SPEED AND ACCURACY MATTER
DATA FOR DIRECT MARKETING
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SUCCESS OF
DIRECT

MARKETING
CAMPAIGN:

» 20% CREATIVE
e 40% OFFER
* 40% AUDIENCE

40%
AUDIENCE

20%
CREATIVE
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1431 S NO LE HACE AVE, TUCSON, AZ 385713

1421 NORTH LE HACE AVE, TUCSON, AZ 85713

14315 NO LE HACE AVE, TUCSON, AZ 85713

1431 S # LE HACE AVE, TUCSON, AZ 85713

1431 SNOLERACE AVE, TUCSON, AZ 385713

1431 NO LE HACE AVE, APT S, TUCSON, AZ 85713
1431 S LE HACE AVE, TUCSON, AZ 385713

1431 SOUTH NORTH LE HACE AVE, TUCSON, AZ 85713



+ 3,000,000 X .29 = $870,000

*+$870,000 X 5% = $74,000
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FOUNDER & CEO
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