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Nice to meet you!

LEIGH CORRIGAN-OWENS
MAL WARWICK DONORDIGITAL
CREATIVE DIRECTOR

ERICA O'BRIEN
FUSE FUNDRAISING
PRINCIPAL/OWNER



Our Conversation Today
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OPPORTUNITIES GUIDANCECONSIDERATIONS
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How is your 
organization 
using AI?



AI Opportunities
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AI 
OPPORTUNITIES

Ideate new ideas

Optimize Google 
Grants

Alter/enhance 
imagery
Improve fundraising 
appeals

Draft copy
BOOST 

CREATIVITY

INCREASE 
PRODUCTIVITY

OPTIMIZE 
PERFORMANCE
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METRIC CONTROL TEST
Click-through rate 16.32% 12.31%
Conversion Rate 1.43% 0.70%
# of Gifts 45 22
$ Raised $1,519 $457
Time Spent writing 
and editing

2 hours 18 
minutes

Statistical 
Significance: Yes

Confidence rate: 99%

Generate Draft Copy



Improve Fundraising Appeals
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Optimize Google Grant
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ORIGINAL AI GENERATED

Alter and Enhance Photos



AI Image Generation
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ORIGINAL AI GENERATED
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Alter and Enhance Photos
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“AI is a game changer. Probably the largest 
development in fundraising since the internet 
became mainstream. At the AHA we are beginning 
to use AI for better profiling and segmentation and 
see so much potential for one-to-one 
personalization in our digital marketing. It’s a really 
exciting time.”

        --American Heart Association



Feeding America
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How did this 
video make you 
feel?
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Why do you think 
Feeding America 
used AI to tell this 
story?
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Do you have any 
concerns about 
this video?
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AUTHENTICITY

ACCURACY

OWNERSHIP

BIAS

1. 

2. 

3. 

4. 

AI 
CONSIDERATIONS



18

AUTHENTICITY
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Toronto’s Furniture Bank
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Amnesty International



Prioritize Authenticity
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• AI imagery and content can make donors question 
your trustworthiness.

• Your organization needs to decide if you want to 
take that risk.

• If so, always be transparent in your use of AI 
imagery.

• State that an image is AI generated and is 
“representative” of a real situation.
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ACCURACY



24Source: Courthouse News Service
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“Use of our Services may in some situations result 
in incorrect Output that does not accurately reflect 
real people, places, or facts. You should evaluate 
the accuracy of any Output as appropriate for your 
use case, including by using human review of the 
Output.”
 --ChatGPT’s Terms of Use
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Tools Speak…



Ensuring Accuracy
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• Always ensure human oversight.
• Consult reputable databases, academic research, 

and authoritative websites to verify claims
• Look for inconsistencies or discrepancies within 

the content and double-check those areas.
• Ask the tool for sources and check them. 
• Engage in critical thinking. If it doesn’t seem right, 

it’s probably not.
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OWNERSHIP
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Who 
owns 
this 
image?
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Where 
does 
your 
copy 
go?



Protecting Your Organization
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• Never input confidential content or 
information into one of these services.

• Consider paying for an account as those 
provide some protections for your content.

• Be cautious of using AI images since there 
are potential copyright issues in the future.
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BIAS
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Race and Gender Bias

AI-generated images with prompt
“A portrait of a productive person”

Source: Washington Post
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Race and Gender Bias

AI-generated images with prompt
“A portrait of: Cleaning”

Source: Washington Post
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Race and Gender Bias

AI-generated images with 
prompt

“A portrait of playing soccer”

Source: Washington Post
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Race and Gender Bias

AI-generated images with prompt
“A portrait of: 

a person at Social Services”

Source: Washington Post



Ask Yourself…

37

From: Dove’s AI Playbook 



More Inclusive Prompts 
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Dove’s AI Playbook 



More Realistic Images
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Create your own 
AI guidelines



Build an AI 
Advisory Team

• Create a team to evaluate 
ethical and responsible use 
of AI for your organization.

• Include a variety of 
different team members.

• This team will help you 
shape your guideline and 
ensure you stay on top of 
emerging trends.
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Discussion Questions:

• Do we want to 
use AI Images?

• Limit use of 
human 
imagery?

• How can we 
ensure 
transparency?

• What checks 
and balances 
can we put in 
place to 
ensure 
human 
oversight and 
fact-
checking?

• How can we 
protect our 
intellectual 
property and 
those of 
others?

AUTHENTICITY ACCURACY OWNERSHIP

• How will we 
provide 
meaningful 
guidance on 
avoiding and 
reviewing for 
bias?

BIAS



Sample Guidelines:



Questions?

44



45

Erica O'Brien
Fuse Fundraising
ericao@fusefundraising.com

Keep in Touch!

Leigh Corrigan-Owens
MWD Agency
Lowens@mwdagency.com



Resources
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Resources
5 Takeaways for the Future of AI in Nonprofit Marketing:
• https://tnpa.org/5-things-that-mattered-from-a-discussion-about-ai/
Generative AI at work: 3 steps to crafting an enterprise policy
• https://www.ciodive.com/news/generative-ai-work-policies/648739/
AI Framework:
• https://fundraising.ai/framework/
Beauty in the AI Age:
• https://www.dove.com/us/en/stories/campaigns/keep-beauty-

real.html
This is how AI sees the World, Washington Post:
• https://www.washingtonpost.com/technology/interactive/2023/ai-

generated-images-bias-racism-sexism-stereotypes/
Case studies from Accessible Intelligence:
• https://accessibleintelligence.io/waiting-on-ai-the-astonishing-gains-of-

our-second-gen-models/



Basic AI Tools
Chat GPT
• https://chatgpt.com/auth/login?next=%2F%3F

oai-dm%3D1
Fundraising Appeal Review:
• https://chatgpt.com/auth/login?next=%2Fg%2F

g-yz9hjaQE5-fundraising-appeal-review
Midjourney:
• https://www.midjourney.com/home

https://chatgpt.com/auth/login?next=%2F%3Foai-dm%3D1
https://chatgpt.com/auth/login?next=%2F%3Foai-dm%3D1
https://chatgpt.com/auth/login?next=%2Fg%2Fg-yz9hjaQE5-fundraising-appeal-review
https://chatgpt.com/auth/login?next=%2Fg%2Fg-yz9hjaQE5-fundraising-appeal-review
https://www.midjourney.com/home


THANK 
YOU!


