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WHAT IS INFLUENCER MARKETING?

$16B globalindustry in 2022!

= Influencers are individuals who create and share
content on socialmedia platforms.

= (Curated niche audiences who trusts them, listens
tothem,and mimics their behaviors.

= Copywriter,the production house and the
m arketing channelallrolled into one.

* Brandsuse influencer marketing to reach new
audiences,build awareness,drive web traffic and
sellproducts.



Power of Social Media Influencers

* Build new loyal
followers, activists
and donors to your
m ission through
association with
people they
believe and trust.

$21B Projected For 23

67% Willincrease their influencer budget in 23.

7 2(y Influencer audiences “highly likely”to follow an
0 influencerrecommendation.

8 2(y Influencers drive “better quality of customer”than
Y other marketing types.

93% Marketers have used influencer marketing as a
strategy.

State of Influencer Marketing 2023:Benchm ark Report February 2023



https://influencermarketinghub.com/influencer-marketing-benchmark-report/#toc-2
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Solve Your
Fundraising Needs

* Generate digital fundraising leads.
* Find stories.Create content.

* Reach new oryounger audiences.

* Create amovement with advocacy.
* Find individuals you can help.

* Add a benefit for corporate partners.

* Drive attendance to an event.
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ARE YOU DISASTER READY?

Goals
* Raise Awareness.

* New Audiences.
Qualified Leads.

e Save Anim als.

ifaw

Pesto is prepping his disaster kit
in partnership with International
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Drive Audiences
to Get Free Starter Kit

Qualified leads:name,phone,emailand address.

Low cost/click acquisition cam paign.

Instagram engagement rate 4Xs higherthan

industry standard.

TikTok engagement rate exceeded by 63% from

industry platform average.
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Keys To Success

Clear goals.
Clear CTA.

The right influencers.

Spellit allout in contract.

Authenticity m atters.

Engage.Engage. Engage.

Repurpose content.

Campaign
Design

Strategy,Planning
and Tactics

L1

Reporting &
Analytics

KPIs,Evaluating
and Presenting
Results

’Q
A\ax
[—\

Influencer
Identification

Research, Vetting
and Selection
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Contract
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Campaign
Execution

Content Toolkit,
Publishing and
Compensation

Negotiation,
Agreement and
Management




JUST PLANE WRONG
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POV AIRPORTS NEED ,
EDUCATION ON DISABILITY
A ETIQUETTE

Freveetyy ey Y Mgty P e

I' Travel safety for |
& the disabled 7« g

JUST PLANE WRONG

#JUSTPLANCWRONG

Goals
* Change Legislation.

* New Audiences.

* Brand Awareness. EPVA

Paralyzed Veterans

* Qualified Leads. -

iIPVA

Paralyzed Veterans of America

LET’S ADVOCATE ¢
FOR IMPROVED |
4 AIR TRAVEL FOR «
PEOPLE WITH
W DISABILITIES %3
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Influencers Drive Aud

ilences

to Sign Petition for Lead Generation

Sign the B:etition at

thellink inimy bio if
", "

)

,/Dl therollingexplorer @ AD - We MUST do better.

Paralyzed Veterans of America are calling on Congress to
enact the Air Carrier Access Amendments Act to make
#AlrTravel more #Accessible for ALL.

The disability community has a long way to go to acquire
true equity while traveling, but this petition is a great first
step!

Join me in signing TODAY at the link in my bio or visit
pva.orgfjustplanewrong!

@pvald46 #JustPlaneWrong #Veterans #WheelchairLife
#TravelWithDignity

VD - Jessica Ping-Wild, a white, disabled woman struts
forward at Heathrow Terminal 2 in London using her
prosthetic leg and walking stick while wearing a black
turtleneck tshirt and a crange and black patterned skirt

Edited - 2w

pval946 @ Thank you for dropping some cold hard facts
an what #AirTravel is like for some passengers with
disabilities! Everyone, join us in ending these
#JustPlaneWrong experiences so ALL can
#TravelWithDignity by signing our petition via
@therollingexplorer's link in bio ?A;
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Liked by givefluential and 11,394 others
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DECEMBER 14, 2027

How that I'm on the plane
we have to go through the
tran:

roll.with.cole
613K ¥ 594.6K T 28.2K 22 4.59

thejourneyofabravewoman
w224 7K ¥ 222 5K TF12.8K

JUST PLANE WRONG

HOME ! JUST PLANE WRONG

We believe everyone should be treated
with dignity during air travel. Join us.

Most Americans don't realize how difficult and
dangerous air travel can be for wheelchair users.
Help us spread the word! Together, we can
pressure lawmakers to make changes so every
American can travel with dignity.

SIGN THE PETITION



https://www.instagram.com/p/CmJwxCSITRH/

Influencer Marketing
Campaign ofthe Year Finalist

* Legislative win'!

*50% conversion rate. e N B e verenans

JoF/AmeRICA
#)USTPLANCWRONG

*Higherthan average open
and click-thru rates for
Welcom e Series.

*3Xs ROIforearned media.

*Instagram engagement rate
3Xs higherthan industry.

iIPVA

Paralyzed Veterans of America




ENGINEER A

BRIGHTER FUTURE

lIlteachers employed to drive use of
TeachEngineering’s STEM digital library.

= 56% conversion rate.

hengineering
atina - Original audio

" 68% growth in followers.

" 7% campaign engagement.

Teach

Ignite STEM learning in K-12




TRENDS WERE WATCHING
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* Use of Aland Machime Learning
= (Creators,Not Influencers

* Internet Without Cookies

» User Generated Content

* Pinterest in-app Shopping

= Short Videos




Misti Dragano

Sr. Vice President

Moore Communications
mdragano@wearem oore.com \
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