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WHERE DO MY TRENDS COME FRO



A SESSION ON 
EMAIL 
MARKETING



THE GOLDEN 
BACHELOR IS 
THE SECRET TO 
EMAIL 
MARKETING 
SUCCESS…



THE GOLDEN BACHELOR: 
HORRIBLE IDEA! 
DON’T DO IT! 
I WOULD NEVER WATCH THAT!





"WE SHOULD 
SELL HOT DOGS 
WHEN PEOPLE 
GET GAS"



LITTLE THINGS = HUGE IMPACT



EMAIL MARKETING 
IS A SERIES OF 
LIES AND MYTHS!!!



YOU WILL GO TO 
THE JUNK 

FOLDER IF YOU 
PUT THIS IN THE 
SUBJECT LINE:

• CAPITLIZATION
• EMOJI
• BRACKETS
• FREE
• $ - ! - ?
• NUMBER
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NONPROFIT/ FUNDRAISING SPECIFIC:

[BRACKETS] AT START OF 
SUBJECT LINE:
OPEN RATES UP 17%
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BUT OPEN RATES 
AREN’T REAL AND 
DON’T MATTER!!! 

C’MON!!!



NONPROFIT/ FUNDRAISING SPECIFIC:

EMOJIS AT START OF 
SUBJECT LINE:
OPEN RATES UP 21%
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NUMBERS AT 
START OF 
SUBJECT LINE:
OPEN RATES UP 
22%



SUBJECT LINES THAT START WITH A # HAVE A 
22%  INCREASED OPEN RATE



NONPROFIT/ FUNDRAISING SPECIFIC:

[BRACKETS] AT 
START OF 
SUBJECT LINE:
OPEN RATES UP 
17%



NONPROFIT/ FUNDRAISING SPECIFIC:

‘QUESTION’ SUBJECT LINES:
OPEN RATES UP 24%



WHEN YOUR 
EMAILS GENERATE 
UNSUBSCRIBES, 
YOU ARE DOING 
SOMETHING RIGHT



FREE???
YOU WANT ALL 
MY EMAIL TO 
GO TO JUNK 
FOLDER!











55% of emails are read on devices that do not offer tabs.

Only 15% of Gmail users have a tabs view enabled.

50% of tabs users are reading the promotions tab daily – and 
when they’re there, they’re in the right mindset to purchase. 
This leads to higher conversion rates.



TIME TO GET 
OUT SOME 
SUPER FAST 
TIPS...



TIMING: OVER 80%  OF ALL EMAIL 
CAMPAIGNS ARE SENT OUT 

ON THE HOUR. 

70%  OF ALL EMAIL TRAFFIC 
OCCURS WITHIN FIRST 10 

MINS OF EVERY HOUR.

SOURCE: Worldata Research Response Rate Campaign Aggregate 2023



TIMING:
EMAIL CAMPAIGNS
NOT SENT OUT ON 
THE HOUR HAVE AN 
INCREASED OPEN 
RATE:

CONSUMER = UP 17%
BUSINESS = UP 15%

SOURCE: Worldata Research Response Rate Campaign Aggregate 2023



1ST PERSON  
CALL-TO-ACTION BUTTONS 
WRITTEN IN 1ST PERSON 
INCREASE CLICK-THROUGH 
RATE BY 28%



1ST PERSON
• "Count Me In!"
• "Yes, I Want to Help!"
• "I'm Ready to Make a Difference!"
• "I'll Support  the Cause!"
• "I'm Passionate, Donate Now!“ 
• "I Volunteer!"
• "I Care, Take My Action!":
• "I'm Inspired, Get Involved!"
• "I Want to Be Part  of Change!"
• "I'm In, Tell Me More!"
• "I Choose to Donate!"





GET 3 QUOTES NOW!

START FREE TRIAL

GET MY FREE DEMO

When Destination Page 
Submission Button Describes 
Offer Click-Through Rate Rises 
By 17%

SOURCE: Worldata Research Response Rate Campaign Aggregate 2023



LOGO:
WHERE ARE YOU SENDING YOUR 
LOGO TRAFFIC???

PERCENTAGE OF CLICKS ON LOGO:
SPECIFIC FOR 
NON-PROFIT/FUNDRAISING 

19%  OF CLICKS





‘FROM THE…’



RANDOM: 
SPECIFIC FOR 
NON-PROFIT/FUNDRAISING 

‘FROM THE…’ in November and December:

Response Rates UP 27%

And chill….unsubscribe rates highest then too! 



THINGS WORKING IN THE 
OUTSIDE WORLD…



GET YOUR EMAIL 
NEWSLETTER IN 
FRONT OF MORE 

PEOPLE!

INSTANTLY! 



LINKEDIN NEWSLETTERS  
EMAIL!!!



THE FIRST TIME YOU PUBLISH A LINKEDIN 
NEWSLETTER IT GOES OUT TO 

ALL
 OF YOUR FOLLOWERS AND ASKS IF THEY 

WANT TO SUBSRIBE.



2 STEPS...30 SECONDS (FREE)

LINKEDIN EMAIL 
NEWSLETTER



YOUR 
LINKEDIN 
NEWSLETTER 
IS SENT OUT 
VIA EMAIL TO 
EVERYONE…



KEY KEY STATS:

• 11%  AVERAGE SUBSCRIBE RATE IN FIRST 10 DAYS
• 19%  AVERAGE SUBSCRIBE RATE IN FIRST 30 DAYS

• 99%  INBOXING RATE 

• CLICK-THROUGH: 22%  HIGHER THAN SAME 
NEWSLETTER SENT VIA REGULAR EMAIL DISTRIBUTION

• THERE ARE ONLY 63000 LINKEDIN NEWSLETTERS! YOU CAN STAND OUT! 



LINKEDIN EMAIL NEWSLETTERS ARE EMAIL! 
AND AWESOME!

HOW IT WORKS AND WHY YOU NEED TO DO IT:
CAN YOU HAVE ONE FOR A PERSONAL PAGE AND A COMPANY PAGE?

YES! 
(ALL YOU NEED IS AT LEAST 150 FOLLOWERS)

IS IT FREE?
YES! 

PUBLISH THE EXACT SAME THING FROM YOUR REGULAR NEWSLETTER



IT IS THE ONLY THING ON LINKEDIN 
THAT HAS ZERO TO DO WITH THE 

ALOGRITHIM
TAKES 10 MINS TO COPY, PASTE, AND SEND THE SAME CONTENT…

AND SEE HUGE BOOST



HOW BORING CAN YOU BE IN 
2 MINS?



HOW BORING CAN YOU BE IN 
2 MINS?

LAST 90 DAYS: 
‘# Min’ in Subject Line 
Increases OPEN RATES: 
Business: 28%  



HOW BORING CAN YOU BE IN 
2 MINS?

LAST 90 DAYS: 
‘# Min’ in PRE-HEADER:
Increases OPEN RATES: 
Business: 19%  



TELL THEM HOW BORED THEY WILL BE

‘# Min’ in BODY COPY Increases CLICK-THROUGHS: Business: 17%  



OH WAIT...PODCAST REAL QUICK
JaySchwedelson.com/ Podcast





2024 IS NOW 
AVAILABLE!
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