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You are Launching a new Business

…. What is your Social Media Strategy?

www.namechk.com



What Social Media is for your 

business….

NOT…what 
you had for 
breakfast 

this morning 
& every 

morning.



What Social Media is for your 
business….

NOT that

Water Cooler 

conversation



What Social Media is for your 

business….

NOT

Ho

Hum…



A Great Social Media Campaign



• Timing

• Relevant Messaging

• Your Target Audience

Traditional marketing techniques apply 

to great social media campaigns

A Great Social Media Campaign



Set Measurable Social Media Goals

• Build Your Brand Awareness

• Gain New Customers

• Strengthen Customer Services

• Increase Engagement



Brand Your Social Media 

Profile Pages

• Logo & Tagline

• Imagery

• Company Description “About Us”

• Tone and Voice



Content vs Quantity

• Promotional

• Thought Leadership

• Active Engagement

• Frequently change content



Monitor Social Media Analytics
• Twittercounter (http://twittercounter.com/) provides statistics of 

Twitter usage and tracks over 14 million users. 

• Tweetreach (http://tweetreach.com/) provides statistics on how many 
impressions a hashtag makes per 50 tweets

• Hootsuite (http://hootsuite.com/) allows users to post across multiple 
platforms, schedule messages, and monitor statistics.

• MentionMapp(http://mantionmapp.com) provides users with a 
comprehensive view of who you are reaching based on your 
mentions.

http://mantionmapp.com


Competition is Good!

• Imitation is the best form of flattery!

• Check out influencers in your industry sector 

– get business intelligence

• Monitor: branding, popularity and frequency 

+ timing of posts

• Frequently change content
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• Work on a 3-month Strategy

• Decide which platforms are best 

• Brand each with logo and taglines

• Update information frequently

• Interact with influencers and customers



The Best Practices: Locally

• Pupatella (Food Business)

• JS and Associates (Government Contracting)

• ArlNow (Blog)

• IntelligentEthos, Dana Taylor

• Reston Limo, Kristina Bouweiri

Consistent, great customer service, 
personalized voice & quality Followers & Likes



























The Take-a-ways

• Use social media daily (5-10 minutes)

• Use Your Voice (or voice of business)

• Be Consistent

• Ensure customers go back to your Web site 
for more

• Quality versus quantity

• Do it & do it well (Have a strategy in 
place…proactive versus reactive)

• Be responsive to your customers



Thank You!

Wouldn’t be a 

Social Media Webinar if we didn’t 

ask you to follow us!!

@aedbizlaunch




