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NCMHA Chapters
Capital Area: Counties Served: Durham, 
Chatham, Harnett, Johnston, Lee, Nash, Person, 
Orange, Wake, Wilson 
Cape Fear: Counties Served: Brunswick, Colum-
bus, New Hanover, Pender
Crystal Coast: Counties Served: Carteret, Cra-
ven, Duplin, Jones, Onslow, Pamlico
Eastern Carolina: Counties Served: Bertie, 
Beaufort, Camden, Chowan, Currituck, Dare, 
Gates, Greene, Hertford, Hyde, Lenoir, Martin, 
Northhampton, Pasquotank, Perquimons, Pitt, 
Tyrell, Wayne
Foothills: Counties Served: Alexander, Burke, 
Caldwell, Catawba, Iredell, Lincoln
Kerr Tar: Counties Served: Granville, Franklin, 
Halifax, Vance, Warren
Piedmont: Counties Served: Alamance, Alleghany, 
Caswell, Davidson, Davie, Guilford, Forsythe, 
Randolph, Rockingham, Stokes, Surry, Wilkes, 
Yadkin 
Sandhills: Counties Served: Moore, Hoke, Cum-
berland, Sampson, Scotland, Robeson, Bladen
Southern Piedmont: Counties Served: Anson, 
Cabarrus, Gaston, Mecklenburg, Montgomery, 
Richmond, Rowan, Stanly, Union
Western: Counties Served: Ashe, Avery, Bun-
combe, Henderson, Jackson, Macon, Madison, 
McDowell, Mitchell, Rutherford, Swain, Transylva-
nia, Watauga, Yancey

For more information on the chapter in 
your area please contact the Association 
offi  ce at 919.872.2740.
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PRESIDENT’S COLUMN

Welcome New 
NCMHA Members

AUTUMN OAKS
A DIVISION OF NODEL PARKS

Winston Salem, NC 

CAPSTONE INVESTMENT 
GROUP, LLC

Cary, NC

COTTAGE COVE
Kannapolis, NC

FCP MHC LAND CO. NC SALES, LLC
Winston Salem, NC

GODDARD & PETERSON, PLLC
Raleigh, NC

HOLIDAY CITY A DIVISION OF 
PELICAN FINANCE, LLC

Jacksonville, NC

HOMESTEAD VILLAGE, A DIVISION 
OF NODEL PARKS

Raleigh, NC

HUNTINGTON PARK INVESTORS
Greensboro, NC

JENSEN’S COASTAL PLANTATION 
A DIVISION OF JENSEN’S, INC.

Hampstead, NC

JONES ESTATES, LLC
New York, NY

MOUNTAIN HOUSING
 OPPORTUNITIES, INC.

Asheville, NC

PINE VILLAGE MHC A DIVISION 
OF PELICAN FINANCE, LLC

Sanford, NC

PISGAH PROPERTY HOLDINGS, LLC
Asheville, NC

SNAVELY FOREST PRODUCTS
Liberty, NC

WILLIAM R. MCLUCAS, CPA, PLLC
Denver, NC

Miller

Last year we were able to convince the General 
Assembly that the sales tax increase imposed 
on our industry was unfair to consumers and 

needed reform.  Members from across the state sup-
ported our grassroots efforts to help get the sales tax 
rate reduced by attending legislative day, contribut-
ing to MaHPAC and corresponding with their legis-
lators.  This was not an easy task but we succeeded 
because of the hard work of our members and their 
willingness to invest both their time and money.

We had several other legislative successes.  
Lenders are now allowed to charge certain fees on personal property loans 
that were already allowed on real property mortgage loans.  This victory 
will help ease the burden for lenders in the manufactured home loan busi-
ness and will encourage other lenders to enter the market.  Additionally, we 
were able to get legislation passed that allows temporary health care struc-
tures to be placed in residential areas without having to go through a local 
zoning ordinance revision.  This legislation was published as the lead story 
on Governor Pat McCrory’s website immediately following his signing the 
bill into law.  Once again, this success was due to the hard work of our mem-
bers visiting personally with their legislators, contributing fi nancially and 
organizing other various grassroots efforts. 

This year we start a new two year legislative term.  There are a lot of 
new faces, new leaders, and legislative staff at the General Assembly.  There 
is important legislation that NCMHA will be pushing for this session and 
legislation being pushed for by other groups, good and bad.  Current issues 
supported by NCMHA include clarity of the consumer notice of cancellation 
law and changes to the manufactured housing titling and lien agent laws.  
These issues are already being discussed and draft legislation is being writ-
ten.  These are the issues that we are aware of; every year there are new laws 
proposed by legislators and we will need to be prepared to take a stand and 
either help get the proposal passed or defeated.  

If we want continued success with our legislative efforts, we need 
every member of NCMHA to help and contribute to our efforts.  One of the 
most effective and easiest ways to help with our efforts is by contributing to 
MaHPAC.  MaHPAC is our political action fund that helps get our voices 
heard by lawmakers and other elected offi cials.  Simply put, money talks 
and the more money we raise for MaHPAC the more successful we will be, 
and because MaHPAC cannot accept corporate contributions the responsi-
bility falls on us as individuals. We need every member to contribute.  Any 
amount makes a difference. Please give back to your industry. If every mem-
ber of NCMHA contributes to MaHPAC, we will be one of the most power-
ful voices at the Capital. 

Please stand up for our industry and contribute to MaHPAC by sending 
your personal check to: MaHPAC, 4911 Departure Drive, Raleigh NC 27616. 
If you want to contribute with a personal credit card you can do so by calling 
1-800-849-6311.

Please make your contribution today, we need you! 
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It’s that time of year again to start making plans to 
attend the NCMHA Annual Meeting and Legis-
lative Day! This year’s event will be a combined 

event Tuesday, June 9th and Wednesday, June 10th 
at the Sheraton Raleigh Hotel in downtown Raleigh, 
NC.

The committee has many exciting events sched-
uled including the MaHPAC golf tournament 
Tuesday morning and a welcome reception fea-
turing heavy hors d’oeuvres, golf awards and the 
MaHPAC Silent Auction Tuesday evening.  Wednes-
day begins with the annual business meeting, where 
members will elect Board Representatives, honor 
outstanding fellow members and get an update 
from the industry’s primary regulator Wayne Good-
win, Insurance Commissioner. Following a buffet 
lunch members will visit the Legislative Building to 
get to know their local Legislators and educate them 
about the industry. The event will wrap up Wednes-
day evening with another opportunity to socialize 

NC State Representative Julia C. Howard Presented
with Steve Zamiara Excellence in Government Award

ASSOCIATION NEWS

Sheraton Raleigh Hotel

NC Museum of History

and discuss important issues with NC Legislators 
at NCMHA’s Legislative Reception at the NC Mu-
seum of History.

Special Event Sponsorships available include: 
the Welcome Reception $2,000, General Session 
$5,000, MaHPAC Golf Beverage Cart or Lunch each 
$1,000 as well as unlimited general sponsorships of 
Platinum $1,000, Gold $750, Silver $500 and Golf 
Hole $250. 

The Sheraton is offering a special rate to NC-
MHA members of $159 for traditional king (non-
smoking) single or double occupancy. NCMHA has 
only retained a small block of rooms, therefore it is 
imperative that you make your reservation early.  
Mark your calendars now to make plans to attend 
this important event! You won’t want to miss this 
timeless tradition! For more information or registra-
tion forms please contact NCMHA at 919.872.2740 
or visit our website at www.nc-mha.org/events.

At a luncheon hosted by NCMHA, North Carolina State Rep-
resentative Julia C. Howard was presented with the Steve 
Zamiara Excellence in Government award honoring her for 

her determination, commitment and untiring efforts to protect and 
preserve affordable housing opportunities for the citizens of North 
Carolina through her support of the manufactured and modular 
housing industry. Pictured left to right are NCMHA 2nd Vice Pres-
ident Tonnie Prevatte, Maynard Wilkins, NCMHA President Keith 
Miller, Representative Howard & Robert Bulla.

Sheraton Raleigh Hotel to Host the 2015 NCMHA Annual 
Meeting & Legislative Day
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STATE  NEWS

What is MaHPAC?
The purpose of the Manufactured and Modular Home-
builders Political Action Committee (MaHPAC) is to 
support North Carolina state legislators, legislative 
candidates, and local offi  cials who identify with and 
support the aims of our Association.  MaHPAC sup-
ports candidates who are concerned about housing 
issues, and who believe in fair and equal treatment for 
factory-built homes.

Why Contribute?
In today’s regulatory and political environment, 
government’s involvement in our industry is at an all-
time high.  Whether through lending, sales transac-
tions, record keeping or taxes, we are regulated by all 
levels of government now more than ever.  Financial 
participation in the political and legislative process 
allows our manufactured and modular housing voice 
to be heard. We must support those candidates who 
support our views.  We must support those candidates 
who are, well frankly, willing to help our industry.  We 
have to raise more awareness about our issues and to 
do that WE MUST RAISE MORE PAC MONEY!

Q & A with Frank Gray, NCMHA Legal Counsel

Q: Are Home Warranties/Service Contracts Sold 
by the Retailer Subject to Sales Tax?

A: Legislation passed in 2013 expanded the sales 
tax base to include the sales price of a service 

contract.   The legislation was modifi ed in the 2014 Ses-
sion by Part VI of HB 1050, Omnibus Tax Law Changes.   
It clarifi es that service contracts include warranty agree-
ments and extended warranty agreements by which 
the seller agrees to maintain or repair tangible personal 
property. The law is aimed at the service contracts typ-
ically sold with appliances, electronics, cell phones and 
automobiles. The tax does not apply to service contracts 
for items sold at retail that become part of real property 
unless the service contract is sold at the same time as 
the item of tangible personal property covered in the 
contract. Manufactured homes sold at retail as a “home 
only” transaction, would be treated as a sale of tangi-
ble personal property. So an extended warranty sold 
by the retailer with the home would be covered by this 
new law.  If the manufactured home was part of a “land 

home” real estate transaction (no title issued or the 
title cancelled), then it is possible that the real estate 
exemption might apply.   But that might be a close 
question and depend on how the transaction is struc-
tured.  If we are only talking about $500 -$600 for the 
retailer’s warranty contract, it would be safer just to 
collect the sales tax - 6.75% (7% in some counties) or 
approximately $40.     

It’s important to mention that this particular bill 
is part of a larger “tax reform” effort by the Republi-
can leadership in our General Assembly, supported 
by our Republican Governor.  Already, the Legisla-
ture has reduced our state’s personal income tax rate 
from a high of 7.75% to 5.7% this year.  Likewise, the 
corporate income tax rate has been reduced from 
6.9% to 5% this year.   Where sales tax is concerned, 
the concept is to broaden the sales tax base, while 
looking to lower the overall rate in the future.  The 
sales tax rate may follow suit if the economy contin-
ues to improve.   
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NATIONAL NEWS

HUD Memo on Manufactured Homes Designed, 
Built or Sold for Other than Single Family Use

In October 2014 the U.S. Department of Housing 
and Urban Development issued a memo regarding 
manufactured homes designed, built or sold for 

purposes other than Single Family Use to all industry 
stakeholders for clarity, uniformity and consistency 
of the Department’s position and as a reminder of 
potential penalties for violations of the Manufactured 
Home Procedural and Enforcement Regulations (24 
CFR Part 3282).

§ 24 CFR 3280.2 states:
Manufactured home means; ... 320 or more 
square feet, and which is built on a perma-
nent chassis and designed to be used as a 
dwelling...
Dwelling unit means; one or more habitable 
rooms which are designed to be occupied by 
one family with facilities for living, sleeping 
cooking and eating.

§24 CFR 3282.8(1) states:
“Multifamily homes.  Mobile homes de-
signed and manufactured with more than 
one separate living area are not covered by 
the standards and these regulations.”

The regulations set the responsibilities and re-
quirements for all stakeholders and accordingly, 
manufacturers may not design or build manufac-
tured homes labeled pursuant to the National Man-
ufactured Home Construction and Safety Standards 
for multifamily or other non-single family residential 
use.  Moreover, any manufactured home built under 
the federal program and bearing a HUD Certifi cation 
Label may not be sold for purposes other than Single 
Family Use.

To avoid civil and criminal penalties associated 
with failing to comply with the regulations (refer to 
24 CFR 3282.10), the Department is seeking your co-
operation and heightened attention in ensuring that 
manufactured homes designed, manufactured and 
sold under the provisions of the Federal Manufac-
tured Home Construction and Safety program are 
only for Single Family Use.

Moving forward, the Department will be refer-
ring cases involving manufactured homes designed, 
built or sold for other than Single Family Use to its 
Offi ce of General Counsel for further enforcement ac-
tion. If you have any questions regarding this issue, 
please contact your agency’s  HUD liaison of this 
offi ce at (202) 708-6423.

Manufactured Housing Fire Safety Report 
Reveals Good News

The National Fire Protection 
Association (NFPA) has 
updated its 2011 report on 

manufactured home fi res, and the 
news continues to be positive.

 According to the report, man-
ufactured homes had a 2007-2011 
fi re death rate per 100,000 units 
that was roughly the same as the 
rate for other one-or-two single 
family homes.  Manufactured 
homes built after the introduction 
of the HUD Code in 1976 have 

lower rates of civilian deaths per 
hundred reported deaths than pre 
HUD-Code homes.  The 2007-2011 
death rate was 57% lower than 
for post standard homes for pre-
standard manufactured homes.

 According to the report “If all 
pre-HUD standard manufactured 
homes were removed from the 
inventory, the  fi re death rate per 
100,000 occupied manufactured 
homes would be estimated at 1.9, 
or well below the range estimated 

for the rate for other one- or two-
family homes.”

The report found a disturb-
ingly high rate of smoke alarm 
removal by occupants of manu-
factured homes.  Smoke alarms re-
portedly are missing in half (51%) 
of all manufactured home fi res 
where smoke alarm status was re-
ported.  Smoke alarms are required 
by the HUD Code.
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Warranty Obligations Assure Good Business

Goodwin

Among the regulations the Depart-
ment of Insurance’s Manufactured 
Housing Division must enforce un-

der state law are warranty obligations. Ac-
cording to law, all manufacturers, dealers 
and suppliers of manufactured homes must 
warrant any home sold in this state for a pe-
riod of at least 12 months. These warranties 
protect the consumers, but they also protect 
you as members of the manufactured home 
industry.  

Manufacturers’ one-year warranties 
must guarantee that all structural elements, plumbing systems, heat-
ing, cooling and fuel burning systems, electrical systems and any other 
components included by the manufacturer are manufactured and in-
stalled free from any substantial defects. Under the manufacturer’s 
warranty, poor workmanship in the construction of the home is con-
sidered a substantial defect. Also, any damage to materials during nor-
mal use of a manufactured home that has been reasonably maintained 
and cared for may be evidence of a substantial defect.

As a dealer, you must warrant that any modifi cations or altera-
tions you complete or authorize on the manufactured home are in 
compliance with safety standards. If an alteration or modifi cation does 
result in a substantial defect, the dealer will be held responsible, not 
the manufacturer. The dealer is also accountable for the transportation 
of the manufactured home and the set-up operations for homes that 
they sell.

Suppliers must extend any warrants offered in the ordinary sales 
of their products to the buyers of manufactured homes. The manufac-
turer’s warranty shall remain in effect regardless of a supplier’s war-
ranty.

The set-up contractor must follow all applicable standards during 
set-up operations. If a substantial defect does occur during the course 
of installation of a manufactured home, the set-up contractor will be 
held responsible. 

While it is the Department of Insurance’s responsibility to enforce 
the warranty obligations of manufacturers, dealers, suppliers and set-
up contractors, it’s your responsibility to follow these obligations un-
der state law and the provisions of your license. I appreciate our licens-
ees’ efforts to meet your obligations, and I hope you will all continue 
to meet the highest professional standards in the future. Together we 
can  provide North Carolinians safe and affordable housing and build 
a lasting reputation of good service from the industry.

INSURANCE COMMISSIONER’S COLUMN 

General Contractor’s 
Seminars
The Professional Development 
Committee has coordinated 
with Contractor’s Seminars to 
off er a one day General Con-
tractor’s Course to the mem-
bership.  A member can attend 
any of Contractor’s Seminars 
regularly scheduled course 
for a discounted membership 
price.  For more information, 
contact Bobbi Peterman at 
919.872.2740.

March 6, 2015
Hampton Inn
Mooresville, NC

March 7, 2015
Doubletree Hotel
Durham, NC

April 9, 2015
Doubletree Biltmore
Asheville, NC

April 11, 2015
Doubletree Hotel
Durham, NC

May 8, 2015
Hampton Inn
Mooresville, NC

May 9, 2015
Doubletree Hotel
Durham, NC

June 3, 2015
Doubletree Biltmore
Asheville, NC

June 5, 2015
Doubletree Hotel
Durham, NC

Note:  All dates on calendar are tentative.  
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The HUD MHCC Meets for the First Time in Two Years

The HUD Manufactured Housing Consensus 
Committee (MHCC) met December 2-4 in Ar-
lington, Virginia. It was the fi rst in-person 

meeting since October 2012 and the MHCC met for 
a full three days rather than the 2 1/2 in previous 
years.  MHI and its eight member representatives par-
ticipated during the meeting.  They provided public 
comments on the business before the committee, and 
made a number of recommendations to HUD and the 
MHCC, including the following:
• A change in the HUD regulations to further clar-

ify that RV/Park Models are not manufactured 
homes and should not be regulated as such. 

• That the MHCC thoroughly and seriously review 
the consensus recommendations of the DOE AS-
RAC Working Group on Manufactured Housing 
to ensure that the energy effi ciency standards pro-
posed take into consideration the affordability of 
manufactured homes to consumers. 

• DOE utilize HUD’s framework under the HUD 
Procedural and Enforcement regulations for com-
pliance and enforcement of any new energy effi -
ciency standards. 

• HUD reverse or substantially modify its current 
policy requiring costly, time consuming and un-
necessary alternative construction approvals for 
attached garages, including retroactive Subpart I 
investigation and correction of homes previously 
sold with attached garages. 

• Greater fl exibility for HUD Code homes to be 

utilized for certain multifamily purposes such as 
offi ces for retailers, certain types of farmworker 
housing and housing used by workers in the oil 
and gas industries. 

• Several proposed changes and updates to the 
HUD Code and procedural and enforcement reg-
ulations which will provide for more fl exible, less 
costly, and more innovative design and construc-
tion methodologies.
The MHCC has a new Administering Organi-

zation, Home Innovations Research Labs, formerly 
known as the NAHB (National Association of Home-
builders Research) foundation.  Home Innovations 
was the sole bidder for the HUD RFP issued last year.  
The Systems Building Research Alliance (SBRA) sub-
mitted a bid but withdrew because of prohibitive costs 
associated with becoming certifi ed by the American 
National Standards Institute (ANSI), as required by 
the Manufactured Home Improvement Act of 2000.

We all know how tough the economy is, but in these times 
it is even more important to give!  When debating about 

where to invest your hard earned money, think about giving 
your tax deductible donation to the Scott Morton 
Educational Trust today!  It is worth every penny!  

For more information on how you can contribute to 
this important fund please contact Bobbi Peterman at 

1.800.849.6311 or bobbi@nc-mha.org.

GIVE TO THE 
SCOTT MORTON EDUCATIONAL TRUST 

TODAY!
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Have you ever heard of a little known observance called National 
Sunshine Week? Sunshine Week occurs each year in mid-March, 
coinciding with James Madison’s birthday and National Free-

dom of Information Day on the 16th.  During Sun-
shine Week, hundreds of media organizations, civic 
groups, libraries, nonprofi ts, schools and other par-
ticipants engage in public discussion on the impor-
tance of open government through news, feature ar-
ticles and opinion columns; special Web pages and 
blogs; infographics; editorial cartoons; public service 
advertising; public seminars and forums. This is a 
week set aside to help citizens understand the im-
portance of having an open government.  

This observance made me think of our industry and the access we have 
to a variety of information within our own local and state government.  In-
formation that is crucial to the success of our business concerning issues 
such as zoning ordinance amendments, changes to the permit process, new 
laws, legal and public notices, fees, and so forth are all available to us.  We 
just have to make the commitment of staying in touch and informed about 
what’s happening in our area. Here are a few tips to consider:

• Call your city or county manager and ask to receive the 
agendas for upcoming city council or county commissioner 
meetings

• Talk to your local elected offi cials and ask to be appointed 
to serve on the planning board, board of adjustments, etc.

• Volunteer in community activities
• Attend city council and county commissioner meetings
• Frequently search your local government web sites for 

current happenings & updates
• Check the “fi ne print section” of your local newspaper for 

notices and announcements

It is our right and responsibility to get involved, whether it is in lo-
cal public hearings; checking local papers for notices on upcoming zoning 
meetings; or fostering and maintaining positive relationships with local 
offi cials, including planners and inspectors.  So as National Sunshine Week 
approaches, please consider getting more involved with and informed 
about your community.  

Lovin

Calendar of Events

The following is a list of events 
that NCMHA will be hosting in 
the coming months including 
Board of Directors dates.  Please 
mark your calendars and plan 
on attending!

March 11, 2015
NCMHA Board of Directors Meeting
Raleigh, NC

March 18, 2015
Registered Housing 
Specialist Seminar and State Test
Raleigh, NC 

April 8, 2015
Registered Housing 
Specialist Seminar and State Test
Raleigh, NC

May 13, 2015
Registered Housing 
Specialist Seminar and State Test
Raleigh, NC 

June 9 -10, 2015
NCMHA Annual Meeting & 
Legislative Day
Sheraton Raleigh Hotel
Raleigh, NC

June 17, 2015
Registered Housing 
Specialist Seminar and State Test
Raleigh, NC 

October 15 -25, 2015
NC State Fair
Raleigh, NC

EXECUTIVE DIRECTOR’S COLUMN

INCLUDE THE NC MANUFACTURED  AND MODULAR HOUSING 
NEWS IN YOUR 2015 BUDGET!

Are you interested in targeting industry members with your advertising? 
Then you need to advertise in this news magazine! Reserve your ad space 

today! Call 919.872.2740 or e-mail bobbi@nc-mha.org for a current rate list
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By now, industry participants 
should be very aware of the 
“Big 8” Dodd-Frank regula-

tions that have been implemented 
since January of 2014. The pur-
pose of this paper is not to rehash 
those eight rules but to focus on 
the New Appraisal and Valuation 
fi nal rules that were released near 
the end of 2013.  Like many of the 
other rules, what we thought we 
were getting and what we ended 
up with were signifi cantly differ-
ent. The proposed rules released 
earlier in 2013 provided, in large 
part, exemptions from appraisal 
and MHI and many members and 
state associations wrote comments 
in support of the proposed rule.

Everyone should understand 
that the Appraisal rules were not 
developed by CFPB alone, but by 
a multi- agency task force charged 
with coming up with a viable rule. 
While we were very involved in 
the process on the front end, the 
deliberative process was done af-
ter review of all comments includ-
ing those of Consumer Advocacy 
Groups opposed to the exemp-
tions provided in the proposed 
rule.

When CFPB released the fi -
nal rule the rulemaking body rec-
ognized that the new rules were 
going to have a signifi cant impact 
and would take some time for the 
industry to develop an appropri-
ate system to comply with the 
rule.
The Appraisal And Valuation 
Rules

While I would like to refrain 
from using what some may con-

sider technical terms, everyone 
should know the type of appraisal 
or valuation required on different 
types of loans and which loans 
may not require an appraisal or 
valuation at all. The important 
thing is, I want people to under-
stand it and know many have 
been working hard since the end 
of last year to develop a reliable 
and economical way of comply-
ing.
Land and Home Transactions 
for New Homes and Preowned 
Homes

Beginning July 18, 2015, (all 
applications after that date) all 
land and home transactions will 
require what is called a USPAP 
Appraisal.  In simple terms, it 
is the same type of certifi ed ap-
praisal done on site built homes by 
a licensed and certifi ed appraiser.
Exceptions:
• If the loan is a QM (qualifi ed 

mortgage) and has an APR 
less than the APOR (aver-
age prime offer rate) + 1.5%, 
no appraisal is required.  In 
today’s market for a 15 year 
loan that would be an APR of 
4.875%. For a 30 year loan, that 
would be an APR of approxi-
mately 5.7%.   In the manufac-
tured housing world, unless 
this is a loan being sold to the 
GSEs or in a GNMA pool for 
FHA title II loans, most loans 
are going to be over these rates 
and, therefore, will require an 
appraisal.

• No appraisal is required if 
the loan amount is less than 
$25,000.

• On a new home and land 
transaction, no interior inspec-
tion is required (which makes 
sense since the home is being 
built and going down a pro-
duction line at the factory). In 
this case, the appraiser will do 
a “Plans and Specs” appraisal 
on the blueprints and other 
data available from the man-
ufacturer. The appraiser will, 
however, still inspect (not ap-
praise) the home after installa-
tion but prior to occupancy.

Home Only transactions
The new rules for these loans 

bring additional change.
The new rules “exempt” the 

home only from the USPAP ap-
praisal rules if the lender provides 
one of these three items to the con-
sumer 3 days prior to the close of 
the loan transaction. Again, loans 
of $25,000 or less are not required 
to have a valuation.
1. The manufacturer’s invoice, 

or
2. A valuation based on a Cost 

Valuation Guide, or
3. A valuation performed by 

an individual or company 
trained and experienced in 
the valuation of manufac-
tured housing, so long as the 
individual or company has no 
fi nancial interest in either the 
home sale or the loan.

What Is Being Done To Be In 
Compliance With These New 
Rules By July 2015?

The Dodd-Frank Task Force 
along with other key stakeholders 

Preparing For Consumer Financial Protections 
Bureau’s New Appraisal And Valuation Rules

continued on page 14
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The factory built home displayed by NCMHA at the 2014 North 
Carolina State Fair, in Raleigh, NC, once again, changed people’s 
perceptions about factory-built housing.

Each year, the Regulatory Affairs Committee works on the project of 
placing a manufactured or modular house at the State Fair.  Thousands 
of fairgoers have the chance to tour the home and fi nd out more about 
the industry and its products.  This project is the biggest public relations 
event that the association does during the year.

This year, the 1,200 sq. ft. manufactured home, produced by Schult 
Homes - Rockwell, was placed in a prominent spot near Gate 2 which 
made the home either a fi rst or last stop for many fairgoers. Over 40,000 
people toured the house and were given information about factory-built 
housing.  

A special thanks to all of the companies that  sponsored this project 
including: Schult Homes - Rockwell who provided the home, Batchelor 
Supply, Inc. and Exteria Building Products who provided the skirting 
and Blevins Inc. who provided the HVAC.

The committee would also like to thank all of the individuals who 
gave up time to “man” the house during the 11 day event.  The project 
would not have been a success without their help!

A list of consumers requesting information on factory built housing 
is available to members.  Contact Dana Fox at 919.872.2740.

NCMHA Shows Factory-Built 
Home at 2014 NC State Fair

ASSOCIATION NEWS

Scott Morton Educational Trust 
Fund Accepting Applications 
for 2015 Scholarships

The NCMHA Scott Morton Educational Trust is accepting scholarship applications for 2015. Scholarships are 
awarded to the top applicants based on a combination of need and merit to graduating high school seniors; 
adults attending college, junior college or technical school; or to students with special educational gifts or 

needs.  Awards are for one year, but scholarship recipients will be eligible for consideration for renewal if they 
make satisfactory progress in their studies. Scholarships will be limited to Undergraduate Studies Only.
To be eligible for consideration an applicant MUST:

• be nominated by an employee of a NCMHA member fi rm and have a family member in the manufac-
tured or modular housing industry

• have a 3.0 GPA or higher
• have graduated from high school within a two-year period

For an application packet with nomination form, download at www.nc-mha.org, e-mail Bobbi Peterman at bobbi@
nc-mha.org or contact NCMHA at 800.849.6311 / 919.872.2740. Deadline for Applications:  April 03, 2015
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Ground Anchor Installation-Final Rule

The fi nal rule on ground an-
chor installation, published 
on September 10, 2014, 

amends the Manufactured Home 
Model Installation Standards by 
revising existing requirements 
for ground anchor installations 
and establishing standardized test 
methods to determine ground an-
chor performance and resistance. 

Because there was no gener-
ally accepted method for rating 
and certifying ground anchors, 
states had adopted different re-
quirements for certifying ground 
anchor performance. This fi nal 
rule establishes a uniform test 
method that can be utilized to de-
termine and rate ground anchor 
performance in different soil clas-
sifi cations and may be used by 
states to certify and accept ground 
anchor assemblies for Ground An-
chor Installation. The rule became 
effective on November 10, 2014. 

On July 26, 2013, HUD pub-
lished a proposed rule to amend 
the Manufactured Housing Model 
Installation Standards by adopt-
ing recommendations made by 
the Manufactured Housing Con-
sensus Committee (MHCC) to 
revise existing requirements for 
ground anchor installations, and 
establish standardized test meth-
ods to determine ground anchor 
performance and resistance. 

The performance of conven-
tional ground anchor assemblies 
is critical to the overall quality 
and structural integrity of man-
ufactured housing installations. 
HUD’s proposed rule recognized 
that while the Model Manufac-
tured Home Installation Stan-

dards (24 CFR part 3285) refer-
ence a nationally recognized test-
ing protocol for ground anchor 
assemblies, there is currently no 
national test method to rate and 
certify ground anchor assemblies 
in different soil classifi cations. 

The fi nal rule establishes 
standard test methods for evaluat-
ing ground anchors by the anchor 
assembly/stabilizer plate test 
method, the vertical in-line anchor 
assembly test method, and the 
in-line ground anchor assembly 
test method. These standard test 
methods require determination of 
soil classifi cation by test probe at 
each testing site for each anchor 
assembly being certifi ed. 

Failure criteria is established 
as a displacement of 2 inches in 
either the horizontal or vertical 
direction prior to reaching a total 
working load of 3,150 pounds, or 
when the ground anchor head dis-
places 2 inches in the vertical di-
rection or 3 inches in the horizon-
tal direction prior to reaching a to-
tal load of 4,725 pounds, or when 
any component of the ground an-
chor shaft fails prior to reaching a 
total load of 4,725 pounds. 

The fi nal rule requires that 
the working load design value for 
each installation method and soil 
classifi cation be reported in the 
ground anchor assembly listing or 
certifi cation. 

The fi nal rule also permits the 
use of existing ground anchor de-
signs to be used without retesting 
provided each such assembly had 
been previously tested and certi-
fi ed at the design loads required 
by the fi nal rule in the weakest 

soil classifi cation for which the 
anchors were evaluated. 

Use “Want Ads” in the NC MANUFAC-
TURED AND MODULAR HOUSING NEWS 
to buy, sell, trade . . . hire new employees 
or even fi nd a job.  $15 for the fi rst 3 lines 
and then $3 for each line after that.  Con-
tact NCMHA at 919.872.2740 to place 
your ad today!

Producer - Mobile Home Division
Haylor Freyer Coon – Syracuse, NY
Training for this position will be in the Syra-
cuse, NY offi  ce. Position will be located in the 
Virginia/North Carolina area. The incumbent 
shall focus their eff orts on the procurement 
of new insurance accounts as well as the re-
tention of existing accounts. The incumbent 
will also have a strong commitment to the in-
dustry and clients. Develop and expand new 
business accounts using direct solicitation, 
referrals, community, and business associa-
tion involvement. Maintain an active list of 
prospects and clients. Seek opportunities that 
support the agency in meeting its objectives 
with carriers. Acquire all account information 
necessary for quote and application. Prepare 
applications for underwriting according to 
Agency Quality guidelines. Maintain ongoing 
relationships with clients, carrier and client 
service staff  in the handling of accounts. 

Education: College degree in Business or 
related fi eld Experience: At least two years 
prior sales experience Credentials: Licensed 
Agent/Broker, CIC, CPCU preferred. Capabil-
ities: Working ability with a Windows based 
computer system and general offi  ce equip-
ment, excellent oral and written communica-
tion skills, requires extensive travel. 

Successful applicants will join 200 em-
ployee owners in one of the Top 100 Inde-
pendently Owned Insurance Agencies in 
the United States and share in their mission 
to “Deliver Quality Insurance Protection 
with Distinctive and Exceptional Service”.  
For all inquiries please contact Bob Capenos at 
bcapenos@haylor.com 

WANT ADS
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Bipartisan Bill to Preserve Access to Manufactured 
Housing Introduced in the House

Washington, DC - Representatives Stephen 
Fincher (R-TN), Terri Sewell (D-AL), 
Andy Barr (R-KY), and Kyrsten Sinema 

(D-AZ) introduced the Preserving Access to Man-
ufactured Housing Act (H.R. 650) on February 2, 
2015 to alleviate the regulatory burdens that have 
impeded consumers’ ability to purchase manufac-
tured housing, which is a critical resource for low 
and moderate income families across the country.

Introduced by a bipartisan group of members 
who serve on the House Financial Services Commit-
tee, the Preserving Access to Manufactured Hous-
ing Act addresses recent federal regulations imple-
menting the Dodd-Frank Act that do not refl ect the 
unique nature of the manufactured home fi nancing 
and sales process. The underlying consumer protec-
tions of the Dodd-Frank Act will remain in place un-
der this legislation.

“Working families across the country, particu-
larly in rural areas, depend on access to fi nancing 
for affordable manufactured homes,” said Nathan 
Smith, Chairman of the Manufactured Housing In-
stitute. “Manufactured homes are the largest form 
of unsubsidized affordable housing in the nation. 
We thank Representatives Fincher, Sewell, Barr, and 
Sinema for working to correct the federal regulations 
that are having a signifi cant impact on credit avail-
ability for the purchase of manufactured homes. I 
applaud them for coming together to protect con-
sumers’ ability to access homeownership through 
this quality affordable housing option.”

In the 113th Congress, H.R. 1779 was cospon-
sored by 114 Members. The legislation was passed 
by the House Financial Services Committee by a 
voice vote on May 22, 2014. Companion legislation 
in the Senate, S. 1828, was cosponsored by 16 Sena-
tors.

“Despite having broad-based bipartisan sup-
port in the 113th Congress, the bill did not make it 
through the process prior to adjournment. We hope 
to keep the momentum building for quick passage 
during this session of Congress. The lack of relief 
from these regulations has been having a devastat-
ing impact on low and moderate income consumers 
in need of access to affordable housing.”

The Preserving Access to Manufactured Hous-
ing Act amends the thresholds that have caused 
small balance manufactured home loans to be clas-
sifi ed as high-cost. Due to the increased lender li-
abilities associated with making and obtaining 
high-cost mortgages, many lenders have exited the 
manufactured housing market, denying access to 
necessary credit for new and existing manufactured 
homes. While the cost of originating and servicing 
a $250,000 loan and a $25,000 loan are generally the 
same in terms of real dollars, the cost as a percent-
age of each loan’s size is signifi cantly different. This 
difference causes the smaller-sized manufactured 
home loan to potentially exceed the new thresholds 
and be categorized as high-cost, even though there 
is nothing predatory about the features of the loan.

The bipartisan legislation also clarifi es that 
manufactured home retailers and salespersons are 
not loan originators. The new CFPB defi nition of 
a loan originator is based on traditional mortgage 
market roles that do not equate with the business 
model of the manufactured housing industry, in-
cluding lending and retail sales practices. While 
they are in the business of selling homes and do not 
originate loans, manufactured home retailers and 
sellers currently run the risk of being considered 
mortgage loan originators. This bill excludes man-
ufactured housing retailers and sellers from the def-
inition of a loan originator, so long as they are only 
receiving compensation for the sale of the home and 
not engaged in fi nancing the loans.

“Folks on the Hill need to know how important 
access to credit is for our customers and that these 
federal rules are having a negative impact on their 
ability to become homeowners,” Smith said. “Con-
gress has the opportunity to make this right for con-
sumers before it is too late and we hope this bill is 
moved through the process quickly.”

Companion legislation is expected to be intro-
duced in the U.S. Senate in the coming weeks.

If you have any questions, please contact MHI’s 
Senior Vice President, Government Affairs, Lesli 
Gooch, Ph.D. at (703) 558-0660 or lgooch@mfghome.
org.
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such as retailers (both large and small), community 
owners (both large and small), industry lenders and 
manufacturers have had a seat at the table in pro-
viding input.

There were two clear choices of companies that 
could provide the necessary resources and services 
for the industry.  Our group has met with NADA and 
DataComp on numerous occasions and asked them 
if they were interested in being part of the industry 
solution. It is important also to understand that each 
company approaches valuations differently. NADA 
develops their “depreciated retail value” using the 
cost methodology running manufacturer cost infor-
mation through their system and DataComp uses 
the comparable market methodology by developing 
their valuations based on actual sales that occur in 
the marketplace between a willing seller and a will-
ing buyer.

This rule requiring the valuation be provided to 
the consumer three days before loan closing changes 
the dynamics of how our lending on chattel loans 
and even land and home loans that are held in port-
folio (as opposed to selling to GNMA, Fannie Mae 
or Freddie Mac) have previously been handled.

NADA, as most people know, provides the 
“CONNECT” system for the industry.  Once NADA 
receives cost information from the manufacturers, 
they then subject these costs to various algorithms 
which then determine average mark-ups and other 
regional and location adjustments for their depreci-
ated retail values.

DataComp is a 27-year old company that has 
provided appraisals and valuations on preowned 
homes and some new homes (for some lenders who 
do not use the advance method of lending), and has 
developed a database of over a million preowned 
home sales. When asked to provide a valuation, 
the subject home information is submitted to them 
and then they use their database of homes that most 
comparably compare to the subject home.

In order to prepare for the task of providing 
valuations on new homes, both companies are being 
provided the previous fi ve years of sales fi nanced 
by the industry’s fi ve main lenders. In short order, a 
system to capture cash sales and fi nancing by other 
lenders (other than the fi ve main lenders) will be de-
veloped so that DataComp will have the entire mar-

ket sales to consider in their valuations and NADA 
will have historical data to feed their system and po-
tentially adjust the algorithms in the process.

Once both companies are fully ready, here is 
how it will generally work with each company.

NADA’s CONNECT system is accessible by the 
internet. The lender will be responsible to input all 
pertinent data related to the transaction including 
the home’s make, model and year of manufacture 
as well as all options installed at the factory and any 
options that are installed by the retailer. Also, the 
location where the home will be sited must be pro-
vided. The rules state also that the lender must ac-
cept the various adjustments applied by the system 
and cannot make changes on their own.

DataComp will require just two documents. 
The lender will be asked to electronically send the 
manufacturer invoice along with the purchase agree-
ment which will show all options included with 
the sale and also the site information.  DataComp’s 
appraisers will then use that sales information and 
pull from their database “comparable sales” of like 
homes in size, quality, options and in as close prox-
imity to the site as possible.

In summary, each company is in the process of 
entering well over 1 million data points into their 
systems so they will be refl ective of the historical 
market and the current market.

NADA is still evaluating their costs in prepa-
ration to determine the cost of their valuations. It is 
hoped that they will be competitively priced.

DataComp believes that with a reasonable por-
tion of the market valuations they can get the cost of 
the valuation down to or below $50.00.

Both companies are to be commended for their 
commitment of resources, time and effort in helping 
the industry prepare for this signifi cant change to 
the business.  Members of the Task Force are confi -
dent that having these options available for chattel 
transactions will lead to a seamless integration into 
the lending process.
By Dick Ernst, Chairman, MHI Financial Services Divi-
sion and President, Financial Marketing Associates, Inc. 
Ph: 214-335-2708 Email: Dick@FinmarkUSA.com 

New Appraisal And Valuation Rules  continued from page 10 
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Through November 2013Through November 2014

Shipments
Market

Share
Percentage 

Change

New England

Middle Atlantic

East North Central

West North Central

South Atlantic

East South Central

West South Central

Mountain

Pacifi c

983

2,759

4,873

3,214

11,277

8,190

19,674

4,060

3,905

1.6%

4.6%

8.2%

5.4%

18.9%

13.7%

33.0%

6.8%

6.6%

884

2,737

4,491

3,120

10,828

8,204

18,118

3,906

3,320

Shipments
Market

Share

1.3%

4.8%

8.2%

5.5%

19.3%

14.6%

32.8%

6.7%

5.7%

11.2%

0.8%

8.5%

3.0%

4.1%

-0.2%

8.6%

3.9%

17.6%

Through November 2014

Shipments
Market

Share

1.   Texas

2.   Louisiana

3.   Florida

4.   Mississippi

5.   California

6.   Alabama

7.   North Carolina

8.   Michigan

9.   Kentucky

12,778

4,112

3,469

2,382

2,373

2,222

2,151

2,014

1,962

21.4%

6.9%

5.8%

4.0%

4.0%

3.7%

3.6%

3.4%

3.3%

10.  South Carolina

35,373

3.2%

59.3%

Percentage 
Change

14.4%

3.7%

25.4%

7.2%

18.1%

0.1%

-10.6%

32.9%

-6.4%

0.4%

9.6%

Through November 2013

Shipments
Market

Share

11,168

3,967

2,766

2,223

2,010

2,219

2,405

1,515

2,097

19.9%

7.1%

4.9%

4.0%

3.6%

3.9%

4.3%

2.7%

3.7%

Rank

1,902

32,272

3.4%

57.4%

1

2

3

5

8

6

4

12

7

91,910

Shipments Production

Single-
Section

Multi-
Section

Total 
Shipments

75 117 192

Single-
Section

Multi-
Section

Total 
Shipments

106 103 209

North Carolina

236 209 -11.4%Home Production

Home Shipments

2013 2014 % Change

198 192 -3.0%

HUD CODE 
November 2014

MODULAR
3rd Quarter 2014

Shipments of Modular Homes by State Ranked 
from Highest to Lowest

3rd Quarter 2014

Modular 
Shipments

% of 
Total

Minnesota

North Carolina

Pennsylvania

North Dakota

New Jersey

Virginia

Massachusetts

Iowa

Illinois

Maine

Wisconsin

Indiana

Texas

Montana

New York

South Carolina

Michigan

Maryland

Colorado

Nebraska

Florida

508

321

288

254

252

250

131

124

111

100

99

84

83

78

66

61

51

47

47

13.2%

68

8.3%

3.4%

6.5%

6.6%

6.6%

7.5%

Ohio

Tennessee

South Dakota

Connecticut

Louisiana

West Virginia

Delaware

Missouri

94

90

87

85

47

42

38

38

34

3.2%

2.9%

2.6%

2.6%

2.4%

2.3%

2.3%

2.2%

2.2%

2.2%

2.0%

1.8%

1.7%

1.6%

1.3%

1.2%

1.2%

1.2%

1.1%

1.0%

1.0%

0.9%

New Hampshire 31 0.8%

Vermont 17 0.4%

Georgia

Rhode Island

Alabama

6 0.2%

5 0.1%

4 0.1%

North Carolina Product Mix
November 2014

STATISTICS

2015 Association 
Directories are Here!

The 2015 NCMHA directories are 
here.  Have you received yours?  
If you haven’t please contact 
the association offi  ce for more 
information, 919.872.2740
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 A/C and Split Heat Pumps featuring AccuCharge® are
 designed to meet 13 SEER -15 SEER applications

 Package Heat Pump and AC Systems that meet all HUD
 and modular applications

 Industry leading warranty with 1 Year Labor/10 Year Parts
 on condensers utilizing AccuCharge®

 Improved installation efficiency with AccuCharge®
 resulting in reduced time and labor costs for new system
 and change out installations

 Shipping available to the factory, dealer or installer

 Revolv® HVAC systems utilize AccuCharge® technology
 specifically engineered to meet the challenges of the
 manufactured housing industry


