Online Reputation Management – Mastermind Recap
In today's digital age, consumers have more power than ever before to influence a business's reputation online. In his mastermind session, Dick Fisher went over how it is crucial for businesses to monitor their online reviews and respond to each one, whether positive or negative. By soliciting more reviews and generating positive ones, businesses can push down negative reviews and improve their local SEO ranking. However, it is important for businesses to assess and evaluate internally before responding to negative reviews, as crisis management is crucial for maintaining a positive reputation. A key list of review sites relevant to your industry can be found on e-Merge's website - www.e-mergemarketing.net. Remember, reputation is what people think of you, and character is who you are.
