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When did it start, where is your company located? What services/products do you provide?

Beginning as a small office in Kansas City, Creative Planning was founded on the belief that clients
deserved a better way to grow and manage their wealth. When President and CEO Peter Mallouk
purchased the company in 2004, he made it his goal to see that belief through by establishing a
people-first culture and a vision of serving clients through every phase of their financial lives.

BerganKDV recently joined Creative Planning. Creative Planning is most known for being a top tier
wealth management firm that provides investment management services and full comprehensive financial
planning in-house. Creative addresses all aspects of financial planning from estate planning, tax strategy,
and risk management to retirement, education, charitable planning, and business advisory — using all
in-house specialists. With the addition of BerganKDV, Creative Planning also able to assist clients with
external business services such as payroll, technology support, business tax, and attest work to name

a few.

How many employees do you have?

Creative Planning has around 2,300 employees across the United States with close to 300 of those being
Business Tax and Audit team members.

What is your company business philosophy/mission statement?

Creative Plannings core values are Character, Passion, Teamwork, and Growth. These values define
our work and empower our decision-making to provide an elevated client experience and culture unlike
anywhere else.

What are your goals for the company in five years?

Creative Planning’s five-year plan would be continuing to help clients with their personal and professional
financial needs.

In what ways are you involved in your community.

Every day, Creative Planning is helping clients achieve financial freedom. But there are many individuals
and organizations within our communities that are underserved or don’t have access to the resources they
need. For the last 20 years, our giving has been focused on those among us who need that support while
they work through tough times or simply need a little assistance to give them a better chance at success.
In spring 2021, Creative Planning and their leadership team opened ‘Pathway Financial Education’ center.
The center offers free classes to small business owners, adults and youth, and many of Creative
Planning's employees teach courses in financial planning, tax services, law, business management,

and more.

In addition to the thousands of hours our local team dedicates to volunteering in their communities,
Creative Planning has provided full-tuition scholarships and mentorships to underprivileged students,

built a basic needs distribution center, and provided 30 million meals to those who rely on the school
system for food.

Creative Planning is committed to supporting worthwhile causes across the country, particularly those that
are close to our clients' and employees’ hearts and help contribute toward a better life for those most in
need. Every year, Creative Planning give several hundred thousand dollars to charities across the country.

If you had to describe your company in one word what would it be? Supportingf
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Federal Regulators Say Amazon Could be Held Responsible
for Faulty Goods Sold on its Marketplace

In a landmark order, the U.S. Consumer Product Safety Commission (CPSC) said the agency
unanimously agreed Amazon "fits squarely” within the definition of a distributor of goods and bears
responsibility for the recall of faulty items.

Federal regulators have determined that Amazon can be held responsible for defective goods sold by
third-party merchants on its online marketplace, rejecting the company’s position that it's merely an
intermediary between consumers and sellers.

As part of the agency’s decision, Amazon is required to develop a plan §
to notify purchasers and the public about the product hazards, as well
as offer shoppers refunds or replacements for the affected products.

accounts for approximately 60% of the company’'s e-commerce sales. While the marketplace has
helped Amazon bring in record revenue, it has also proven to host counterfeit, unsafe, and even expired
goods. The company has previously said it invests hundreds of millions of dollars per year to ensure
products sold are safe and compliant.

The decision addresses a thorny issue that's been debated for years.
In numerous lawsuits, Amazon has maintained it just serves as the
conduit between buyers and sellers on its marketplace and that it's
not involved in the sourcing or distribution of products sold by third-
party sellers, removing it from liability. It has been a successful
defense for Amazon in the past, including in a 2018 case concerning
the purchase of a faulty hover-board that exploded and burned
down an Amazon shopper's house in Tennessee. In other cases, federal courts and legislators have said
the e-commerce giant should be held liable.

Dating back to 2021, the CPSC sued Amazon to force it to recall hundreds of thousands of products that it
deemed hazardous. At issue were 418,818 goods sold through Amazon, including faulty carbon monoxide
detectors, hairdryers without electrocution protection, and children’s sleepwear that posed a burn risk.

Amazon argued in its response to the agency complaint that it should

be characterized as a third-party logistics provider, saying it only
receives and transports the products sold through its site.
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