

















Support the Future: Invest in Galveston County’s Young Entrepreneurs. Every contribution, whether monetary
or in-kind, directly fuels the success of Lemonade Day Galveston County. By investing in our youth, you're
empowering tomorrow’s leaders with the skills to thrive in business and life. Your support makes a tangible,

lasting impact on the young entrepreneurs of our community, helping them dream big, learn vital life skills, and
build a brighter future for all.

Main Squeeze Investor - $5,000

Fresh Squeeze Investor - $2,500

¢ Company logo on Lemonade Day backpacks and t-shirts

¢ Opportunity to include flyers or coupons in the backpacks

e Prominent logo placement and hyperlink on the Lemonade Day website
¢ Opportunity to include flyers at Lemonade Day stands prior to the event









Health Panel featuring doctors discussing womnls health issues.

Inspiration Program Partner -$1500

e Logo on all program materials located on all tables.
e ReServed tabletor 8
* Recognition at the event.

Photo Booth Partner - $1200
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Dine with us under the stars & enjoy a family-style meal crafted by local chefs & restaurants. This is an
opportunity to come together with the community and break bread.
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» Program referred to as Together at the Table Presented by
“Name of Business”

* 16 tickets. Recognition at the event.

e logo on Top of all marketing materials, banner for event,
social media posts, and website.

* Logo shining on building during event.

* Brief speaking opportunity at event. Includes ! - pg ad in
digital magazine.

e Limit!

T _jerN_prlcp

Nfmrm™ mmrf N_prlcp

¢ 10 tickets. Recognition at the event.

¢ Logo on all marketing materials, banner for event, social
media posts, and website. Includes /2 - pg ad in digital
magazine.

¢ Logo shining on building during event.

e Limit2

o 4ftickets. Recognition at the event.
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¢ 2 tickets. Recognition at the event.



November 2026
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e Small logo on t-shirt
[ ticket to the Nutcracker
e 1/4-page ad in the November or
January digital magazine.

¢ |ogo on all marketing materials, social media posts, and
website.
¢ Includes /2-page ad in digital magazine






