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This guide is meant to start a dialogue between the member and the Chamber about
possible collaborations. If you see an opportunity that you are interested in learning
more about, please contact Nate Hastings, Vice President.

IMPORTANT INFORMATION

—90qInlY 3N YZQTXI0INATI R IgHU 3 liogTelqTio Y ot
on all exclusive opportunities and presenting
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an opportunity will be indicated with "ROFR:
[Sponsor Name]".

X3CnYZqri i3 Uiz iThiqanTisIThgigiU3evizioqYst
refusal and continue with their sponsorships from
FY25 must inform the Chamber in writing by the
ngiglie3iiogrell Ene3iclia - 7 kigni alovel T pp I

Collaborative membership dues and any other
outstanding invoices must be current in order to
participate.

Payments for secured sponsorships can be made in a
single lump sum or on an event by event basis.

No payment is due at the time of ordering for
members electing to pay on an event by event basis.
Invoices for these events will be sent 60 to 90 days
prior to each event. Payment is due upon receipt.

Sponsors are responsible for ensuring that the

— YL BVqiqTATAI T 3Yiodi i Jnogieh LT3 Mo Uginm
updated.

Sponsors are responsible for arranging delivery and

pick-up of signage and other sponsorship materials
for events in a timely manner.

Event details are subject to change throughout the
course of the year due to a variety of factors. If the
details of a sponsorship must change from what

is outlined in this document, the Chamber will
notify the sponsor as soon as possible and both
parties will work towards an equitable
compromise.
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NEW ORPPORTUNITIES FOR FY26

street.life! PRESENTING SPONSORSHIP

lllll

Chamber's Iargest event of the year, street. IlfeI IS avallable
Details can be found on page 7.

HIT THE DECKS & GREATER CERES STREET OPEN COMBINATION

[ The Decks The bookends of summer - Hit the Decks and the Greater Ceres Street
rrrrr 7 Open - have been paired up for an exciting new opportunity!
caresSuestCpen  Details can be found on page 23.

CHAMBER OPEN DOORS

Our new member orientation program, Chamber Open Doors, is
B90qTn6091X163¢ 961 13T Tein, UY ICn YEqieqi iU 3sizlitoq siqris o it
Details can be found on page 34.

Our newest recurr‘ir]g networlgi‘ng progr‘an],‘thAe L‘un‘chti[ne Mixe‘r, IS
B90qinsi91 e3¢ 613G TN shn,Uir ICn YZqeqijigiU3sig o aigius yo it
Details can be found on page 33.

LOCAL LOVE

The third Thursday of every month, year round, local retailers are open
late for this special shop local initiative.
Details can be found on page 27.
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NEW FOR FY26 CONTINUED

PHYSICAL & DIGITAL MAILINGS

Get your message into the hands (and/or inboxes) of potential visitors,
folks considering relocation, new members and more.
Details can be found on pages 53, 58, 59, 60, and 61.

VINTAGE CHRISTMAS

The Chamber is honored to help guide this long-standing community
holiday collaboration and actively welcomes new participants.
Details can be found on page 29.

SHOP & STROLL

Piloted in 2023 in partnership with the City of Portsmouth, Shop &
Stroll is a downtown shopping initiative and community celebration.
Details can be found on page 28.

ART 'ROUND TOWN

|||||

inspired art community in style by presenting its Art '‘Round Town
gallery walk. Details can be found on page 26.










STREET.LIFE!

Welcome / Cocktail Hours / Raise A Glass Sponsor* - 1 @ $7,500 - RESERVED - Forbes Marketing Group

«  8tickets to the event with reserved table seating

e 8tickets to the VIP/Sponsor Reception

« Sponsor’s brand to be incorporated into the signature cocktail made available to attendees for toast at the conclusion
of the cocktail hour

* Verbal recognition with opportunity to address attendees at the event while presenting the toast

e Logo onall printed and digital event materials

o U0 n Jot3qrigITg iy T JVIxEoqgiiehUhe ol T 2 Yiveetq EARjorL TN (n&iZsINq e L Ceinitietqsy
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street.life! 400 - Photo by Karina Quintans street.life! 2024 - Photo by Brass Tacks Photography

Food Sponsor - 1 @ $5,000 - RESERVED - Granite State Minerals

o 8tickets to the event with reserved table seating

o 8tickets to the VIP/Sponsor Reception

» Sponsor’s brand to be incorporated into the food service stations during the meal through signage

* Logo onall printed and digital event materials

o UTGZUn M, n ot 3qrigiaTgyiT T JNIxEoqgiienUheyoin T Yiveetq ZanjorlL TNy (niZe3nqde L eeenyinetqst

Dessert Sponsor - 1 @ $5,000 - RESERVED - Eastern Bank

»  8tickets to the event with reserved table seating

o 8tickets to the VIP/Sponsor Reception

» Sponsor’s brand to be incorporated into the food service stations during dessert through signage

* Logo onall printed and digital event materials

o UG0S, n o3y yiT T JVIxEoqgiienUhefoin T > Yiveety rEajorlL TNy (neiZsINqIeg L eaignyitetqsy

Art Project Sponsor - 1 @ $5,000 - RESERVED - M&T Bank
»  8tickets to the event with reserved table seating

o 8tickets to the VIP/Sponsor Reception
» Sponsor’s brand to be incorporated into a 6’ x 3’ piece of art created by all attendees and displayed in the Chamber

Collaborative’s conference room

* Logo onall printed and digital event materials




STREET.LIFE!

Gateway / Welcome Sponsor - 1 @ $5,000

» 8tickets to the event with reserved table seating

» 8tickets to the VIP/Sponsor Reception

» Sponsor’s brand to be incorporated into the welcome (registration) area of the event.
* Logo on all printed and digital event materials

vvvvv

Photo Booth Sponsor - 1 @ $5,000

» 8tickets to the event with reserved table seating

» 8tickets to the VIP/Sponsor Reception

» Sponsor’s brand to be incorporated into the template for the take-home photos from the photo booth attraction
» Logo on all printed and digital event materials

o U0 n JotIqriqoTy YT T JNIxEoqgiiehUhe ol T > Yiveetq rEajorL TNy (neiZsINq I L Cenyiietqsy

street.life! 400 - Photo by Karina Quintans street.life! 400 - Photo by Karina Quintans

Centerpiece Sponsor - 1 @ $5,000

o 8tickets to the event with reserved table seating

o 8tickets to the VIP/Sponsor Reception

» Sponsor’s brand to be incorporated into the centerpiece souvenirs which will be made in cooperation with local artists
and will be available for attendees to take home with them

» Logo onall printed and digital event materials

o U0 in ot 3qIiqIoT Y T JTIXEa0TeUREYoInT 2Yiveet YZaforL TN i3 qidqe L Zeigninedast

Art Project Sponsor - 1 @ $5,000

o 8tickets to the event with reserved table seating

o 8tickets to the VIP/Sponsor Reception

» Sponsor’s brand to be incorporated into a6’ x 3’ piece of art created by all attendees and displayed in the Chamber
Collaborative’s conference room

* Logo onall printed and digital event materials

o U0 n ot 3qrigoTy YT T JNIXEo0gTeAURoIT 2 YiveeTq YE AR TN [ eiZsINq o L Ceiniietqsy
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ANNUAL AWARDS LUNCHEON

In 2023 we separated the awards out of
street.life! and into their own event to make
sure that the recipients had their own time
to shine.

This experiment has been a great success and
we look forward to continuing this format
in FY26.

This year we will be holding a special awards
luncheon to honor award recipients such as

our:

» Collaborator of the Year

 Large Business of the Year

o T En3qCoeiZliE3N Tyl

o Small But MIGHTY Business of the Year
 Special Recognition

 \olunteer of the Year

This event is a great opportunity to
celebrate the business community while
enjoying an excellent meal in good company.

Last year's Volunteer of the Year, Elaine Apatang of One

Revolution Realty presented by Bangor Savings Bank
Photo by Brass Tacks Photography

Last year's Special Recognition for the Portsmouth
Brewery presented by Newburyport Bank

Photo by Brass Tacks Photography

AT A GLANCE:

A celebration of the business
community's achievements
over the past year

November/December 2025

Date and Location TBA

150+ Attendees




























Restaurant Week Portsmouth & the
Seacoast (RWPS) is a 10-day culinary
extravaganza that takes place every spring
and fall.

Printed and digital promotions include:

A direct mailing piece delivered to
80,000+ households throughout the
Seacoast region, Southern Maine, and
Northern Massachusetts

Radio spots on NHPR, 92.5FM the
River, and iHeartMedia stations

Print and digital advertisements in
Seacoast Media Group publications, the
New Hampshire Union Leader and the
Daily News of Newburyport

Printed collateral including rack cards
and posters distributed throughout
Portsmouth and the Seacoast

Digital advertisements through the
Chamber's social media and newsletters

The Restaurant Week website will
showcase sponsor logos with a live link to
the sponsors’ websites

Photo by Will Zimmermann

AT A GLANCE:

10 Days | 30 Restaurants
Prix Fixe Menus at 3 Price Points
$32 / $42 / $52

Spring & Fall

Featuring Restaurants in Portsmouth,
New Castle, Haompton, Rye, Durham,
Kittery and Beyond

Thousands of Attendees







HITAITHE'DECKS & GREATER CERES ST. OPEN

YOUR BOOKENDS
HiE The Decks

PORTSMOUTH & THE SEACOAST

% |

Hit e Decks Photo by Rick Dumf;nt
1 iste T3 To6 YT IE T IXTJ ALY Ve Yion,C mahyor
way of celebrating that we are open for the

summer season.

All tourism businesses are encouraged to
) (VAR A RS I MA A=Yl
TY631 3y qehoh Iy ehn, Ui s i TYYigeTgy it Fnghyol
deal for the entire day.

The Hit the Decks Headquarters Party
will take place at one or more participating
restaurants located on the decks with radio
talent, giveaways, and specials.

Greater

Ceres StreetEpen

TO SUMMER ON THE SEACOAST

X4EJ rYata T BghEHhg —hght xtghif eehdi 11 -

The Greater Ceres Street Open is the
Seacoast’s way of celebrating the conclusion
of the summer tourism season.

An informal downtown mini-golf course
will run through downtown and feature fun
challenges at each hole,

Participants will be able to nominate a
LILAvqinen 3qZossZiqian3i s3Iz ame
of team registration. The winner will be
63T 09t 1Ry iU sl 3N msiyoijietql

party.
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HIT THE DECKS & GREATER CERES STREET OPEN
COMBINED SPONSORSHIP!

Presenting Sponsorship - $4,000

The events branded as Hit the Decks presented by
[Sponsor Name] and Greater Ceres Street Open
presented by [Sponsor Name].

Company logo to be incorporated into each event's
logo and used in all print advertisements, posters, rack
cards, and eBlasts

Prominent display of company logo and live link on
each event's website

Highlighted in social media campaign regarding each
event.

Exclusive opportunity to address the crowd at the
main gathering(s) of each event.

Six (6) seats reserved on our annual Hit the Decks
Gundalow cruise for sponsors and VIPs.

Two (2) complimentary foursomes for the Greater
Ceres Street Open

Gold Level Sponsorship - $2,500

Beer / Canned Cocktail Industry Reserved:
Boston Beer Company

Prominent company logo displayed on all Hit

the Decks and Greater Ceres Street Open print
advertisements, posters, rack cards, and eBlasts
Prominent display of company logo and live link on
Hit the Decks and Greater Ceres Street Open websites
Highlighted in social media campaign regarding Hit
the Decks and Greater Ceres Street Open
e33¢qon saleZ I3 AT ereieit Iy ayeis L int
gathering(s) of each event.

Four (4) seats reserved on our annual Hit the Decks
Gundalow cruise for sponsors and VIPs.

Hit the Decks Photo by Rick Dumont
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HISTORY OF THE
CERES STREET OPEN

The Greater Ceres Street Open traces its
origins back to the late 70s and early 80s
when Portsmouth was a... different place.

Back in the day some local restaurateurs
decided to celebrate the end of the season
by having their own downtown golf
tournament originating on Ceres Street.

The who’s who of Portsmouth participated
and the proceeds went to charity.

In 2021 the Chamber revived this annual
tradition under the close guidance of
veterans of the original tournament.







ART'ROUND TOWN

FoqTelAGIEYSIZIT 3TggLCne3 19T
round, downtown Portsmouth celebrates
its inspired art community with special
CYqds3qiTinein et qeiugondl Z3jni
UJoavqar 08T qellugondt ¢3{niigriiynet
open to the public taking place from 5 to 8
p.m. Visit participating gallery websites for
details.

Gold Level Sponsorship - $2,000

* Prominent company logo displayed on all Art'Round
Town print advertisements, posters, rack cards,
website, and eBlasts

» Prominent display of company logo and live link on
Art 'Round Town website

» Highlighted in social media campaign regarding Art
'Round Town

Silver Level Sponsorship - $1,000

«  Prominent company logo displayed on all  gellugsngi
Town print advertisements, posters, rack cards,
website, and eBlasts

» Company display of company logo and live link on
Art' Round Town website

* Included in social media campaigns

Photo Courtesy of Art 'Round Town

AT A GLANCE

First Friday of Every Month
from 5-8pm

Free & Open to the Public

Bronze Level Sponsorship - $500

Company name included on all Art 'Round Town
print advertisements, posters, rack cards, and
Chamber eBlasts

Display of company logo on Art ‘Round Town
website



















MORNING MIXER

This series consists of monthly, semi-
facilitated networking events.

Attendees will have the chance to introduce
themselves and their business/profession, as

well as network with fellow attendees.

Projected attendance: 35-50 per event
Frequency —Monthly (Generally 2nd

Friday of the month)

Time —8:30-9:30am

Hosting a Morning Mixer:

The host has the opportunity to
showcase their business

The event will be promoted as
Morning Mixer Presented by
[Sponsor Name] hosted by [Host]
Host representative has the
opportunity to address the
attendees

Host has the opportunity to provide
tours to attendees

Host provides co ee, water/juice
and light breakfast snacks for
approximately 35-50.

xtEj rYata

AT A GLANCE

Morning Networking Opportunity
for Members

Great opportunity for businesses
to host their fellow members and
show off their space

Presenting Sponsor - 1 @ $5,000
Reserved - TD Bank

e The Morning Mixer Series will be named Business
After Hours Presented by [Sponsor Name] Hosted
by [Host]

e Sponsor brand incorporated into the Morning
Mixer series brand

e Sponsor’s representative will have the opportunity
to address the attendees at the event

e Upon request, sponsor will be provided with the

attendee list for each event.

H N A







Over the past two years, the Chamber has
YiUnfogjnsisiqn LU TemeYin T JTLT L 2Tt
programs to enhance the new member

experience, which has resulted in additional

touch-points and brand activation
opportunities.

The in-person portion of our new New

Member Programs is called Chamber Open

Doors.

Chamber Open Doors is a one hour in-
person orientation and refresher program
about all things Chamber-related with a
virtual attendance option.

Presenting Sponsor - 1 @ $2,500

»  Chamber Open Doors will be named Chamber Open

Doors Presented by [Sponsor Name]

» Sponsor’s representative will have the opportunity to

address the attendees
» Upon request, sponsor will be provided with the

attendee list for each event.

Chamber Open Doors is part of a three-pronged
approach to new member orientation which also
includes a physical welcome mailer and an email
DRIP campaign.

Discounts are available for sponsors who would like

to sponsor the full suite of new member programs.
ey iEq UR oot aq 8E0RT —II T —_¢

CHAMBER OPEN DOORS

X rYata

AT A GLANCE

Chamber Open Doors is a one-hour
orientation / refresher program for
new members, new representatives,
and members who want to make sure
they are getting the most out of their
membership.

Chamber Open Doors generally takes
place on the 3rd Wednesday of the
month from 9-10am at the Chamber
with a virtual option.

Chamber Open Doors takes place at
least 10 times a year.







CATAPULT SEACOAST

Catapult is the Seacoast’s young
professionals network (YPN) and was
founded in 2006.

Catapult was relaunched in 2022, under the
leadership of the Chamber Collaborative of
Greater Portsmouth in partnership with the
the Exeter and Hampton Area Chambers of
Commerce, the Greater Dover and Greater Phots: Sephanie Snow Photography

Rochester Chambers of Commerce, and the
Sommersworth Community Chamber of BENEFITS OF SPONSORING A

Commerce. YPN AT A GLANCE

Position your company as an employer
of choice for young professionals as
they advance in their careers.

This merger supports Catapult’s mission
to create connections and to be inclusive
of young professionals in Greater Seacoast

communities. Show support for the long term future
of the local business community

Catapult is for folks who are new to the area _

Tn.eugeonnUisCioneisg L L on e L Z3nUt Show Vof”gop rigess'om'?

back home and hoping to expand their ClRlEemeiely A= O elfes)
: the vibrancy of the local community

professional network, recent college grads

and more.

Catapult hosts a variety of social,
networking, and educational events,
including monthly after hours and
lunchtime mixers as well as special annual
gatherings and the annual 10 to Watch
Awards,




Gold Sponsor

Silver Sponsor

$1,500

Large company logo with live link appearing on the
sponsor page of Catapult website

Large company logo appearing on the bottom of
Catapult regular email newsletters

Opportunity to exclusively host 1 event per year (After
Hours or Lunchtime Connect)

One dedicated email blast and social media post per
gijaidqzoin,Jis3Tie¢ L Ijns

Listed on Chamber Collaborative of Greater
Portsmouth website

Invitation to attend annual Catapult board of
directors’ sponsor meeting.

Opportunity to have Catapult leadership present
about the organization to the sponsor's team

Ten (10) tickets to the annual 10 To Watch Party

$1,000

Medium company logo with live link appearing on the
sponsor page of Catapult website

Medium company logo appearing on the bottom of
Catapult regular email newsletters

Opportunity to co-host 1 event per year (After Hours
or Lunchtime Connect)

— L Ayn g3 o in g S TRIZn i FNanjort L yhidiy eyt
social post featuring all silver sponsors, sent out twice
per year.

Listed on Chamber Collaborative of Greater
Portsmouth website

Invitation to attend annual Catapult board of
directors’ sponsor meeting.

Opportunity to have Catapult leadership present
about the organization to the sponsor's team

Six (6) tickets to the annual 10 To Watch Party

CATAPULT SEACOAST

Courtesy Photo: Catapult Seacoast

Bronze Sponsor $500

» Small company logo appearing on the sponsor page of
Catapult website

»  Small company logo appearing on the bottom of
Catapult regular email newsletters

o Listed on Chamber Collaborative of Greater
Portsmouth website

* Invitation to attend annual Catapult board of
directors’ sponsor meeting.

»  Opportunity to have Catapult leadership present
about the organization to the sponsor’s team

* Four (4) tickets to the annual 10 To Watch Party

If you do not see a sponsorship package that

suits you, please contact Nate Hastings at Nate@
PortsmouthCollaborative.org to discuss options, which
may include component sponsorships of the Catapult 10
to Watch Party.

IN PARTNERSHIP WITH:

Area Chambar Of Commarce
- Proudly Serving

The New Hampshire Seacoast

H N E







YOU'RE WELCOME

YOU'RE WELCOME
SPONSORSHIPS

Series Presenting Sponsor - 1 @ $3,500

» The series will be branded You're Welcome Presented
by [Sponsor Name]

» Exclusive Sponsorship of the You're Welcome Series

» Verbal recognition with opportunity to address
attendees during all events in the series

* Sponsor representatives will have the opportunity to
be highly involved in event promotional campaigns,
in cooperation with event organizers, likely including Courtesy Phito - Seaceast Outrigt
specialized video and social media opportunities.

» Recognition with logo on all digital and printed
material related to the series.

Series Supporting Sponsor - 4 @ $1,000

» Verbal recognition with opportunity to address
attendees during selected events in the series
» Sponsor representatives will have the opportunity to
be highly involved in event promotional campaigns,
in cooperation with event organizers, likely including
specialized video and social media opportunities.
. Recognition with |OgO onall dlgltal and printed Courtesy Photo - Seacoast Outright
material related to the series.

Please note that the supporting sponsorships are only
available if the presenting sponsorship is not claimed.













TOURISM SUMMIT

Presenting Sponsor - 1 @ $1,500

» Event to be branded as Tourism Summit Presented by
[Sponsor Name] hosted at [Location Name]

» Sponsor’s logo placed on the event website and
included in The Source and social media promotions

» Sponsor’s representative will have the ability to
address attendees at event

DI AN AN ) ETTRSITT [T ) BT [ (20
with promotional materials at the event.

» Sponsor supplied banner will be displayed at the
event.

aBowd xBAQUF 11 - I xHEf rYat
Exhibiting Sponsor -4 @ $1,000

» Sponsor’s logo placed on the event website and
included in The Source and social media promotions

DI NN ) ETTRSITT [T ) BT [ (20
with promotional materials at the event.

» Sponsor supplied banner will be displayed at the
event.

Supporting Sponsors - $500

* Logo and name included on all printed and digital
promotions for the event and day-of materials.

» Sponsor representative recognized at the event

» Attendees will be encouraged to network with
sponsors throughout the event and at any subsequent
after-party or social

alowd xBACU 11 =7 xEj rYata
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Collaborative members have access to more than
3,200+ business contacts through the Member
Email Blast Program.

LB e, Ui3qZ UL IZeTqTis3T 1 33 eon, sl
to connect to the membership in a targeted
manner.

T, ey A iayeidqe UL Iz enqieithaos i nigisct
Collaborative members in good standing.

Only two eBlasts will be sent each week as
scheduled by our Director of Engagement; please
reserve your week as early as possible.

Artwork and payment is required three business
days prior to email date.

Pricing - $375 each

Email Jenn Stevens at

Jennifer@PortsmouthCollaborative.org NONPROFIT DISCOUNTS

to inquire about availability.

Subject to availability,

nonprofit members enjoy one free
eBlast per fiscal year.

Subsequent eBlasts are $250 each.










ABORATE & LISTEN PODCAST

After a four-year hiatus, the Chamber
returned to the podcasting space last year
with an exciting new format!

Titled in a way to make members of a
certain age chuckle, Collaborate and Listen,
highlights our exciting, engaging and diverse
membership.

Presenting Sponsor - 1 @ $2,500
RESERVED - Daystar

» Podcast will be named Collaborate & Listen Presented
by [Sponsor Name] for FY26.

» Sponsor brand incorporated into the podcast brand.

» Sponsor acknowledgment will be featured within the
oqfeid PTACNEYIClisNIICRAT e TUTn el &gl
the podcast.

» Sponsor will have the opportunity to include a special
gevqigevsg L 6T 1N SEqis3TIIC AT YT YEn™

» Podcast will be promoted through Chamber's digital
newsletters and social media and available wherever
listeners get their podcasts.

AT A GLANCE

3 Seasons Per Year
8 Episodes Per Season
10-20 minutes per episode

Sponsorships available by the
season or for the full fiscal year

Collaborate & Listen is available
wherever you get your Podcasts!

lllh Collaborate

WiLISTEN

Season Sponsor - 3 @ $1,000

e Podcast will be named Collaborate & Listen Presented
by [Sponsor Name] for the 8 episode season.

e Sponsor brand incorporated into the podcast brand
for the season.

e Sponsor acknowledgment will be featured within the
oqfed pITGENEYIZlicITIICRATTe BT UNn el &1zl
the podcast.

» Sponsor will have the opportunity to include a special

gerqrijisaYeg 6T SN 3T IICR A Ty YCn,™

Podcast will be promoted through Chamber's digital

newsletters and social media and available wherever

listeners get their podcasts.

Please note that the season sponsorships are only available if
the presenting sponsorship is not claimed.

There will be special episodes that fall outside the scope of
the traditional Collaborate & Listen seasons to highlight
Chamber award winners or other special occasions. These
episodes may involve other sponsors tied to those occasions
but will also include promotion of the overall Collaborate &
Listen sponsor.

HEBD




























NEW MEMBER DIGITAL WELCOME

We get excited when new members join

the Chamber and we go out of our way to
make them feel welcome digitally including
a new member email DRIP campaign, a
new member section on our website and
our newsletter, and social media posts.

THE CHAMBER WELCOMED 140+
NEW MEMBERS IN FY25

Presenting Sponsor - 1 @ $2,500

* DRIP Campaign
* 10-installment, 2-month long, automated
series of emails for all new members.
» Sponsor will have the opportunity to include
a brief message with logo and/or photo in each
installment of the campaign
o \Website
*  New members are highlighted in an
automated crawl display on the main page of
the Chamber's website.
» Sponsor's Logo is featured on the New
Members display
*  Newsletter & Social Media
» Sponsor's brand will be incorporated in the
new members highlight area of the Chamber's
weekly digital newsletter, The Source.
» Sponsor's brand will be incorporated into
the welcome posts for new members on the
Chamber's social media channels.

Fiee U frcsresdiey

COLLABORATIVE

Welcome

I».BANY
NTERNATIONAL

New Member Welcome Sponsor

@ntrus

Website placement
(top image)

Social Media
placement
(middle image)

Email DRIP
Campaign
placement (right)

Newsletter
placement (left)




NEW MEMBER PHYSICAL MAILINGS

+fig3inisITiogrerl gne3i H FEjavigi
membership, new members receive
a physical welcome mailing from the
Chamber.

COLLABORATIVE

This mailing includes a welcome letter
from the Chamber, a membership sticker,
and member-to-member deals for new AT A GLANCE

members.

Example mailing.

Presenting Sponsor - 1 @ $1,000 This sponsorship is a great opportunity
to get your message into the hands of

» Sponsor will have the opportunity to include their
new members.

own, provided, welcome document (represented in
the image to the right by the blue sheet of paper).

»  Sponsor will enjoy industry exclusivity on member- This sponsorship may be combined with
to-member deals for new members within the L
: . the new member digital welcome and
physical mailing. :
Chamber Open Door sponsorships at a
discounted rate.

THE CHAMBER WELCOMED 150+
NEW MEMBERS IN FY25










MING SOON - LIVABILITY COLLABORATION

Livability explores what makes small-to-
medium sized cities great places to live.
Through proprietary research studies,
engaging articles and original photography
and video, they examine topics related

to community amenities, education,
sustainability, transportation, housing
and the economy. They then leverage that
expertise to develop city rankings for a
range of topics including small towns,
college towns and their annual Top 100
Best Places to Live.

Example publications.

AT A GLANCE

An exciting new partnership which
will include a magazine formatted
relocation guide with additional digital
content

Ad sales will kick offin Fall 2025

Relocation guides anticipated to be
available by Summer 2026

Advertisers will receive a supply of
magazine for their own purposes. The
remainder will be distributed by the
Chamber.







E OF THE STATE ADDRESS

The State of the State is an annual event to
connect local businesses with our Governor.

The event can be hosted as a breakfast,
a luncheon, or an afternoon gathering
followed by an informal networking period.

Projected attendance- 100+ people
Frequency - Held annually (spring)

Presenting Sponsor - 1 @ $2,000
RESERVED - Novocure

» The Reception to be branded as the State of the State
Presented by [Sponsor Name]

e Sponsor name and logo used in all announcements
through the Source digital newsletter, and social
media postings

e Sponsor supplied banner will be displayed at each
event

*  Opportunity to address attendees at event and
introduce the Governor.

Due to the demands on the Governor's schedule, the State

of the State Address may be co-hosted with other local
Chambers of Commerce. If this happens other sponsors may
be involved. We will work with all sponsors in good faith to
make their sponsorship meaningful and impactful.

File Photo

TYPICAL EVENT
ATTENDEES INCLUDE

Building Professionals
City Staff
Creative Professionals
Development Professionals
Entrepreneurs
Financial Professionals
Healthcare Executives
Hoteliers
Members of the Media
Non-Profit Leaders
Policy Advocates
Realtors
Restaurateurs
Small Business Owners




E OF THE CITY ADDRESS

The State of the City is an annual event to
connect local businesses with Portsmouth's
municipal leaders.

The event can be hosted as a breakfast,
a luncheon, or an afternoon gathering
followed by an informal networking period.

Projected attendance- 75-100 people
Frequency - Held annually (spring)

Presenting Sponsor - 1 @ $1,500

e The Reception to be branded as the State of the City
Presented by [Sponsor Name]

e Sponsor name and logo used in all announcements
through the Source digital newsletter and social media
postings

e Sponsor supplied banner will be displayed at each
event

e Opportunity to address attendees at event and
introduce the City's delegation.
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TYPICAL EVENT
ATTENDEES INCLUDE

Building Professionals
City Staff
Creative Professionals
Development Professionals
Entrepreneurs
Financial Professionals
Healthcare Executives
Hoteliers
Members of the Media
Non-Profit Leaders
Policy Advocates
Realtors
Restaurateurs
Small Business Owners













INTRO SERIES EDUCATIONAL PROGRAMS

The Intro Series is a series of educational
events pressented by Chamber members for
Chamber members and future members.

The intention of these one-hour events is
to present helpful educational content that
members can use to advance their business.

These events are meant as introductions
to concepts and subject areas. No prior o
knowledge of a topic area is expected.

RECENT TOPICS

We are planning approximately four of AT A GLANCE
these programs to take place largely in the

T nBI3Jalilis 3Ty ST gy qateCilian iV Nonprofit Board Service
Additional events may happen during other

times of the year as needed. Leveraging a Podcast for Business

Presenting Sponsor - 1 @ $2,000 Growing Your Business with Al
ROFR - Exeter Hospital
o _ W2 vs. 1099 Employees
» Theseries will be branded as the Intro Series
Presented by [Sponsor Name]
» Sponsor’s logo placed on the website with every event
listing and is included in The Source digital newsletter
+  Events will be promoted through all of the Fraud & Cyber Crime Awareness
Collaborative’s social media outlets
» Sponsor's representative will have the opportunity to
address attendees at each event.

Corporate Transparency Act

Recovery Friendly Workplaces
Employee Retention Credits

Recruiting UNH Students




’ DIVE EDUCATIONAL PROGRAMS

The Deep Dive Series is made up of
facilitated education events presented by
Chamber members.

These two-hour events are meant to deepen
a participant's understanding of a topic and
are not meant as introductory trainings.

We are planning approximately four of
these programs to take place largely in the
TNEISJliglie3ToTajtigTj Qs agisiionivi
Additional events may happen during other
times of the year as needed.

Presenting Sponsor - 1 @ $2,000
ROFR - Exeter Hospital

» Theseries will be branded as the Deep Dive Series
Presented by [Sponsor Name]

» Sponsor’s logo placed on the website with every event
listing and is included in The Source digital newsletter

» Eventswill be promoted through all of the
Collaborative’s social media outlets

* Sponsor's representative will have the opportunity to
address attendees at each event.
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PAST TOPICS
AT A GLANCE

Social Media & SEO Panel
Fundraising and Development Panel
Neurodiversity
Gender Identity & Expression
New Hampshire Demographics

Active Shooter Response






















COLLABORATORS

ACCESS NAVIGATORS

Access Navigators helps people of all abilities know what to expect when they visit New England
and beyond. They look for “access-friendly” solutions because sometimes, in our historic buildings,
accommodations may not be fully ADA compliant, but most businesses do whatever they can to
give everyone a warm New England welcome.

BUSINESS ALLIANCE FOR PEOPLE OF COLOR

BAPOC will convene, support, advocate for, and promote New Hampshire businesses owned by
BAPOC™ people of color. BAPOC will leverage local, state, and federal resources to expand diversity, equity
womee, and inclusion. This will also include wealth building and social capital for the betterment of New

Hampshire’s minority-owned businesses, under-served communities, and economic vitality.

NEW HAMPSHIRE OUTRIGHT

Above all else, New Hampshire Outright strives to protect and foster community, empathy, and
security. From 1993 to today, they have always known the importance of supporting those who
need it most, and they hope to go forward to build a brighter future where everyone is understood,
valued, and protected.

SERVICE DOGS NH
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landlords, and the general public on the importance of service dogs and make them more aware of
the laws and etiquette about service dogs.

TWENTY-ONE SENSES

Twenty-One Senses' mission is to advance inclusion for children —and all individuals — with
invisible disabilities, through awareness, education, and support. Changing the narrative in our

Twenty-0One

Senses community regarding neurodiversity and sensory regulation.

WOMEN'S BUSINESS LEAGUE

Women's Business League (WBL) is a community where powerhouse women connect, grow
wospy-s andprosper. They are about building a strong supportive network for women in business
susvess et through connection, opportunity, and community. A space where women of all backgrounds

come together to uplift and encourage each other.
. .




COLLABORATORS
CATAPULT SEACOAST

Catapult Seacoast is a community networking group for young professionals who live and/or work
in the Seacoast area. We create an intentional space for 20 and 30 “somethings” from all industries
to connect, network, learn, and grow as professionals and individuals.

SEACOAST CHAMBER ALLIANCE

The six Seacoast Chambers of Commerce, including the Hampton Area and Exeter Area
SEACOAST Chambers of Commerce, the Chamber Collaborative of Greater Portsmouth, the Greater Dover
— Chamber Alliance—  aNd Greater Rochester Chambers of Commerce, and Somersworth Community Chamber of
Commerce, represent over 2,500 businesses, and support our business community in partnership
with the State.

CITY OF PORTSMOUTH

The Chamber and the City of Portsmouth enjoy a close relationship and partner with each
other on initiatives of all shapes and sizes including community events, workforce development,
childcare, and housing initiatives, and more.

PORTSMOUTH HIGH SCHOOL CAREER & TECHNICAL EDUCATION

CTE provides students with the skills, technical knowledge, academic foundation and real-world
experience they need to prepare for high-skill, high-demand, high-wage careers. Career pathway
exploration engages and empowers students to direct their education in a manner that leads to
success in high school, college and their chosen careers.

GREAT BAY COMMUNITY COLLEGE

Great Bay Community College expands intellectual and economic opportunity by providing
JeCq&yonmi3ii3ngiesayengninijnii Znlines3yen L OCemnyitharin st g 3yeicn, néi
« gnﬂeafgﬂ collaboration.

BUSINESS AND INDUSTRY ASSOCIATION

In 1913, a group of manufacturers concerned about current legislation and government
intervention and regulation of business formed the New Hampshire Manufacturers' Association.

diverse membership. BIA now represents nearly 400 member companies in a variety of industries.
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COLLABORATORS

SMALL BUSINESS ADMINISTRATION

1 Created in 1953, the U.S. Small Business Administration (SBA) continues to help small

S B A business owners and entrepreneurs pursue the American dream. SBA is the only Cabinet-
L | level federal agency fully dedicated to small business and provides counseling, capital, and
U, Small Business contracting expertise as the nation’s only go-to resource and voice for small businesses.

Administration

NH SMALL BUSINESS DEVELOPMENT CORPORATION

SBDC’s dedicated team of professional business advisors delivers highly individualized,
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clients from every walk of life, regardless of race, ethnicity, ability, gender, sexual orientation,
socio-economic status, age, religious or political beliefs.

GOLDMAN SACHS 10,000 SMALL BUSINESSES

Goldman Sachs 10,000 Small Businesses is a philanthropic, no-cost MBA-level program for small
businesses that links learning to action. Through the program, participants will gain practical skills
in topics such as negotiation, marketing, and employee management that can immediately be put
into action.

SEACOAST SCORE
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conference, phone, email and in-person in New Hampshire and Southern Maine. They also
conduct workshops for both start-up entrepreneurs and seasoned small business owners.













