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Data-Backed Insights 
for

Resilient Fundraising



What do you dream about?





Why is this happening?



Of 15 organizations:

3
Sent no receipt

2
Sent nothing at all

10+
Had no personal follow-up

4
Added her to email lists

1
Sent a receipt from a different org
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Fear

Transactional Mindset



What could happen?



“When people are asked to give, they 
overwhelmingly respond with generosity, yet 
significant portions of people are being left 
out—representing a potential $19-46 billion in 
additional giving annually.”

- Asha Curran
CEO GivingTuesday

GivingPulse, 2024 Year in Review



It is time
to change

our mindset



Donors

Non-Donors Volunteers

Event 
Registrants

???





The Generosity Report:
Data-Backed Insights for Resilient Fundraising



The Generosity Report:
Data-Backed Insights for Resilient Fundraising



The Generosity Report:
Data-Backed Insights for Resilient Fundraising



Recurring Donor Behavior

The Recurring Giving Report:
Data-Backed Insights for Sustainable Generosity



The Generosity Report:
Data-Backed Insights for Resilient Fundraising



We need to see people



The Recurring Giving Report:
Data-Backed Insights for Sustainable Generosity

People give because they are 
passionate about a cause.

It is part of their identity.



We need to overcome fear



Fear Says:

“If I don’t do exactly the right thing, 
I will bother my donors.

They won’t donate, and I will fail.”

Data Tells Us:

“People are generous, and they 
want to change the world.

We can make that happen.”



But how do we get there?



1. Redefine generosity

2. Prioritize people 

3. Talk to them like 
people
4. Make them partners



Your community wants to support 
your work.

Let them.



Get your copy of 
the report!


