winners, Ruth Ganev Photography
{ɽȗИ uɃɢɽɢ

SMALL BUT MIGHTY BUSINESS WEEK

65

:δȗɛɯɖȰ ɯɢɶɽɶ ȼɳɢɛ
2025



AT A GLANCE

3 Seasons Per Year
8 Episodes Per Season

10-20 minutes per episode

Sponsorships available by the 
season or for the full fiscal year

Collaborate & Listen is available 
wherever you get your Podcasts!

Collaborate
LISTENA

N
D

After a four-year hiatus, the Chamber 
returned to the podcasting space last year 
with an exciting new format!

Titled in a way to make members of a 
certain age chuckle, Collaborate and Listen, 
highlights our exciting, engaging and diverse 
membership.

Presenting Sponsor - 1 @ $2,500 
		  RESERVED - Daystar

•	 Podcast will be named Collaborate & Listen Presented 
by [Sponsor Name] for FY26.

•	 Sponsor brand incorporated into the podcast brand.
•	 Sponsor acknowledgment will be featured within the 

Ѩɔɗɞ ♩♃ ɗȑȇɃȽȍɗ Ƀȝ ɞȤȑ ɐɃȍȇǸɗɞ ǸȽȍ ǸȞǸȧȽ Ǹɞ ɞȤȑ ȑȽȍ Ƀȝ 
the podcast.

•	 Sponsor will have the opportunity to include a special 
Ƀџȑɔ ϩȧǸ ȇɡɗɞɃȼȧϵȑȍ ȷȧȽȵ ȝɃɔ ɞȤȑ ɐɃȍȇǸɗɞ ɗȑǸɗɃȽ

•	 Podcast will be promoted through Chamber's digital 
newsletters and social media and available wherever 
listeners get their podcasts.

Season Sponsor - 3 @ $1,000  

•	 Podcast will be named Collaborate & Listen Presented 
by [Sponsor Name] for the 8 episode season.

•	 Sponsor brand incorporated into the podcast brand 
for the season.

•	 Sponsor acknowledgment will be featured within the 
Ѩɔɗɞ ♩♃ ɗȑȇɃȽȍɗ Ƀȝ ɞȤȑ ɐɃȍȇǸɗɞ ǸȽȍ ǸȞǸȧȽ Ǹɞ ɞȤȑ ȑȽȍ Ƀȝ 
the podcast.

•	 Sponsor will have the opportunity to include a special 
Ƀџȑɔ ϩȧǸ ȇɡɗɞɃȼȧϵȑȍ ȷȧȽȵ ȝɃɔ ɞȤȑ ɐɃȍȇǸɗɞ ɗȑǸɗɃȽ

•	 Podcast will be promoted through Chamber's digital 
newsletters and social media and available wherever 
listeners get their podcasts. 

Please note that the season sponsorships are only available if 
the presenting sponsorship is not claimed.

There will be special episodes that fall outside the scope of 
the traditional Collaborate & Listen seasons to highlight 
Chamber award winners or other special occasions.  These 
episodes may involve other sponsors tied to those occasions 

but will also include promotion of the overall Collaborate & 
Listen sponsor.

COLLABORATE & LISTEN PODCAST
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Collaborative members have access to more than 
3,200+ business contacts through the Member 
Email Blast Program. 

£Ȥȧɗ ȼǸɔȵȑɞȧȽȞ ɐɔɃȞɔǸȼ Ƀџȑɔɗ ɞȤȑ ɃɐɐɃɔɞɡȽȧɞϰ 
to connect to the membership in a targeted 
manner. 

 ȑ/ȷǸɗɞɗ Ǹɔȑ Ǹ ɐǸȧȍ ɐɔɃȞɔǸȼ Ƀџȑɔȑȍ ȑϯȇȷɡɗȧϩȑȷϰ ɞɃ 
Collaborative members in good standing.

Only two eBlasts will be sent each week as 
scheduled by our Director of Engagement; please 
reserve your week as early as possible.  

Artwork and payment is required three business 
days prior to email date.

Pricing - $375 each 

Email Jenn Stevens at  
Jennifer@PortsmouthCollaborative.org  

to inquire about availability.
NONPROFIT DISCOUNTS

Subject to availability, 
nonprofit members enjoy one free 

eBlast per fiscal year.

Subsequent eBlasts are $250 each.

E-BLASTS
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Special columns are a great way to 
establish your team as the local subject 
matter experts and thought leaders in 
your industry.  

Column authorship can be shared among 
Ǹ ȼȑȼȆȑɔ ɗ ɗɞǸџ Ƀɔ Ȇȑ ϪɔȧɞɞȑȽ Ȇϰ ɞȤȑ 
same individual.  

Columns are shared as special features 
in The Source digital newsletter and 
featured on social media and as news 
stories on the Chamber’s website.

Details:
•	 There will be a maximum of 4 members with 

recurring monthly columns per year, 
•	 Column ownership is priced at $3,000 per year.
•	 cɃȽɐɔɃѨɞ ȼȑȼȆȑɔɗ ȑȽȲɃϰ Ǹ ♅♠  ȍȧɗȇɃɡȽɞ
•	 There will only be 1 column per edition of The 

Source  
•	 Column ownership will be limited to 1 per 

industry to preserve exclusivity

1 of 4 Reserved for FY26 - Centrus Digital
3 of 4 Available

POTENTIAL 
TOPIC EXAMPLES

Human Resources
Fundraising & Development
Marketing & Social Media

Legal Issues
Diversity, Equity & Inclusion

Economic Trends
Transportation
Construction

FEATURED COLUMNS
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We get excited when new members join 
the Chamber and we go out of our way to 
make them feel welcome digitally including 
a new member email DRIP campaign, a 
new member section on our website and 
our newsletter, and social media posts.

THE CHAMBER WELCOMED 140+ 
NEW MEMBERS IN FY25

AND 165+ IN FY26

Presenting Sponsor - 1 @ $2,500 

•	 DRIP Campaign
•	 10-installment, 2-month long, automated 

series of emails for all new members.
•	 Sponsor will have the opportunity to include 

a brief message with logo and/or photo in each 
installment of the campaign

•	 Website
•	 New members are highlighted in an 

automated crawl display on the main page of 
the Chamber's website.

•	 Sponsor's Logo is featured on the New 
Members display

•	 Newsletter & Social Media
•	 Sponsor's brand will be incorporated in the 

new members highlight area of the Chamber's 
weekly digital newsletter, The Source.

•	 Sponsor's brand will be incorporated into 
the welcome posts for new members on the 

Website placement 
(top image)

Social Media 
placement 

(middle image)

Email DRIP 
Campaign 

placement (right)

Newsletter 
placement (left)

NEW MEMBER DIGITAL WELCOME
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´ȧɞȤȧȽ ɞȤȑ Ѩɔɗɞ ȼɃȽɞȤ  ♩♃ ȍǸϰɗ Ƀȝ 
membership, new members receive 
a physical welcome mailing from the 
Chamber. 

This mailing includes a welcome letter 
from the Chamber, a membership sticker, 
and member-to-member deals for new 
members.

Presenting Sponsor - 1 @ $1,000

•	 Sponsor will have the opportunity to include their 
own, provided, welcome document (represented in 
the image to the right by the blue sheet of paper).

•	 Sponsor will enjoy industry exclusivity on member-
to-member deals for new members within the 
physical mailing.

THE CHAMBER WELCOMED 147 
NEW MEMBERS IN FY25 & 165 

NEW MEMBERS INFY26!

AT A GLANCE

This sponsorship is a great opportunity 
to get your message into the hands of 

new members.

This sponsorship may be combined with 
the new member digital welcome and 
Chamber Open Door sponsorships at a 

discounted rate.

NEW MEMBER PHYSICAL MAILINGS
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VISITOR INFORMATION PACKAGE MAILINGS

72

The Chamber sends hundreds of Visitor 
Information Packages to prospective 
visitors around the country every year.

This mailing includes a welcome letter 
from the Chamber, a copy of the latest 
edition of the Harbor Guide, and an 
hѢȇȧǸȷ bǸɐ Ƀȝ uɃɔɞɗȼɃɡɞȤ  ɞȤȑ {ȑǸȇɃǸɗɞ

Presenting Sponsor - 1 @ $1,500

•	 Sponsor will have the opportunity to include their 
own, provided, welcome document (represented in 
the image to the right by the pink sheet of paper).

•	 Sponsor will have the exclusive opportunity to 
include their own rack card or information sheet

THE CHAMBER SENT OVER 
1,500 VISITOR INFORMATION 

PACKAGES LAST YEAR

AT A GLANCE

This sponsorship is a great opportunity 
to get your message into the hands of 
hundreds of visitors before they arrive.

:δȗɛɯɖȰ ɛȗɆɖɆɜȽꜜ





The Chamber's Public Policy Committee 
works to study and understand the laws, 
rules, and policies that govern our society 
at the local, state, and federal level, and 
how they impact local businesses and social 
contracts. 

£Ȥȑɗȑ ȑџɃɔɞɗ ȍɔȧϩȑ Ƀɡɔ ǸȍϩɃȇǸȇϰ ϪɃɔȵ 
as a Chamber - Please see our Legislative 
Priorities for 2026 on page 85.

The committee meets monthly, and holds 
listening sessions and Public Policy Forums 
as needed based on pending local, state, and 
federal legislation.

New for FY27, the Chamber now has a 
lobbyist whose expertise we can lean on 
to represent our members.

To support this work the chamber is 
seeking Public Policy Partners.

Public Policy Partners -  Unlimited at $1,000 each

•	 Partners will be listed as a supporting sponsor at 
all other public policy events (candidate forums, 
{ɞǸɞȑ Ƀȝ ɞȤȑ 0ȧɞϰ  {ɞǸɞȑ Ƀȝ ɞȤȑ {ɞǸɞȑ  :ȷȑȇɞȑȍ hѢȇȧǸȷɗ 
Reception).

•	 Partners will be listed as a supporting sponsor at all 
other public policy meetings.

•	 Partner name and logo used in all announcements 
related to the work of the Public Policy Committee

WHO ENGAGES WITH THE 
PUBLIC POLICY 
COMMITTEE?

Building Professionals 
City Sta�

Creative Professionals
Development Professionals

Entrepreneurs 
Financial Professionals 
Healthcare Executives

Hoteliers
Members of the Media 

Non-Profit Leaders
Policy Advocates 

Realtors 
Restaurateurs 

Small Business Owners

{ɽȗИ uɃɢɽɢ

PUBLIC POLICY COMMITTEE
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The State of the State is an annual event to 
connect local businesses with our Governor.  

The event can be hosted as a breakfast, 
a luncheon, or an afternoon gathering 
followed by an informal networking period.

Projected attendance-  100+ people
Frequency - Held annually (spring)

Presenting Sponsor - 1 @ $1,500
		  RESERVED - Eversource

•	 The Reception to be branded as the State of the State  
Presented by [Sponsor Name]

•	 Sponsor name and logo used in all announcements 
through the Source digital newsletter, and social 
media postings

•	 Sponsor branding will be displayed at each event
•	 Opportunity to address attendees at event and 

introduce the Governor.

Due to the demands on the Governor's schedule, the State 
of the State Address may be co-hosted with other local 
Chambers of Commerce.  If this happens other sponsors may 
be involved.  We will work with all sponsors in good faith to 
make their sponsorship meaningful and impactful.

TYPICAL EVENT
ATTENDEES INCLUDE

Building Professionals 
City Sta�

Creative Professionals
Development Professionals

Entrepreneurs 
Financial Professionals 
Healthcare Executives

Hoteliers
Members of the Media 

Non-Profit Leaders
Policy Advocates 

Realtors 
Restaurateurs 

Small Business Owners

File Photo

STATE OF THE STATE ADDRESS
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The State of the City is an annual event to 
connect local businesses with Portsmouth's 
municipal leaders.  

The event can be hosted as a breakfast, 
a luncheon, or an afternoon gathering 
followed by an informal networking period. 

Projected attendance-  75-100 people
Frequency - Held annually (spring)

Presenting Sponsor - 1 @ $1,500
	 ROFR:  Portsmouth Regional Hospital

•	 The Reception to be branded as the State of the City 
Presented by [Sponsor Name]

•	 Sponsor name and logo used in all announcements 
through the Source digital newsletter and social media 
postings

•	 Sponsor branding will be displayed at each event
•	 Opportunity to address attendees at event and 

introduce the City's Delegation.

TYPICAL EVENT
ATTENDEES INCLUDE

Building Professionals 
City Sta�

Creative Professionals
Development Professionals

Entrepreneurs 
Financial Professionals 
Healthcare Executives

Hoteliers
Members of the Media 

Non-Profit Leaders
Policy Advocates 

Realtors 
Restaurateurs 

Small Business Owners

{ɽȗИ uɃɢɽɢ

STATE OF THE CITY ADDRESS
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Candidate Forums connect local businesses 
with our state and local candidates. 

Members will have the opportunity to 
discuss important business issues directly 
with candidates in advance of election day.

Projected attendance -75+ per event
Time -  5:30 – 7:30 pm

We plan to host candidate forums for the 
following races:

•	 New Hampshire Governor
•	 U.S. Senate
•	 NH Congressional District 1
•	 Executive Council

New Hampshire Governor Candidate Forum 
Presenting Sponsor - 1 @ $1,500
		  RESERVED - Eversource 

•	 The event to be branded as the Portsmouth City 
Council Candidate Forum Presented by [Sponsor 
Name]

•	 Sponsor name and logo used in all announcements 
through the Source digital newsletter, and social 
media postings

•	 Sponsor branding will be displayed at each event
•	 Sponsor's representative will have the opportunity to 

address attendees at event

TYPICAL EVENT
ATTENDEES INCLUDE

Building Professionals 
City Sta�

Creative Professionals
Development Professionals

Entrepreneurs 
Financial Professionals 
Healthcare Executives

Hoteliers
Members of the Media 

Non-Profit Leaders
Policy Advocates 

Realtors 
Restaurateurs 

Small Business Owners

{ɽȗИ uɃɢɽɢɶ ȼɳɢɛ ɯȗɶɽ 0ȗɜȬɆȬȗɽȰ Dɢɳʀɛɶ

CANDIDATE FORUMS
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CANDIDATE FORUMS
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United States Senate Candidate Forum 
Presenting Sponsor - 1 @ $1,500
		  ROFR - Novocure 

•	 The event to be branded as the Portsmouth City 
Council Candidate Forum Presented by [Sponsor 
Name]

•	 Sponsor name and logo used in all announcements 
through the Source digital newsletter, and social 
media postings

•	 Sponsor branding will be displayed at each event
•	 Sponsor's representative will have the opportunity 

to address attendees at event

New Hampshire Congressional District 1 
Candidate Forum Presenting Sponsor - 1 @ $1,500
		  RESERVED - Eversource 

•	 The event to be branded as the Portsmouth City 
Council Candidate Forum Presented by [Sponsor 
Name]

•	 Sponsor name and logo used in all announcements 
through the Source digital newsletter, and social 
media postings

•	 Sponsor branding will be displayed at each event
•	 Sponsor's representative will have the opportunity 

to address attendees at event

New Hampshire Executive Council District 3
Candidate Forum Presenting Sponsor - 1 @ $1,500
		  RESERVED - Eversource 

•	 The event to be branded as the Portsmouth City 
Council Candidate Forum Presented by [Sponsor 
Name]

•	 Sponsor name and logo used in all announcements 
through the Source digital newsletter, and social 
media postings

•	 Sponsor branding will be displayed at each event
•	 Sponsor's representative will have the opportunity 

to address attendees at event

{ɽȗИ uɃɢɽɢɶ ȼɳɢɛ ɯȗɶɽ 0ȗɜȬɆȬȗɽȰ Dɢɳʀɛɶ

{ɽȗИ uɃɢɽɢɶ ȼɳɢɛ ɯȗɶɽ 0ȗɜȬɆȬȗɽȰ Dɢɳʀɛɶ

Due to the demands on the candidates' schedules, our 
Candidate Forums may be co-hosted with other local 
Chambers of Commerce.  

If this happens other sponsors may be involved.  We 
will work with all sponsors in good faith to make their 
sponsorship meaningful and impactful.



£Ȥȑ :ȷȑȇɞȑȍ hѢȇȧǸȷɗ xȑȇȑɐɞȧɃȽ ȧɗ ǸȽ ǸȽȽɡǸȷ 
event to connect local businesses with our 
{ȑǸȇɃǸɗɞ ɗɞǸɞȑ ǸȽȍ ȷɃȇǸȷ ȑȷȑȇɞȑȍ ɃѢȇȧǸȷɗ  

Members will have the opportunity to 
discuss important business issues directly 
ϪȧɞȤ ȑȷȑȇɞȑȍ ɃѢȇȧǸȷɗ Ǹɗ ɞȤȑϰ ȤȑǸȍ ȧȽɞɃ ǸȽ 
election process, or once legislators are 
seated for a new session.

Projected attendance-  50 to 75 people
DɔȑɓɡȑȽȇϰ  Lȑȷȍ ǸȽȽɡǸȷȷϰ ȧȽ ZǸȽɡǸɔϰ
Time -  5:30 – 7:30 pm

Presenting Sponsor - 1 @ $1,000
		  ROFR:  Novocure

•	 £Ȥȑ ɔȑȇȑɐɞȧɃȽ ɞɃ Ȇȑ ȆɔǸȽȍȑȍ Ǹɗ ɞȤȑ :ȷȑȇɞȑȍ hѢȇȧǸȷɗ 
Reception  Presented by [Sponsor Name]

•	 Series name and logo used in all announcements 
through the Source digital newsletter, and social 
media postings

•	 Sponsor supplied banner will be displayed at each 
event

•	 Opportunity to address attendees at event

TYPICAL EVENT
ATTENDEES INCLUDE

Building Professionals 
City Sta�

Creative Professionals
Development Professionals

Entrepreneurs 
Financial Professionals 
Healthcare Executives

Hoteliers
Members of the Media 

Non-Profit Leaders
Policy Advocates 

Realtors 
Restaurateurs 

Small Business Owners

{ɽȗИ uɃɢɽɢ

ELECTED OFFICIALS RECEPTION
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WORKFORCE 
Encourages innovative workforce development in partnership with K-12 
Career Technical Education programs, critical industries, the University 
System of NH and Community College System of NH

Supports increased funding for public K-12 programs, the University 
System of NH, and Community College System of NH

0ɃȽɞȧȽɡȑ ɞɃ ɔȑɗɞɃɔȑ ɞȤȑ Z ♄ ²ȧɗǸ ȑϯȇȤǸȽȞȑ ϩȧɗȧɞɃɔ ɐɔɃȞɔǸȼ ɞɃ ɐɔȑ
ɐǸȽȍȑȼȧȇ ȷȑϩȑȷɗ ɞɃ ɐɔɃϩȧȍȑ ɗȤɃɔɞ ɞȑɔȼ ɗɞǸѢȽȞ ɔȑȷȧȑȝ ȍɡɔȧȽȞ ɞȤȑ Ȇɡɗϰ 
summer months

:ϯɐǸȽȍ ɞȤȑ ȍȑϩȑȷɃɐȼȑȽɞ  ǸϩǸȧȷǸȆȧȷȧɞϰ  ǸȽȍ ǸџɃɔȍǸȆȧȷȧɞϰ Ƀȝ ɓɡǸȷȧɞϰ 
childcare opportunities for working families

{ɡɐɐɃɔɞɗ ȑџɃɔɞɗ ɞɃ ɐɔɃȼɃɞȑ ȍȧϩȑɔɗȧɞϰ  ȑɓɡȧɞϰ  ǸȽȍ ȧȽȇȷɡɗȧɃȽ ȧȽ Ǹȷȷ 
aspects of life in Portsmouth. Fostering a welcoming environment for 
all individuals, regardless of race, ethnicity or place of origin, sexual 
orientation, and gender to enhance the “City of the Open Door” legacy

ECONOMY 

Supports investment by local communities, the State of New 
Hampshire and private businesses in a regional mass transit system and 
ɃɞȤȑɔ ȑџɃɔɞɗ ɞɃ ȑȽȤǸȽȇȑ ȧȽȝɔǸɗɞɔɡȇɞɡɔȑ ǸȽȍ ɔȑȍɡȇȑ ȇɃȽȞȑɗɞȧɃȽ

Strengthen our downtown economy through investment in 
infrastructure including additional parking options

Encourages continued investment in the Port of New Hampshire

Supports maintaining any policies that would maintain or increase 
funding for the Division of Travel and Tourism and funding of the state 
ZɃȧȽɞ uɔɃȼɃɞȧɃȽǸȷ uɔɃȞɔǸȼ

Supports enabling legislation to permit municipalities to impose a local 
ɃȇȇɡɐǸȽȇϰ ɞǸϯ ɞȤǸɞ ɗȧȞȽȧѨȇǸȽɞȷϰ ȝɡȽȍɗ ɞɃɡɔȧɗȼ ɐɔɃȼɃɞȧɃȽ ɃȽ ɞȤȑ ȷɃȇǸȷ 
level 

HEALTHCARE 

Supports increasing capacity and funding for mental health services

Support policies and funding to enhance substance misuse prevention, 
treatment, and recovery programs that ensure a healthier workforce

HOUSING 

Support the development of diverse housing types across 
Portsmouth, the Seacoast region, and the state to meet the 
needs of our workforce and residents at all income levels.

Encourage the City of Portsmouth and other municipalities 
to maximize available resources and tools,
ɗɡȇȤ Ǹɗ ϵɃȽȧȽȞ ѫȑϯȧȆȧȷȧɞϰ  ȍȑȽɗȧɞϰ ȆɃȽɡɗȑɗ  ǸȽȍ ȑϯɐȑȍȧɞȑȍ 
permitting, to reduce barriers and accelerate housing 
production that aligns with local and regional workforce 
demand.

Support the implementation and expansion of proven 
models such as community revitalization incentives (RSA 
79-E), community land trusts, public-private partnerships, 
and other locally or regionally driven strategies that increase 
housing supply without requiring new appropriations.

Advocate for state and regional coordination that aligns 
housing, transportation, and workforce policies
to strengthen local economies and sustain a diverse 
workforce.

Encourage alignment between historic preservation and 
ȤɃɡɗȧȽȞ ǸџɃɔȍǸȆȧȷȧɞϰ ȞɃǸȷɗ  {ɡɐɐɃɔɞ ɐɃȷȧȇȧȑɗ ǸȽȍ ɐɔǸȇɞȧȇȑɗ 
ɞȤǸɞ ǸȷȷɃϪ ǸȍǸɐɞȧϩȑ ɔȑɡɗȑ  ȧȽѨȷȷ ȍȑϩȑȷɃɐȼȑȽɞ  ɔȑȽȑϪǸȆȷȑ 
energy integration, and mixed income housing opportunities 
that maintain Portsmouth’s historic character while meeting 
contemporary community needs.
 

ENVIRONMENTAL 
STEWARDSHIP 
{ɡɐɐɃɔɞɗ ȑџɃɔɞɗ ɞɃ ȝɡɔɞȤȑɔ ɔȑȍɡȇȑ ȇǸɔȆɃȽ ȑȼȧɗɗȧɃȽɗ  
ȼɃȍȑɔȽȧϵȑ ɞȤȑ Ȟɔȧȍ  ǸȽȍ ȵȑȑɐ ȑȽȑɔȞϰ ɐɔȧȇȑɗ Ǹɗ ǸџɃɔȍǸȆȷȑ Ǹɗ 
possible

Encourage the development of diverse energy sources to 
create a resilient and sustainable system

Strengthen our downtown economy through investment in 
infrastructure including additional EV charging locations

Adopted 12/11/25

LEGISLATIVE PRIORITIES
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DIVERSITY, EQUITY, AND INCLUSION

High Level Goal:  The Chamber Collaborative is viewed as a welcoming, 
inclusive, and accessible organization to all stakeholders. 

•	 ȑ́ Ǹɔȑ ȇɃȽѨȍȑȽɞ ɞȤȑ ϪǸϰ Ϫȑ ȍɃ ȆɡɗȧȽȑɗɗ ǸȷȧȞȽɗ ϪȧɞȤ Ƀɡɔ 6ȧϩȑɔɗȧɞϰ {ɞǸɞȑȼȑȽɞ
•	 bǸɔȞȧȽǸȷȧϵȑȍ ɐɃɐɡȷǸɞȧɃȽɗ ȝȑȑȷ ϪȑȷȇɃȼȑ ɞɃ ɐǸɔɞȧȇȧɐǸɞȑ ȧȽ ǸȽȍ ȧȽѫɡȑȽȇȑ Ƀɡɔ ɐɔɃȞɔǸȼ 

ɃџȑɔȧȽȞɗ
•	 ȑ́ Ǹɔȑ ȇɃȽѨȍȑȽɞ Ƀɡɔ ȆɃǸɔȍ  ɗɞǸџ  ǸȽȍ ǸȼȆǸɗɗǸȍɃɔ ɔȑȇɔɡȧɞȼȑȽɞ ǸȽȍ ɔȑɞȑȽɞȧɃȽ ȑџɃɔɞɗ ȼǸȵȑ 

all feel welcomed.
•	 Our educational programming expands and enhances Greater Portsmouth businesses' 

diversity, equity, and inclusion commitments and actions

WORKFORCE CHALLENGES

High Level Goal: We advocate for solution-oriented strategies in response 
to unprecedented workforce challenges.

•	 The business community and its needs are front-and-center in advancing workforce 
ǸȍϩɃȇǸȇϰ ȑџɃɔɞɗ

•	 Partnerships we help to facilitate support workforce solution-oriented strategies, outcomes, 
and actions.

•	 Our ability to connect members with resources that address these issues makes it easier for 
them to get involved and take action.

In 2023 the Chamber Collaborative of Greater Portsmouth embarked in a strategic 
ɐȷǸȽȽȧȽȞ ɐɔɃȇȑɗɗ  ȑȽȞǸȞȧȽȞ ϪȧɞȤ ɞȤȑ ɗɞǸџ  ɞȤȑ ȆɃǸɔȍ  ȼȑȼȆȑɔɗ  ǸȽȍ ɞȤȑ ȞȑȽȑɔǸȷ ɐɡȆȷȧȇ   

The following strategic plan was adopted to guide the organization.  It is broken up into 
5 strategic priorities, each with a high-level goal and several component goals.

STRATEGIC PLAN
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61
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As our name suggests, the Chamber Collaborative of Greater Portsmouth casts a wider 
net than just Portsmouth itself.  Our members come from a variety of industries and 
locations.  While our member businesses and organizations are primarily located in 
Portsmouth, the people who work here come throughout the region.

CHAMBER DEMOGRAPHICS
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What does this mean for you?

If your business services B2C in addition to 
B2B, there’s a great chance that your potential 
customers are already engaged with the 
Chamber Collaborative of Greater Portsmouth, 
even if your business doesn’t service Portsmouth 
directly.

Membership By Location

Portsmouth		  534
Dover			   35
Rye				   23
Kittery			   21
Newington		  21
Manchester		  18
Greenland		  17
Durham			   15
Hampton			  14
York			   14
Concord			   11
Rochester			  11
Somersworth		  11
Exeter			   10
Stratham			     9

ÀŪƉƘƐŢŪƞƘŃȲ{āƐƘĨƉȲÀŜāţ

{āƐƘĨƉȲÀŜāţȲ ģƴŇƐŪƉƻȲZƉŪƞƆȲsŇĝřŪĽĽȲ{ĨĨƘŇţľ

qƞţĨȲǎǍȊȲǏǍǏǒ ǎǕ

ÊƘƉĨţľƘŃĨţŇţľȲ{ŪĜŇŜŇƘƻȲɯȲ ĝĝĨƐƐȲƘŪȲqŪĜƐ

● ÀŪƉƘƐŢŪƞƘŃȲƉĨŢāŇţƐȲ
ĨŢƆŜŪƻŢĨţƘȲŃƞĜȲƵŇƘŃȲŢŪƉĨȲ
ƘŃāţȲƘƵŇĝĨȲāƐȲŢāţƻȲŖŪĜƐȲāƐȲ
ƉĨƐŇģĨţƘƐ

● ĜŪƞƘȲǏǏȊǍǍǍȲƆĨŪƆŜĨȲ
ĝŪŢŢƞƘĨȲŇţƘŪȲƘŃĨȲ:ŇƘƻȲĨāĝŃȲ
ģāƻȊȲƘŃĨȲŢāŖŪƉŇƘƻȲĜƻȲĝāƉ

● cţȲƘŃĨȲŜāƐƘȲǎǍȲƻĨāƉƐȊȲāĜŪƞƘȲ
ǏǒɫȲŪĽȲƻŪƞţľȲāģƞŜƘƐȲȚǎǕȠǐǑțȲ
ŢŪƴĨģȲŪƞƘȲŪĽȲÀŪƉƘƐŢŪƞƘŃ

_ŪƵȲĝāţȲƘŃŇƐȲƆŜāţȲŇŢƆƉŪƴĨȲ
ŜŪĝāŜȲāţģȲƉĨľŇŪţāŜȲŖŪĜȲāĝĝĨƐƐȲ
āţģȲƐƞƆƆŪƉƘȲģĨƐŇƉāĜŜĨȲ
āŜƘĨƉţāƘŇƴĨƐȲƘŪȲģƉŇƴŇţľȐ

● ȉȲ ĜŪƞƘȲǏǒɫȲ
ŪĽȲƻŪƞţľȲ
āģƞŜƘƐȲȚǎǕȠǐǑțȲ
ŃāƴĨȲŢŪƴĨģȲ
ŪƞƘȲŪĽȲ
ÀŪƉƘƐŢŪƞƘŃȲŇţȲ
ƘŃĨȲŜāƐƘȲ
ģĨĝāģĨ

ⁿ /ɖʀȰ 6ɢɽ  ⁿ 6ȗɆɖε £ɳɆɯ ɽɢ 
Portsmouth during traditional work 
hours.  Source: City of Portsmouth



BUSINESS ALLIANCE FOR PEOPLE OF COLOR
BAPOC will convene, support, advocate for, and promote New Hampshire businesses owned by 
people of color. BAPOC will leverage local, state, and federal resources to expand diversity, equity 
and inclusion. This will also include wealth building and social capital for the betterment of New 
Hampshire’s minority-owned businesses, under-served communities, and economic vitality.

ACCESS NAVIGATORS

NEW HAMPSHIRE OUTRIGHT

Access Navigators helps people of all abilities know what to expect when they visit New England 
and beyond. They look for “access-friendly” solutions because sometimes, in our historic buildings, 
accommodations may not be fully ADA compliant, but most businesses do whatever they can to 
give everyone a warm New England welcome. 

Above all else, New Hampshire Outright strives to protect and foster community, empathy, and 
security. From 1993 to today, they have always known the importance of supporting those who 
need it most, and they hope to go forward to build a brighter future where everyone is understood, 
valued, and protected.

TWENTY-ONE SENSES
Twenty-One Senses' mission is to advance inclusion for children – and all individuals – with 
invisible disabilities, through awareness, education, and support. Changing the narrative in our 
community regarding neurodiversity and sensory regulation.

WOMEN'S BUSINESS LEAGUE
Women's Business League (WBL) is a community where powerhouse women connect, grow 
and prosper. They are about building a strong supportive network for women in business 
through connection, opportunity, and community. A space where women of all backgrounds 
come together to uplift and encourage each other. 

COLLABORATORS
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SERVICE DOGS NH
{ȑɔϩȧȇȑ 6ɃȞɗ cL ɐɔɃϩȧȍȑɗ ѨȽǸȽȇȧǸȷ ǸɗɗȧɗɞǸȽȇȑ ɞɃ ɗȑɔϩȧȇȑ ȍɃȞ ɃϪȽȑɔɗ ǸȇɔɃɗɗ ɞȤȑ ɗɞǸɞȑ  ȤȑȷɐȧȽȞ 
ɓɡǸȷȧѨȑȍ ȧȽȍȧϩȧȍɡǸȷɗ ϪȧɞȤ ɞȤȑ ȇɃɗɞ Ƀȝ ϩȑɞȑɔȧȽǸɔϰ ȇǸɔȑ ǸȽȍ ȼȑȍȧȇȧȽȑɗ   £Ȥȑϰ ǸȷɗɃ ȑȍɡȇǸɞȑ ȆɡɗȧȽȑɗɗȑɗ  
landlords, and the general public on the importance of service dogs and make them more aware of 
the laws and etiquette about service dogs.
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GOLDMAN SACHS 10,000 SMALL BUSINESSES
Goldman Sachs 10,000 Small Businesses is a philanthropic, no-cost MBA-level program for small 
businesses that links learning to action. Through the program, participants will gain practical skills 
in topics such as negotiation, marketing, and employee management that can immediately be put 
into action. 

SMALL BUSINESS ADMINISTRATION
Created in 1953, the U.S. Small Business Administration (SBA) continues to help small 
business owners and entrepreneurs pursue the American dream. SBA is the only Cabinet-
level federal agency fully dedicated to small business and provides counseling, capital, and 
contracting expertise as the nation’s only go-to resource and voice for small businesses.

NH SMALL BUSINESS DEVELOPMENT CORPORATION
SBDC’s dedicated team of professional business advisors delivers highly individualized, 
ȇɃȽѨȍȑȽɞȧǸȷ ǸȍϩȧɗȧȽȞ Ǹɞ ȽɃ ȇȤǸɔȞȑ ɞɃ ȑȽɞȑɔɐɔȧɗȑɗ ǸȇɔɃɗɗ cȑϪ LǸȼɐɗȤȧɔȑ  ȑ́ Ǹɔȑ ɐɔɃɡȍ ɞɃ ɗɡɐɐɃɔɞ 
clients from every walk of life, regardless of race, ethnicity, ability, gender, sexual orientation, 
socio-economic status, age, religious or political beliefs. 

SEACOAST SCORE
{ȑǸȇɃǸɗɞ {0hx: ɐɔɃϩȧȍȑɗ ȝɔȑȑ ǸȽȍ ȇɃȽѨȍȑȽɞȧǸȷ ɃȽȑ ɃȽ ɃȽȑ ȆɡɗȧȽȑɗɗ ȇɃɡȽɗȑȷȧȽȞ Ȇϰ ϩȧȍȑɃ 
conference, phone, email and in-person in New Hampshire and Southern Maine. They also 
conduct workshops for both start-up entrepreneurs and seasoned small business owners.








