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HELPING ORGANIZATIONS
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MORE EFFECTIVELY




AN AWARD WINNING
DATA SCIENCE COMPANY
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DONOR GENESIS

A database that uses DonorBureau's

_ _ . 8+ 3 Billion+
proprietary direct response algorithms Available Models Direct Response

Data Points

and /50+ data elements to score 200
million individuals nationwide to create

modeled audiences most likely to give to 750+ 200

I I 11t - Data Elements Million Individual
direct mail acquisition campaigns : : illion Individuals



DONORGENESIS
AUDIENCES

Candidate Charitable Committee Conservative

Conservative 2A Direct Mail Military Religious




DONORGENESIS

Demographics P N5 Direct Response Models

Age, Gender, Religion, We train our models using

Income, Occupation, etc. direct response fundraising

| | from mail, text, and email

Wealth Indicators

Net Worth, Income, Home

Voter Data

Political Preference, Voting

History, Voting Performance Sqr Footage, Investor

Consumer Spending ¢ Psychographics

Magazine Subscriber, il
Importance of Religion,
Monthly Purchases, Golfer,

High End Purchaser

Approval of Trump, View on
Covid




Advanced

DonorGenesis offer a comprehensive suite of over 100 data
elements that can be selected for advanced targeting at no
additional fee

Voter Data




Marketing




High Retention, Geo Specific
High LTV Mailings

DonorGenesis shows historically higher retention,
resulting in higher LTV than traditional list sources

New, Never Before Large Mailing
$— Seen Donors Organizations

Hitting the same donors over and over again can

create donor exhaustion and low nets



