


Tourism is Stone 
County’s #1 industry.
Every single business in this region is affected 
by how many visitors choose the Table Rock 
Lake area as a vacation destination.





Participants are asked open ended questions.  With many of the 
questions they’ll also be shown ads from the marketing 
campaigns being evaluated.







Message/Ad Sets
Summer Fishing
Fall/Winter Fishing
General Lake (Relax, Families, 
Watersports)
Silver Dollar City Summer
Silver Dollar City Christmas

Channels
META/Instagram
Google Display
Google Video
TripAdvisor
Native
OTT/Connected TV



The impact of 2023 
Marketing









What does this mean 
for your business?









Traveler Profile













To summarize…
Our advertising funds for media buys come 
from the Missouri Division of Tourism.  
YOU fill the gap.  By being our partner, you 
play a role in this economic impact.





Halo Effect



Halo Effect in Tourism 
Marketing
• The psychology of one characteristic of a brand having an effect upon the 

overall character of that brand is known as a “Halo Effect.” For example, 
travelers’ image of a destination’s advertising can have a positive impact on 
how they view the destination as a place for leisure travel. 

• Knowing this, it is possible to determine the degree to which destination 
advertising also impacts other parts of the destination’s brand—such as 
being a good place to live, work, start a business, attend college, purchase a 
vacation home or retire. 
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