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Mission
Committed to improving standards and best practices for the enforcement 

of alcoholic beverage control laws and regulations.

Vision
The NLLEA pledges to strengthen and support our diverse membership 

through the promotion of networking, professional development, 
collaboration, and training.

The NLLEA is dedicated to fostering relationships with its external partners 
through continued education of alcoholic beverage control laws and 

regulations to reduce crime and enhance public safety.

Values
Excellence, Integrity, and Professionalism



NLLEA: 
Membership 

representation in 
43 states with 

over 1700 
members



NLLEA
Initiatives
• Record Management Systems for Alcohol Law Enforcement
• Direct to Consumer Workgroup Initiatives

• Shipping/Delivery
• Capacity Challenges

• Professional Development Committee
• Best Practice Guidance Documents
• Virtual Training Series

• Place of Last Drink Implementation & Evaluation (POLD)
• Training Symposiums
• Annual Conference



Finding Solutions to Improve Alcohol Regulatory 
Efficiencies and Practices

Records Management Systems of 
Alcohol Regulatory Enforcement Agencies



Data collection is a critical nexus between alcohol regulation and public health
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Understanding the Role of Alcohol Regulatory Enforcement 

Typology-Structure-Framework
Navigating the Complexities of Alcohol Regulation



Direct to Consumer 
Workgroup Alcohol Delivery

• Data Collection
• Illegal/Unlicensed Shipment
• Delivery to Minors
• Tax Collection
• Common Carriers
• Fulfillment Warehouses
• Third-Party Providers
• Uniform Language
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NLLEA Direct to Consumer Workgroup Best 
Practice Guidance Documents
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Alcohol Law Enforcement Capacity Challenges

Outlet to Officer Ratio

Increased Access and Availability

Age Compliance Checks for Home Delivery

Resources
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NLLEA Place of Last Drink Case Study Reports   



WHY SHOULD COMMUNITIES WORK WITH 
ALCOHOL REGULATORY 

ENFORCEMENT

• ARE agencies have the necessary expertise to enforce regulations related to the sale and consumption of 
alcohol. They can conduct compliance checks, investigate complaints, and take legal and administrative action 
when a violation occurs. 

• While ARE may have the necessary expertise, they may not always have the necessary resources.  By 
collaborating with these agencies, communities can help to provide those resources and ensure that alcohol-
related activities are conducted safely and legally.

• Help to shed light on enforcement capacity challenges faced by ARE regarding increased access to alcohol with 
no increase in ARE support. 

• Without adequate ARE capacity, reactive efforts are often the only feasible option community coalitions and 
public health professionals can work with and support ARE agencies to gather and analyze ARE capacity data 
to show the big picture and tell the story of their states' capacity to provide monitoring and compliance of 
alcohol access expansion.  



ALCOHOL REGULATORY 
ENFORCEMENT

Community Coalitions can support these strategies by working with ARE to help recruit underage age buyers for compliance checks, by 
providing education and awareness programming for licensed establishments on responsible beverage service and through grant funding 
initiatives that support reduced access to alcohol. 

• Research your state and/or local alcohol law enforcement agencies and identifying key contacts. Use the ARE 
typology definitions to guide this process and determine the structure of your ARE and their capacity to 
collaborate.

• Reach out to these contacts and introduce your coalition and its mission. Be specific about how your coalition can 
support their mission as well.  

• Invite ARE representatives to attend coalition meetings and events. Include them as speakers and trainers at your 
meetings. Also have speakers and trainers relevant to their mission.

• Collaborate with ARE agencies to develop and implement evidence-based strategies to reduce alcohol-related 
harms in your communities. It is important for ARE to have a seat at the table in the planning stage.

• Maintain open communication with ARE representatives to ensure ongoing collaboration and success. 

HOW CAN COMMUNITY COALITIONS CONNECT WITH
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NLLEA Virtual Training Series
Human Trafficking Training as it Relates to the Alcoholic Beverage 
Industry

The Fundamentals of Creating and Conducting Alcohol Delivery 
Decoy Operations

Fake ID Trends and Detection Methods

High in the Cloud:  Fake IDs, Online Sales, and Delivery of Cannabis 
and Alcohol

Source Investigations/Sales to Intoxicated Persons (SIP)/Place of 
Last Drink (POLD)

Controlling Community Events

Alcohol Delivery Services and Underage Persons

TRACE Investigations
This Photo by Unknown Author is licensed under CC BY-SA

https://signaturerail.com/2021/06/03/customer-training-the-opportunities-of-a-virtual-world/
https://creativecommons.org/licenses/by-sa/3.0/
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NLLEA Annual Conferences



The 2025 NLLEA Annual Conference
Worthington Renaissance Hotel 

Fort Worth, Texas
November 17-19
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