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Th e  P o w e r o f 
In flu e n ce r Ma rke t in g
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WHAT IS INFLUENCER MARKETING?

$ 16 B g lo b a l in d u s t ry in  20 22!

 In flu e n ce rs  a re  in d ivid u a ls  w h o  c re a t e  a n d  sh a re  
co n t e n t  o n  so c ia l m e d ia  p la t fo rm s. 

 Cu ra t e d  n ich e  a u d ie n ce s  w h o  t ru st s  t h e m , lis t e n s  
t o  t h e m , a n d  m im ics  t h e ir b e h a vio rs . 

 Co p y w rit e r, t h e  p ro d u c t io n  h o u se  a n d  t h e  
m a rke t in g  ch a n n e l a ll ro lle d  in t o  o n e .

 Bra n d s u se  in flu e n ce r m a rke t in g  t o  re a ch  n e w  
a u d ie n ce s , b u ild  a w a re n e ss , d rive  w e b  t ra ffic  a n d  
se ll p ro d u c t s .
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P o w e r o f So c ia l Me d ia  In flu e n c e rs

• Bu ild  n e w  lo ya l 
fo llow e rs , a c t ivis t s  
a n d  d on o rs  t o  you r 
m iss ion  t h rou g h  
a ssoc ia t ion  w it h  
p e op le  t h e y 
b e lie ve  a n d  t ru s t .

67%

8 2%
72%

W ill in c re a se  t h e ir in flu e n ce r b u d g e t  in  ‘23.

In flu e n ce rs d rive  “b e t t e r q u a lit y o f cu sto m e r” t h a n  
o th e r m a rke t in g  typ e s.

In flu e n ce r a u d ie n ce s “h ig h ly like ly” t o  fo llo w  a n  
in flu e n ce r re co m m e n d a t io n .

93% Ma rke te rs h a ve  u se d  in flu e n ce r m a rke t in g  a s a  
st ra t e g y.

Sta t e  o f In flu e n c e r Ma rke t in g  20 23: Be n c h m a rk Re p o rt  Fe b ru a ry 20 23

$21B P ro je c t e d  Fo r ‘23

https://influencermarketinghub.com/influencer-marketing-benchmark-report/#toc-2
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W HAT 
KEEP S 
YOU UP  
AT NIGHT?
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So lve  Yo u r 
Fu n d ra is in g  Ne e d s

• Ge n e ra t e  d ig it a l fu n d ra is in g  le a d s .

• Fin d  s t o rie s . Cre a t e  con t e n t .

• Re a ch  n e w  o r you n g e r a u d ie n ce s .

• Cre a t e  a  m ove m e n t  w it h  a d voca cy.

• Fin d  in d ivid u a ls  you  ca n  h e lp .

• Ad d  a  b e n e fit  fo r co rp o ra t e  p a rt n e rs .

• Drive  a t t e n d a n ce  t o  a n  e ve n t .
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Go a ls

• Ra ise  Aw a re n e ss .

• Ne w  Au d ie n ce s .

• Qu a lifie d  Le a d s .

• Sa ve  An im a ls .

ARE YOU DISASTER READY?
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 Qu a lifie d  le a d s: n a m e , p h o n e , e m a il a n d  a d d re ss .

 Lo w  co st  / c lick a cq u is it io n  ca m p a ig n .

 In st a g ra m  e n g a g e m e n t  ra t e  4 Xs h ig h e r t h a n  

in d u st ry s t a n d a rd .

 TikTo k e n g a g e m e n t  ra t e  e xce e d e d  b y 63% fro m  

in d u st ry p la t fo rm  a ve ra g e .

Drive  Au d ie n c e s  
t o  Ge t  Fre e  St a r t e r  Kit
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Ke ys  To  Su c c e s s

• Cle a r g o a ls . 

• Cle a r CTA.

• Th e  rig h t  in flu e n ce rs .

• Sp e ll it  a ll ou t  in  con t ra c t .

• Au t h e n t ic it y m a t t e rs .

• En g a g e . En g a g e . En g a g e .

• Re p u rp ose  con t e n t .

Ca m p a ig n  
De sig n

In flu e n ce r 
Id e n t ifica t io n

Co n t ra c t  
In flu e n ce r

Ca m p a ig n  
Exe cu t io n

Re p o rt in g  & 
An a lyt ics

St ra t e g y, P la n n in g   
a n d  Ta c t ics

Re se a rch , Ve t t in g  
a n d  Se le c t ion

Ne g o t ia t ion , 
Ag re e m e n t  a n d  

Ma n a g e m e n t  

Con te n t  Too lkit ,  
P u b lish in g  a n d  
Com p e n sa t ion

KP Is, Eva lu a t in g  
a n d  P re se n t in g  

Re su lt s
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Go a ls

• Ch a n g e  Le g is la t ion .

• Ne w  Au d ie n ce s . 

• Bra n d  Aw a re n e ss .

• Qu a lifie d  Le a d s .

# J u s t P la n e W ro n gJUST P LANE W RONG
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In flu e n c e rs  Drive  Au d ie n c e s  
t o  Sig n  P e t it io n  fo r  Le a d  Ge n e ra t io n

https://www.instagram.com/p/CmJwxCSITRH/


11

In flu e n c e r  Ma rk e t in g  
Ca m p a ig n  o f t h e  Ye a r Fin a lis t

• Le g is la t ive  w in !

• 50 % con ve rs ion  ra t e .

• Hig h e r t h a n  a ve ra g e  op e n  
a n d  c lick-t h ru  ra t e s  fo r 
W e lcom e  Se rie s .

• 3Xs ROI fo r e a rn e d  m e d ia .

• In s t a g ra m  e n g a g e m e n t  ra t e  
3Xs h ig h e r t h a n  in d u st ry.
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 56% con ve rs ion  ra t e .

 68 % g row t h  in  fo llow e rs .

 7% ca m p a ig n  e n g a g e m e n t .

ENGINEER A 
 BRIGHTER FUTURE

11 t e a ch e rs  e m p loye d  t o  d rive  u se  o f 
Te a ch En g in e e rin g ’s  STEM d ig it a l lib ra ry.
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TRENDS W E’RE W ATCHING

 Use  o f AI a n d  Ma ch in e  Le a rn in g

 Cre a t o rs , No t  In flu e n ce rs

 In t e rn e t  W it h ou t  Cookie s

 Use r Ge n e ra t e d  Con t e n t

 P in t e re s t  in -a p p  Sh op p in g

 Sh ort  Vid e os



THANK YOU

Mist i Dra g a n o
Sr. Vice  P re sid e n t
Mo o re  Co m m u n ica t io n s
m d ra g a n o @w e a re m oo re .co m

mailto:mdragano@wearemoore.com
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