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Industry Benchmarks — Median Age of All Donors

U.Ii l'ﬂﬂd 1:& Custom Dats
Insights N\ Giving Study et e

Median Age by Wiland Benchmark Category

Suppor, Assiet, vWiland

Animad Prodection & Arts, Cuiture and Emsironment and ~ Hiealth Concems and Religious Imgprove Lives & 'u'E'Emr'E.-E‘. F".:l'l'II'E F.n:nisl'rg T h d : f
VWeifare Education Conservation Cure Human Sendces  AfNlationiAssociation Righis e I I Ie Ia n age O

7S 2011

. o1z donors has been
® . . . ' . increasing for many
[ e
. B o7 yearS.
| m:oiE
£S5 ' : . -

Bl x0=o
. Is it a case of fishing from

N ?
the same pond:
]
Wiang B ategrey o . Or is it a generational or
Aniral Protection & mmﬁummre and Err.-lrm-me;} ard Heatm-:cu:“nm ard . _ n Ralghus I%ME Velerans & Frontine  Funarasing . . ?
Welfare uCaton Conservation e uman Senvices Iation/ASS 00N RESpOnders Sector | f -
201z 2 B3 63 ol Ea 53 Ty ES as
2013 5 B3 54 &1 B9 &8 B ES a6
014 a4 B3 54 a2 i &4 i T a7
s i E3 &5 53 70 &3 £ 70 a7
16 B3 ] iad 71 il 70 71 B8
2017 o B3 66 85 i il 70 T2 a0
2B i ] 66 a7 il Fi 71 FiFs o
2015 o7 Ed T a8 2 T2 T2 T3 o
i 1] 58 ] &3 71 | T2 T2 T3 7
Wwiland

| [ DMAW
CLASSIC INNOVATION

Direct Marketing Association of Washington

Data Strategy Forum 2021



Industry Benchmarks — New-to File Donors
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Covid New to File: New-to-Fundraising Donors vs. Existing Fundraising Donors

(1%t Gift to Organization in (First Fundraising Gift in the Coop March 2020 to March 2021) (Had Made Coop Fundraising Gifts Prior to March 2020)
March 2020 to March 2021)

New to Fundraising Donors vs. Existing Fundraising Donors
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Covid New-to-Fundraising Donors: Human Services

w l d Wiland Co-Op Data
l on Human Services S

New Donors

As shown in the pie chart, NTFs consist of two groups: those new to the fundraising sector (Mew-fo-Fundraising MTFs) and those who gave to enother fundraiser prior to first giving o your organization (Existing Donor
MTFs). It helps answer if you are tapping into a new audience of fundraising donors? Or, are you just getting new donors from the same known pool of existing fundraising donors? The bar graph shows, for the two
MTF groups, the presence of recent commercial activity in other industry verticals. The report also provides a demographic profile of each NTF group based on household income and age range fo help you
understand key differences.
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Covid New-to-Fundraising Donors — By Age & Category

Animal Protection & Welfare

NTFs by Age Range
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